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N unusual print on a cloth of linen and 
cotton having the soft, pleasing colors 
found in prints of centuries ago. 
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ITH THE LIBERTY 

LOAN we have an 
opportunity to show our eal @ 
national determination to SEZ fe 
win the war. Every day | 
we individually have the 
opportunity, by saving, to 
make our determination the 
more effective, to translate 
our patriotism into action 
which will save human life, 
and bring victory to our 
arms. 















































MOSS ROSE MFG. CO. 


PHILADELPHIA 
Manufacturers of Upholstery & Drapery Fabrics 
New York, 133 Fifth Avenue Boston, 18 Boylston Street 


I DRAPERIES 
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** The House vf Mansure”’ 


WINDOW LAMBREQUINS DRAPERY, CORDS, TASSELS, etc. 


for Store and Home. 
FURNITURE GIMPS 
TRIMMINGS OF ALL KINDS in all grades carried in stock. 


for Austrian and Shirred Shades. FRINGES end TRIMMINGS 
an 

LAMP SHADE FRINGES : 

in a great variety. for Art Novelties. 


TINSEL BRAIDS ROPE and BAND 
for all Decorative Purposes. Portieres, Valances, etc. 


MI'RROR CORDS and TASSELS EMBROIDERED BORDERS 
in a great selection. ~ for various uses. 


LINEN RUG FRINGES UPHOLSTERY and DRAPERY 
in all styles. Fringes for all purposes. 


Special attention given to 


Art Embroidery on Portieres, Draperies, 
Theatre Curtains, etc. 


Our Extensive Manufacturing Facilities enable us to 
keep a liberal stock on hand for immediate delivery and 
execute the largest orders with the least possible delay. 


E. L. MANSURE COMPANY 


MICHIGAN AVENUE AND LAKE STREET, CHICAGO 


PHILADELPHIA BOSTON NEW YORK OFFICE 
1415-1425 North Street Jefferson Bldg., 564 Washington St. Hartford Bldg.. 17th St. and Broadway 





“T saw it in THE UPHOLSTERER” 















GLENWOOD WORKS 


GLENWOOD, MASS. 












REPPS 
CRETONNES 


AND 


SCRIMS 











VOILES 
MARQUISETTES 


AND 


NOVELTY WEAVES 


















BOSTON 


354 FOURTH AVENUE 
NEW YORK 


JOSEPH W. WOODS & SONS CO. 


CHICAGO 








































are as perfec 
fabric as can be 
made and the color 

is @varanteed 








gma —_____ Kanes 


When Buying Awnings 








See that the cloth bears this label 


AWNING STRIPES 


AWNING FIXTURES AND TRIMMINGS 


In order to overcome the delay in securing goods, caused by the present 
unprecedented conditions, affecting all industries, we recommend our 
patrons to place their orders as early as possible, at the same time assur- 
ing them of our best efforts to supply their wants promptly. 


| 
JOHN BOYLE & CO.,, Inc. : 
Established 1860 
112-114 DUANE STREET Branch House 
70-72 READE STREET 202-204 MARKET: STREET 
New York St. Louis 
— 
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A SUGGESTION 


BUY 
THIRD 
LIBERTY 

LOAN 
BONDS | 





FRED BUTTERFIELD & CO.,, Inc. 
725-727 Broadway, New York City 





224 W. Van Buren Street 10 West 3rd Street Rollins Building Bourse Building 67 Chauncy Street 
Chicago Cincinnati Baltimore Philadelphia Boston 


Canadian Representatives: C. Dupré & Company, 266 King Street, West, Toronto 
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LEE, BEHRENS & CO., inc. 


IMPORTERS 
114-116 FIFTH AVENUE, NEW YORK - 








A MOST EXTENSIVE VARIETY 
OF ENGLISH PRINTS, 
OF MUCH INTEREST TO THE 
DECORATIVE TRADE 








HENRY BEUTTELL & SONS 
SELLING AGENTS 












A Decorative Unit which accommodates Lace Curtains, Hangings, Panels 
and Overdraperies of varied material as well as the Window Shade. 


Its perfect simplicity and completeness make it easy to erect, hence, easy to sell. 


Adjustable to practically any style or width of window A profitable fixture for any deco- 


rative department. 


The VALANN offers a perfect 
covering for all the rods, fixtures 
and curtain ends, as well as pro- 
tection from ceiling light and 
dust 


Any or all hangings are easily 
removed, giving clear access to 
window for cleaning. 


The VALANN is beautifully 
finished in a variety of correct 
period styles and in woods to 
match house trim. 






Manufactured by 7 Sole Agents 
THE PAPE BROS. MOULDING CO. STURZENEGGER & TANNER 
Boulevard Bend, Cincinnati, Ohio 105 Fifth Avenue, New York 
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SOLD EVERYWHERE WITH BIG SUCCESS BY THE LEADING Originated and Manufactured by 
JOBBERS, DEALERS AND INTERIOR DECORATORS A. THEO. ABBOTT & CO. 


DRAPED IN THE BETTER HOMES OF OUR COUNTRY Philadelphia New York 








. 


Your Customer Will 
Recognize the Superior Quality 


and unusually artistic designs that are character- 
istic of Patchogue lace curtains, curtain nets, filet 
curtain nets, Lacedge curtains and novelties. 


SATCHOGUE 


TRADE- MARK 


i ¢ MANUFACTURING COMPANY 
1115-17 Broadway, New York 





Chicago Salesrooms : 
Mills: Republic Building 
Patchogue, N. Y. State and Adams Sts. 
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) PHE-BORGCH LINE< Cx% 


The diversity of colorings and patterns shown in our Fall Line 
will satisfy the most discriminating taste. 


Satisfactory selections can be made from our stock of Damasks, 
Tapestries, Velours, Art Velvets, Figured Mohairs, Cretonnes and 
Hair Cloth. 


A. F. BURCH CO. 


217-219 Division Avenue, South 
Grand Rapids, Mich. 

















F. SCHUMACHER & CO. 


IMPORTERS, MANUFACTURERS 
and JOBBERS 


Upholstery Fabrics of Every Description 











TO THE TRADE ONLY 


BOSTON : 420 Boylston Street 
5 tog WEST THIRTY-SEVENTH STREET PHILADELPHIA : Finance Building 
NEAR FIFTH AVE. .. NEW YORK CITY CHICAGO : Heyworth Building 
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ANNOUNCEMENT 


On or about May Ist, the 


EDGEWATER TAPESTRY LOOMS 


will MOVE THEIR GALLERIES from 2 West Forty -Fifth Street 
TO 


15 EAST FORTIETH STREET 












Lee eee 


DISTINCTIVE DECORATIVE FEATURE 


Fine interiors of every kind—the private residence as well as the hotel, the club 
or the theatre may be inestimably beautified by the introduction of especially 
hand woven tapestries for panels, furniture coverings, cantonnieres and screens. 


RESTORING OF ANTIQUE PANELS A SPECIALTY 
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WAR SAVINGS STAMPS 
ISSUED BY THE UNITED STATES GOVERNMENT 


DRAPERY AND UPHOLSTERY 


FABRICS 


SUNDOUR UPHOLSTERY AND DRAPERY FABRICS, 
OLD ENGLISH CHINTZES, KENSINGTON PRINTS. 


RUGS 


DONEGAL HANDTUFT, SEAMLESS AXMINSTERS, 
SUNDOUR RUG, TUDOR AND OXFORD MOHAIR RUGS. 














SUNDOUR BUILDING 
20-24 W. 37th Street, New York 














— 74 - 























PETER SCHNEIDER’S SONS & CO. 


“ALWAYS INTERESTING DISTINCTIVE 'PRODUCTS” 





A cordial invitation is ex- 
tended to the Decorative 
Trade to inspect our large 
assortment of Mohair 
Plushes, Wall Coverings, 
| Tapestries, Cretonnes, 
' Figured and Fancy Hair 
Cloths, Brocades in Metal 
and other special designs, 
and a very extensive line of 
Velours. 


NEW YORK: 20, 22 and 24 East Twentieth Street 


BOSTON SAN FRANCISCO BALTIMORE WASHINGTON CHICAGO 
420 Boylston Street 233 Grant Avenue 58 Central Savi Bank Building Building 32 South Wabash Avenue 
Room 507 (Bet. Post and Sutter Streets) (Ben. Chasies endl Lantagien Streets) 12th and F Streets, N. W. Suite 802 
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Announcement 








HAUGHTON & LEE 


Announce 
their removal. 


FROM 


1S WEST 34th STREET 


TO 


16-18 WEST 39th STREET 
NEW YORK 








E take pleasure at this time 

in extending to the trade a 
cordial invitation to visit our new 
showrooms and at the same time 
to see our newest offerings 


HAUGHTON & LEE 
16-18 West 39th Street : : : : New York 
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|OEHDLE BROTHERS (0. 


Drapery Trimmings 


Rope Portieres 





Originality — Quality — Price 





Goods carried in stock 
for immediate delivery 











417-427 North Third St., Philadelphia 


41 Union Square 32S. Wabash Ave. 
New York Chicago 
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NATIONAL LACE Co. 


MANUFACTURERS OF 


Filet and Novelty 
Lace-Edge Curtains 
ALSO 


Filet and Novelty 
Drapery Nets 


j. }. FEELEY & Ce 


141 Fifth Avenue, New York 
SELLING AGENTS 














W. E. ROSENTHAL 


REPRESENTING 
BENNETT & ASPDEN CO. 
J. W. BARBER & CO. 


VELOURS, PIECE GOODS and 
PORTIERES 


DRAPERY FABRICS, AUSTRIAN 
SHADE CLOTH 


257 Fourth Avenue, New York 


Corner of 21st Street 
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'GLAENZER & CIE. 


SHOW ROOMS 
33-39 W. 34th Street IMPORTERS 35 Boulevard de 


Oppenheim-Collins Bidg. TELEPHONE Strasbourg 
NEW YORK GREELEY 6365 PARIS (FRANCE) 





























WE ARE INTRODUCING IN THE 
AMERICAN MARKET 


PRIMAVERA 


The Latest Parisian Novelties in 
Flowers 





PRIMAVERA | 
ARTISTIC BRIC-A-BRAC 


CHINA and 
EARTHENWARE 
VASES, BIRDS, FRUITS 


FOR 


SPECIALTY SHOPS 





SHEHERAZADE 


THE LATEST PARISIAN NOVELTIES IN LAMP AND 
CANDLE SHADES 











Decorative Filet Lace Panels 


For Interior Decorations 


FRENCH FILET LACE RUNNERS 
BANDS HEADRESTS CURTAINS 
TABLE COVERS BED SPREADS 





= We have Filet by 
the Yard in stock 


FRENCH PERIOD FURNITURE 
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J. H. THORP & CO. 


230 Fourth Avenue, New York City 


The New Productions for the Coming Spring Now on View 


CHINTZES, PRINTED LINENS 


Our designs are original, rich in coloring, especially adapted for 
loose covers, window and bed draperies. 


We introduce this month seven New 36-inch Prints, each a master- 


piece. Moderate priced, refined. They are the 
Chinese Chippendale Stripes 








Sea Gardens 
Boudoir 
Vogue 
Versailles 
[Protected by patenta| Hampton Court 
Louis Sixteenth 
Chicago Philadelphia San Francisco Boston 
Heyworth Building Finance Building Phelan Building 420 Boylston Street 































In ye olde tyme— 


when grandfather was a boy, his 
grandsire was content with black, 
shiny hair cloth coverings for the 
chairs that graced his home. 


He was satisfied with the homely, unin- 
teresting, cold furniture covering, because 
manufacturing methods at that time were 
crude. 


But today 


the American in- 
sists on figured 
hair cloth—a beau- 
tiful, substantial 
innovation that 
has superseded 
the early product. 

The pioneer manu- 


facturers of fancy 
hair cloth are the 








Chas. H. Feldstein Co. 
—- Inc. 


BYGONE DAYS a PHILADELPHIA UP TO DATE 
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esete Maid. O-Net Curtain 3907 * 
Small allover net design; narrow inser- 


: tion bord 
. Write for our special intro- 5 


lace edge. Write for our special 
nine new 


ductory offer on case lot of nine new 
Patterns. 
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Pattern: 








agin The —_ illustration ats in full colors in our 
7 page advertisement in the ril Ladies Home Journal ay 





Leadership in Lace 


The new Scranton line of Venise curtains 
is in keeping with the Scranton reputation 
for leadership. 


Scranton'made the first filet net in America. 
Scranton originated the Dutch lace curtain. 


Scranton invented the ‘‘Redypakd” package 
which eliminates mussed and soiled goods. 


Whenever there is anything newin lace goods 
you may be sure it comes from the House of 
Scranton, the dominant lace houseof America. 


THE SCRANTON LACE COMPANY, SCRANTON, PA. 
New York, 212 Fifth Avenue Chicago, Republic Building 
Toronto, 86 Wellington Street, West (James B. Jamieson) 


SCRANTON 


LACE CURTAINS Sé A SpAND FILET NETS 
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H. F. WALLISER CO. 


434-440 South Wabash Avenue, Chicago 


MANUFACTURERS 


Drapery and 
Upholstery 
Trimmings 


Picture Cords 

Mirror Cords 

Sunfast Edgings 

Metal Galloons 

Rope Portieres 
Cretonne Edgings 
Shade Tassels 
Furniture Gimp 

Art Fringesand Edgings 
Special-Order Work 











New York Representative: A. Jacobson, 41 Union Square 


Pacific Coast Representative: A.M. Morganthaler, San 
Gabriel, California 





BROMLEY MFG. CO. 


MANUFACTURERS OF 


Lace Curtains & Nets 
Madras & Crete Goods 
Tapestry & Chenille 


Curtains & Covers 








LARGE ASSORTMENTS 
ORIGINAL PATTERNS, ALL GRADES 








Fifth Avenue Building 
200 Fifth Ave., New York 














FABRICS 


OU can call on us for every 
Fabric requirement. 

The completeness of our stock, 
our facilities for co-operation with 
the trade, and our prices give us 
important advantages in national 
service to dealers, upholsterers 
and furniture manufacturers. 

Samples sent to responsible 

parties. 


Upholsterers’ Supplies of Every 
Description 


Cabinet Hardware 


Send for Our 1918 Catalog 


H. D. TAYLOR CO. 


Manufacturers—J obbers—Importers 
BUFFALO, N. Y. 


**Busy Since 1833’ 
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To Save the Lives of Our 


Brothers and Sons 


Invest in U.S. 


Liberty 


The supremely important busi- 
ness of America now is to win 
this war. This sixteen page pice 
torial message on that subject is 
made possible by the patriotic 
co-operation and support of the 
following firms: 


Johnson & Faulkner . . . . II 
Elms & Sellon . . . — 
ome eee Cer. ks se 
Bennett & AspdenCo.. . . . V 
E.L. MansureCo. . . . . . VI 
Quaker Lace Co. 

Scranton Lace Co. 

Ferguson Bros. Mfg. Co. 

E. C. Carter & Son . 

Palmer & Embury Mfg. Co. 

Peter Schneider’s Sons & Co. . 
Stroheim & Romann 

Orinoka Mills 

Aimone Mfg. Co. —_ 
Witcombe, McGeachin & Co. . 

















Our army and navy are the protectors and the only 
protectors of your home—your family—your in- 
come—your property. 

What will become of you and yours if these pro- 
tectors are weakened and rendered insufficient to 
their task? 

They will not be defeated by the enemy. 

The only way they can be defeated or weakened 
is through your failure to support them with ships, 
food, weapons, ammunitions, clothing and supplies. 

Your life, your business, the future of your 
family, may depend upon how much real effort and 
sacrifice you make to invest in 


Liberty Bonds: 


In utilizing this advertisement to talk Liberty Bonds rather than 
our own business, we do so in the firm belief that there will be 
little of either pleasure or profit in our business or any American 
business unless Liberty wins this war. 


JOHNSON & FAULKNER 
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If you would like reproductions of this page singly or in quan- 
tities let us know. 
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= Ct You 
Mi | Gave Every 


Dollar 
You Own 


how little would the sacrifice be compared to theirs. 
We are not asked to give. We are asked only to lend. To 
lend at good interest secured by the best collateral on earth 


U. S. Liberty Bonds 


In co-operation with the Liberty Loan Committee this advertise- 
ment is published by 


ELMS & SELLON 


If you would like reproductions of this page singly or in quan- 
tities let us know. 






















How Much of Your Pay Do You Think 
You Can Keep if Germany Wins This War? 


If, to help America win this war, you buy 


\, Liberty Bonds 


—_ to the very limit of your ability you are not merely 
helping America. You are not merely making a good 
investment. You are not merely helping to bring 
peace nearer. You are doing all these things, and in 
addition you are 
buying the best pro- 
tection for your own 
individual prosper- 
ity—yes, the only 
real protection you 
' can buy. 
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Universal Support of the Government is loyalty and patriotism and be- 
sides—if Uncle Sam is not victorious in this war there will be mighty 
little profit in business for U. S.—Autocracy is a close collector. 


J. H. THORP & CO. 


If you would like reproductions of this page singly or in quantities let 
us know. 














Will You Invest 


Your Money With 


Uncle Sam Now? 





Or Let Germany 


Take It Away 
From You Later? 
















Be practical. Look squarely at the 
facts. We will either invest our 
money with Uncle Sam now, at 
good interest rates, to help him win 
this war, or we will give it up later 
to pay Germany’s war cost—and 
as much more as Germany chooses 
to collect. Invest in 


Liberty 
Bonds 


Today 


In Co operation with the Liberty L i 
: d p y Loan Comm 
this advertisement is published by Mate 


BENNETT & ASPDEN CO. 


If you would like reproductions of this age si 
. *,* * , in ] 
or In quantities let us know. ne 
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Choose! 


‘‘Lend Me Your Money *“‘Give Me Your 
that I may equip my Army 
and Navy to insure for you Life” 
and your children the bles- 7 
sings of Liberty.” 


Money or Your 


Invest now to the limit of your ability in 


U.S. Liberty Bonds 


The Kaiser calls us ‘ta nation of dolar chasers.” Let us show him that 
we know how to use those dollars in the defense of Liberty and the 
overthrow of Prussianism. 


E. L. MANSURE CO. 


If you would like reproductions of this page singly or in quantities 
let us know 




















HALL this little girl grow up in the sort of 

American home we know, healthy and 
happy? Shall she have the advantage of 
living and learning in a free land,. under free 
institutions? Shall such children develop into 
Liberty-loving citizens that a free America 
may be proud of? 


orth Fighting For? 








For over two hundred years Americans 
have fought valiantly, and died gallantly, to 
win for themselves and hand down to their 
posterity the blessings of liberty, justice, self- 
government and equal opportunity. This 
precious heritage, bought at so great a price, 
is now threatened. 


The question which today confronts America as a nation, and 
you as‘an individual, is whether or not a free 
America is worth fighting for 


Are American children in this and all 
future generations to receive unimpaired the 
legacy of freedom of which we are now the 
custodians, or shall their country be turned 


over bodily to the brutal, rapacious, power- 
mad enemy which has forced us into this war? 

This question cannot be answered by word 
of mouth, but by deeds alone. 


Let your answer be your investment in 


Liberty Bonds! 





is published by 


us know. 





In co-operation with the Liberty Loan Committee this advertisement 


QUAKER LACE CO. 


if you would like reproductions of this page singly or in quantities let 




















E are now building more naval and 
merchant ships than we have con- 
structed in the last generation. 

We are building a vast fleet of air- 
planes, and enormous suppliesof artillery, 
motor trucks, machine guns, rifles and 
ammunition. We are feeding, clothing 
and training an army of a million men, 
and preparing for a million more. We 
have loaned billions of dollars to our 
allies to be spent in the United States. 





From the shipyards of the Pacific 
to those of the Atlantic; on our farms 
and in our mines, mills and factories in 
every state in the Union; back of the 
firing lines in France, where men are 
training, camps are being erected and 
railroads built, billions upon billions 
are being expended for labor, for trans- 
portation, for materials and supplies 
of every description. 


The mind can hardly conceive the sums of money 


required for our war preparations. 


Yet these ex- 


penditures are absolutely essential. We must win 
the war quickly if possible; we must carry it on for 
years if necessary. We must do the job with 
American thoroughness, let the cost be what it 


may. 





let us know. 





In co-operation with the Liberty Loan Committee this advertisement 
is published by 


SCRANTON LACE CO. 


If you would like reproductions of this page singly or in quantities 





























Remember, when you 
invest in your Liberty 
Bonds, that there is 
immediate, urgent; 
imperative need for 
every dollar you can 
possibly spare. 



















YOU are asked to save every 
cent not needed for your rea- 
sonable support and physical 
well being—this is thrift 
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Are Not Burden 
But A Blessing 


HRIFT requires the exercise of restraint 

and self-denial—qualities without which 
you cannot achieve the success in life which it 
is your ambition to achieve, and for the lack of 
which you are likely to suffer in later years. 


The money you acquire by thrift you are 
asked to loan—not give—to your country. 
It will come back to you when you may need 
it far more than you do now, and you will be 
paid interest for its use. 


This war is a frightful thing, but it may prove of ines- 
timable benefit to you, if it teaches you the good habit 
of thrift. Start the habit by investing in 


‘Liberty Bonds 4m 


. Y. MG 
In co-operation with the Liberty Loan Committee ‘this . ty 


advertisement is published by 


FERGUSON BROS. MFG. CO. 


If you would like reproductions of this page singly 
or in quantities let us know. 




















— | 
An official photograph of the club 
which is used to “finish off” 
wounded Italian soldiers. 32,000 of 


these were recently captured by 
the Italians. 














is in grim and sober reality what we are 
fighting this war to prevent. The club pic- 
tured above—from an actual official photo- 
graph—might be the weapon of a savage cave 
man of five thousand years ago. It is in fact 
the weapon with which German soldiers “‘finish 
off” enemy wounded who have fallen on the 
battlefield. 




















The Destruction 


of Civilization 


There is only one answer to make to such 
methods—the defeat of the German armies. 
America has taken up the sword to give that 
answer. Our army is in France to help win 
this war on the battlefield—that civilization 
may be safe, that America may be safe. , 


You Can Have Your Share in America’s Answer 
to German Savagery 


The Third Liberty Loan is your opportun- 
ity. It is the most direct blow that can be 
struck at German military supremacy. It is 
the most powerful aid that can be given our 
soldiers in France. It means rifles and helmets 


and gas-masks—the best protection for our 
men from German brutality. It means big 
guns and shells and airplanes—and VICTORY. 

Invest today in bonds of the Third Liberty 
Loan, and save the lives of American soldiers. 


Save Civilization, Save America, Your Own Family 
and Your Own Home 





published by 


know. 





In co-operation with the Liberty Loan Committee this advertisement is 


E. C. CARTER & SON 


If you would like reproductions of this page singly or in quantities let us 














Put your money 


in this bank 





It’s the safest in the world. It pays you good 


interest. 


And your deposits in it help to insure a 


priceless heritage of freedom and peace for your 


children and your childrens’ children. 


Invest 





To the limit of your 
resources 


in the Third U. S. 


Liberty Loan 








In co-operation with the Libert Loan Com- 
mittee this advertisement is published by 


PALMER & EMBURY MFG. CO. 


If you would like reproductions of this page 
singly or in quantities let us know. 












































Your Bond 
May Bring Him Home in Safety 


MERICAN fathers are now on the 

battle fronts of France. Many 

must fall; how many depends upon us 
who remain safely at home. 


A single Liberty Bond will help to save a 
soldier’s life, YOUR soldier’s life, and bring 
him home to you—alive and victorious 





in co-operation with the Liberty Loan Committee this advertisement 
is published by 


PETER SCHNEIDER’S SONS & CO. 


If you would like reproductions of this page singly or in quantities 
let us know. 
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“And there is a lot 
more up the river 
than has ever come 


over the falls.” 





Our business is mighty important to 
us but we are more than glad to 
substitute for our own message on 
en page the message of the Liberty 
.oan. 


STROHEIM & ROMANN 


If you would like reproductions of 
this page sing'y or in quantities let 
us know. 

















He says we are b 
Lets show him a bi¢ Card — 
and everybody inon the Pot. 


gin fut up your ante now trthe 


ARD 





. spits 


ean 


In co-operation with the Liberty Loan Committee 
this advertisement is published by 


ORINOKA MILLS 


If you would like reproductions of this page singly 
Or in quantities let us know. 
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In this line every true American can 
and will help to win the war. Invest in 


Liberty Bonds 


In co-operation with the Liberty Loan Committee this 
advertisement is published by 


AIMONE MFG. CO. 


If you would like reproductions of this page singly 
or in quantities let us know. 
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We are 
going to 


Win This War 


The victory, like everything worth while in life, 
will require sacrifice, self denial, ungrudging effort. 

in defense of Liberty, Justice and Civiliza- 
tion, we must use every weapon at our com- 
mand. And not the least of these is money. 


Never in the history of the world has there been 
atruer cause. Invest in 


Liberty Bonds 


In co-operation with the Liberty Loan Com- 
mittee this advertisement is published by 


WITCOMBE, McGEACHIN & CO. 


If you would like reproductions of this page 
singly or in quantities let us know 
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FALL, 1918 


We announce the opening of our new line for the Fall season of 
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Drapery Fabrics 
Wall Hangings 
Upholstery Goods 
Portieres 
Couch Covers, etc. 


Soe eee 
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THE STEAD & MILLER CO. 


NEW YORK PHILADELPHIA CHICAGO 
242 Fourth Avenue Fourth and Cambria Streets 1602 Heyworth Bldg. 
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DECORATORS 


We are manufacturers of Silk Flowers and Trimmings for 

Decorative Purposes, also Floral Motifs of every Descrip- 

tion for Lamp Shades. Original designs furnished or your 
own ideas worked out artistically. 


FRENCH FLOWER IMP. CO. 
314 WEST 14th STREET, NEW YORK 

















Wycombe Company W. J. Pingston @ Co. 


Incorporated 


Upholsterers to the Trade NEW YORK -:- PARIS -:- ST. GALL 


S17 to 309 Enat 28 Sipast French and Swiss Curtains, Etc. 
ssteiinenin nae aes New York Salesrooms, 115 East 23d Street 

















FACTORY 
505 STATE STREET 
BROOKLYN, N. Y. 


MORSE & SPRINKLE, Inc, 


215 FOURTH AVENUE 
NEW YORK CITY 


Room 811 age CLARENDON BLDG. 
PHONE: STUYVESANT 3899 


CONVERTERS AND MANUFACTURERS 
NOVELTY HAND DRAWN PLAIN AND FANCY M&S 


CURTAINS MARQUISETTES MAYFLOWER 
PANELS ETAMINES DRAPERY FABRICS 


BED SETS SCRIMS COTTON AND SILK 


Ss SE —_~:- 
. am 
z pe Pad inet 3 


PLAIN AND NOVELTY WEAVES 
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_ or Trimmings 


Made Exclusively for You 


It is our endeavor to meet the exact requirements of the trade 
in matching their own materials in 


Braids, Edgings and Fringes 


We also carry in stock for immediate delivery standard colors 
in upholstery trimmings in a wide assortment and a strong line 
of Cretonne Edgings attractively priced. 


W. J. ROSENBERG CO. 


Office and Factory, 42-48 E. 20th St., New York 


Also Factory, New Durham, New Jersey 


a | 
a | 
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Boston, A. H. Abels. 120 Tremont St. Baltimore W. A. Black, 58 Cent’l Savgs. Bk. Bldg Bi 
Toronto, Edgar Fenton, 64 Wellington St.W. San Francisco,S. A. Davis, 913 Butler Bldg. 
Cleveland, A.T. Raine, 503 Hippodrome Bldg. Chicago, Warren Stilwell, 168 N. Michigan Avy. 
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HENRY GOLDTHORRBP, sascrscrunse o- 


UPHOLSTERY GOODS & DRAPERY FABRICS, SUNFAST & ART. SILK 
CURTAINS & COVERS, VERDURE TAPESTRY & MERCERIZED DAMASK 


BEyRY KEST CO., 41 Union Square, New York Representative 
L. HASS, 929 Chestnut Street, Philadelphia Factory and Salesroom 


W STILW 168 I Ave hi Ill. . . 
WAR Tht. ee Orleans and Jasper Streets, Philadelphia 


THE LACE FINISHING CO. 


Expert Lace Curtain Renovators, Dyers and Repairers 


CLUNY ANTIQUE TAMBOUR IRISH POINT NOTTINGHAM BED SETS 
SCRIM ARABIAN BRUSSELS MARQUISETTE RENAISSANCE 


14 BROADWAY, PAWTUCKET, R. I. 


ROBERT LEWIS COMPANY 


slacatnasiaai DAMASK—TAPESTRY PIECE GOODS 


Also many novelties in new grades of unusual interest. 
Fascinating patterns and new treatments in an extensive assortment of 


ART. SILK AND MERCERIZED CURTAINS 
COUCH COVERS IN VERDURES, ORIENTALS, Etc. 
MADRAS PIECE GOODS AND CURTAINS 


A line of distinctive interest and great merchandising value 


NEW YORK SALESROOMS OFFICE AND MILL 
804-7 HARTFORD BUILDING, 41 UNION SQUARE BRIDESBURG, PHILADELPHIA, PA. 
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ME 


VALANCES BY THE YARD 
PANEL CURTAINS 






DRAPED SHADES 


i DRAPED 
SHADES 


EITHER 
ea) YOUR OWN 
2 OR 
a SUPPLIED 
MATERIAL 
MAY 
aE 


VALANCES 
BY 
THE YARD jf 
AND 
SPECIAL 


ORDER 
DISTINCT- [i> 
IVE 


DESIGNS USED 


bo eal 
WRITE ie oi SEND e 
Fong ; NEW 
TIMATE CATALOG 


B, Lowentels & CO, 


38 COOPER SQUARE, NEW YORK CITY 


5 


fe 





Emden & Wormser 


La ce {3 urta 1 nS Novelty Cortaias, 
242 FOURTH AVE., NEW YORK 


Cor. Twentieth Street 


cCHATON, CEATINS & WORTHINGTON, In 


MANUFACTURERS or SCRIM, LACE ano MUSLIN 


Curtains, Bedsets, Panels 


404 FOURTH AVENUE NEW YORK 


NEW ENGLAND MANUFACTURING C0 


FITCHBURG, MASS. 








Marquisette, Scrim and Muslin 


Curtains 











Ruffled Curtains a Specialty * 


ST 














MIADDIN SOLIS 
NA = UNO 
FAINTAK —RCMIDIIANDT 
MALTA = SULTANA 
MINCHIVA ZEBRA 


RANGE GUNS SHOOTING 


DISTANCES OF SEVENTY MILES 

OR MORE HAVE CAUSED NO 

GREATER SURPRISE THAN THE 
EMPLOYMENT OF 


SUNFAST FABRICS 











| USED IN MAKING THE HOME 


BEAUTIFUL, AS THEIR CON- 
CEPTION AND APPLICATION 
INVARIABLY 


HIT THE MARK 


Zenith Mills 


Allegheny Ave. and 2d Street 
PHILADELPHIA, PA. 
NEW YORK: 354 FOURTH AVENUE 


SAN FRANCISCO: 717 MARKET STREET 
CARO & UPRIGHT, Coast Representatives 
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Alexander Jamieson & Co. 


Gurvel Fabrie | 
OQwvel Pix 


Stock on hand for delivery 


40-42 ast 22nd Street, Nef Vork 














LACE} |] i. nll Ao 
WO RK | THE eer tg hop ae gee (C Y — 


vee City tenders tn mae ' nee a\ Vy 
venty years leadership in manufacturing \ 
of the finest = : 

character Established 1868 


= HARRY J. SCHWEHM ERNEST SCHWEHM 


JOHN M. SCHWEHM’S SONS 


Manufacturers of 
Figured Hair Cloth of every description, and Upholstery 
Goods in Silk, Mercerized and Cotton 


13 to 25 Wister St., below Germantown Avenue 
Germantown, Phila., Pa. 
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For Interior Brooklyn Curtain Works, inc. 
Decorations NOVELTY NET CURTAINS 


% 
| 
5 .* 
By 
q - 
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& pene 2 == Panels - Bed-Sets - Yard Goods 
> : as bel rece sunnanieh wih SALESROOMS 
~ specialjproblems. 27 East Twenty-first Street, New York 
J IMPORTERS, DESIGNERS and MAKERS of PETIT POINT NEEDLE POINT TAPESTRIES 
LACE CURTAINS, PANELS & INSERTS AND A_ NEW LINE OF LOOM AND 


NEEDLE POINT TAPESTRY COMBINED 


made to order by hand to any template, in desired styles and colors 
Boston Chicago San Francisco PLAIN TAPESTRY TO MATCH BACKGROUNDS 
420 Boylston St. 116 S. Michigan Ave. 833 Market St. OLD TAPESTRIES REPAIRED 


Paris Brussels S. MILLER, 7-11 West 45th Street, New York 


20-24 E. 20th St., New York City 
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SIMPLY A SUGGESTION 


A good farmer never shakes the branches of his fruit trees. 


But, under his watchful eyes, he knows when the fruit is ripe and carefully hand picks it and hands it 
to you without any blemishes caused by falling on the ground (meaning seconds or imperfect goods). 


We are handing you something (advertising) and would suggest that you take advantage of an oppor- 
tunity we think decidedly opportune at this time, etc. 


POLLITZ, LE FORT & KEON 


MANUFACTURERS OF 
CRASH (Moscow STENCILED), MOTIFANY 
POINT DE GENE AND VENETIAN SCRIMS, NET PANEL 
CURTAINS AND OUR GENERAL POPULAR LINE 


THIRD AND HUNTINGDON STREETS, PHILADELPHIA, PA. 
NEW YORK: VANDERHOOF & HUBERT, Inc. 


CHICAGO 43-45 EAST NINETEENTH STREET MONTREAL, CANADA 
5 West Wabash Avenue 200 Unity Building 
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Tapestry Couch Covers, 
Portieres, and Table 
Covers 


Penn Tapestry Co. 


Water Power Mills 
Main Office: Glen Riddle, Pa. 

















DECORATIVE 
LACE WORK 


Lace Panels, Cur- 

tains, Bris-Bis, 

Bedsets, Pillows, 
Covers, Etc. 


We are always pleased 
to submit our wide 
range of samples, and 
in addition our design- 
ing department is at 
your service, ready to 
carry out your ideas or 
to suggest special treat- 
ment. 


S. W. HEIM 
& COMPANY 


33 & 35 East 21st Street 
NEW YORK CITY 
CHICAGO OFFICE 
59 East Adams Street 
Cc. F. JUDD 






















GWINESE Raes 


ANTIQUE and MODERN 


Of exquisite beauty, embrac- 
ing perfection of design and 
fabric. An inspection of our 
stock will fully verify this 
statement. Our goods appeal 
directly to 


Decorators and High Class Trade 


We pay special attention to 
the making of Rugs in unusual 
sizes, designs and colors, and 
are delivering in six months 
from date of order. 


JONES & BRINDISI 


Craftsman Bldg. 6 E. 39th St., New York 
Telephone Murray Hill 7583 





SMITH & RAMSEY EMBROIDERY Co, 


1636-1640 MARKET ST., PHILADELPHIA 
Manufacturers of 


Embroideries for the Decorative Trade 
Bie cuca designs Yor specal orders, 

















B. SAAUBIAC & SON 
| Decorative Embroideries, Lace Curtains, 


Upholstery Fabrics, Special-Order Work 
19-25 EAST 24th STREET, near 4th Avenue 


7 nA 
OARS ALOR a Oe 

















Established 1875 


M. DESAYE & CO. 


DYERS AND CLEANERS 
Refinishing and Repairing 
Lace Curtains a Specialty 


New York Office | Works 
443 West 45th Street Rutherford, N. J. 
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ome manufacturers lead, others are content to follow. Initiative, properly applied, is a gift 
of the gods. The ‘‘ Board of Censors,’’ referring to our product, has been lenient to a de- 
gree of the utmost satisfaction to us. We are sanguine this satisfaction has been extended 


to our many customers—the ‘‘ Board of Censors,’’ if you please, to whom we cater. Our 
new line, now showing, has not lapsed. We have, notwithstanding the shortage of raw mate- 

















BOSTON OFFICE: 120 TREMONT STREET 


rials, been able to live up to the precedent established years ago. 


PHILADELPHIA TAPESTRY MILLS 
ALLEGHENY AVE. AND FRONT ST. 


PHILADELPHIA, PA. 


New York Office: 141-147 FIFTH AVENUE, S. E. Cor. 21st Street 


San Francisco Office: 833 MARKET STREET 


Makers of Verdure Tapestry, Velvet, Velour Piece Goods, Tapestry Table Scarfs, Silk Scarfs, Moquette Scarfs, 
Couch Covers and Tapestry Portieres. 








E. RIES & CO. woiz'sivany.y. 


Manufacturers of 


MARQUISETTE, SCRIM AND NOVELTY CURTAINS 


FILET NETS, MADRAS, CRETONNE, SCRIM AND 
MARQUISETTE PIECE GOODS 


NEW ENGLAND AGENTS; 











WELLS & HAMMOND, 67 Chauncy Street, Boston, Mass. 


CHESTER LACE MILLS 


CHESTER, PA. 
MANUFACTURERS 


Lace Net Window Draperies 
SHOWROOMS : 
1182 BROADWAY, NEW YORK 


Brooks & Foshay Co., Inc. 


MANUFACTURERS OF 


Scrim and Marquisette Curtains 


Piece Goods, Panels, Bed Sets 
51 WEST TWENTY-FOURTH STREET, NEW YORK 














H.F. SCHELLING 


Manufa { Swis 


79-83 FIFTH AVENUE, NEW YORK 











Eugene Neumaier & Co. 


Manufacturers and Importers of 
Curtains and Curtain Materials 


Specialists in Popular-Priced Scrim 
and Marquisette Curtains 


PANELS YARD GOODS BED SETS 
Original Styles Highest Qualities 
Big Values Prompt Deliveries 


Send for Our Free Booklet of the New York City 
Wholesale Trade 


3-5 West 18th Street 








New York 














3. W. BARBER, President 


JOSEPH DERK & CO. 


MAKERS OF 


MARTIN COHN, Sec’y & Treas. 


Suniast Drapery 


Fabrics 


FACTORY AND SALESROOMS 


Germantown Avenue and Berkley Street 
WAYNE JUNCTION PHILADELPHIA 


BOSTON, J. K. Taylor, 12 West Street 











WILKES-BARRE LACE MFG. CO. 


offer a wide range of 
LACE WINDOW DRAPERIES 


AND 
NOVELTIES IN FILET WEAVES 


CLARENCE WHITMAN & CO., Inc., 212 Fifth Avenue, New York 
Selling Agents 
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Illustration 
appearing in 
ORINOKO MILLS 
general magazine 
advertising 




















PHILADELPHIA 


1010 Commonwealth Trust Building 
Rh sade aa ae 











SAN FRANCISCO 
519 Commercial Building 





‘The American Consumer s Being Influenced to Ask for 


(rinoka 


GUARANTEED SUNFAST 
DRAPERIES ¢* UPHOLSTERIES 
An increased demand has set in for ORINOKA MILLS fabrics be- 


cause the national magazine campaign in their behalf is inducing buying. 
No longer are fabrics just fabrics to the consumer up and down the 


country. The ORINOKA MILLS tag is being looked for when 
purchases are made. To the customer it is a guarantee of services, so 
forcefully emphasized in the national advertising that it creates conf- 
dence and encourages buying. . 
ORINOKA fabrics have quality beyond the accepted notion of the word. They 


arouse a desire for possession because they are planned for beautiful drapery 
and upholstery effects. 


Concentrate on these fabrics to advance your business interests. 


ORINOKA MILLS 


215 Fourth Avenue, New York City 


CHICAGO 
1608 Heyworth Building 
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FRINGES OF THE SIXTEENTH AND SEVENTEENTH CENTURIES 


The fringes illustrated on page 47 (shown above) and page 48 of the March Upholsterer and repro- 
duced from Macquoid’s “‘ History of English Furniture,’ are practically duplicated in the factory of 


FIM EDWARD MAAG FAM 


ee MANUFACTURER OF 


UPHOLSTERY AND LAMP SHADE TRIMMINGS 
32-46 West Twenty-Third Street, New York 
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AN UNUSUAL COMBI- 


nation of panel and bris bie 
that is decidedly attractive. 








Just these touches of individuality 
have secured for our customers some 
of the largest special-order contracts 
placed recently. 


Are you taking advantage of the service? 
It is yours, so use it. 


ey E.C. CARTER & SON 


116 West 32nd Street 
NEW YORK 


Philadelphia, 929 Chestnut St. 
Boston, 420 Boylston St. 





Chicago, 1701 Heyworth Bldg. 
San Francisco, Phelan Bldg. 























“ROYCO” BRAND 


AUSTRIAN CLOTH 
for 


Window Shades 
Valances 


and 
Draperies 


Shown in several pat- 
terns —cream colors, 


also black stripe. 


SUNFAST 
TUBFAST 


Also 


VERDURE 
TAPEST RIES 


and 


GEORGIAN CLOTH 
A Plain, Light -Weight, Iridescent Fabric Made in 36 Colors 


GEORGE ROYLE & CO. 


Mill: Philadelphia, 4090-4098 Frankford Avenue 
New York Office: 215 Fourth Avenue, Clarendon Building 











Cretonnes, 


Boutwell, Fairclough & Gold 


INC. 


Converters — Manufacturers 


Celebrated Quality Line Scrims, Marquisettes and 
“Bedford,” “Argyle,” “Chester,” Blocks, 


Stripes and Borders. 


Novelty Curtains and Lace-Edge Piece Goods. 
Large range of price and pattern. 


Attractively packed. 


274 Summer St., Boston, Mass. 


New York Office, 1601 Clarendon Bidg., 4th Ave. & 18th St. 


Los Angeles, Cal., 117 Winston St. 




















BILLWILLER BROTHERS | 


MANUFACTURERS AND IMPORTERS OF 


Curtains » Drapery Materials 


SCRIMS 
MARQUISETTES 
MUSLIN 


NEW YORK 
315 Fountu Ave, cor. 24Tu St. 


ST. GALL 
15 UNTERSTRASSE 
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Skillfully made. 























BH. Altman & Cn. 





BROADLOOM CARPETS 


IN THIRTY PLAIN COLORS; WIDTHS 9 TO 30 FEET 


ORIENTAL RUGS 


IN LARGE AND UNUSUAL SIZES 





WHOLESALE UPHOLSTERY DEPARTMENT 


(FIFTH FLOOR) 


THE NEW IMPORTATIONS 


INCLUDE A DISTINCTIVE COLLECTION OF 


ENGLISH & FRENCH DECORATIVE LINENS 


31 inches and 50 inches wide, hand-blocked and roll-printed in exclusive designs 


and color effects. 


Also an attractive variety of Damasks, Silk Taffetas, Mohairs, Casement Cloths and 
other textiles in original weaves, of special interest to interior decorators. 











Kitth Avenue - Madison Avenue, New York 
Chirty-fourth Street Chirty-fifth Street 
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Home Craft Week? 


(There’s a Reason For Asking That Question) 


‘There is just one good reason why I didn’t 
participate in Home Craft Week this season,” 
one Buyer writes. ‘“‘I’ll state it and state it loud 
and clear—my spring goods haven’t arrived.” 


Are you one of those who can say ‘‘ Me too”’ 
to this buyer's comment? Then let’s face the 
facts. Business isn’t “‘as usual.’’ It’s good but 
it is not “‘as usual” and it won't be as long as 
the war continues. 


From now on the government needs take 
precedence in everything—raw materials, manu- 
facturing, transportation. And every able citizen 
is glad to have it so and to adjust his business to 
the bigger business of vigorously prosecuting 


the war. 
* * = 


But those same able citizens are the very 
ones who are not going to let unusual condi- 
tions down their progress—not so long as peo- 
ple have more money to spend than ever before. 
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Here’s what one of that sort of Buyers has to 
say about Home Craft Week: 


‘As I understand it,” he says, ‘Home Craft 
Week isn’t a date, it’s an event. Its object is to 
play up my spring goods. And as those didn’t 


reach me in time for the date you set I’m going 
to have my Home Craft Week event on my 


own date—that is, when my goods are ready for 
show. What’s more,I am going to tell our 
customers why our spring drapery event is late, 
that our goods were delayed because Uncle 
Sam needed the looms and the railroads and 
that we are proud to be inconvenienced in so 


fine a cause.” 
* * a 


We have nothing to add to such a statement 
except that we know it is the stand of every 
full-blooded man and woman in this country— 
and we refuse to believe drapery departments 
have any other kind. | 
















OUAKER LACE COMPANY 


Philadelphia 
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MILLER @ MONTAGUE 


170 Fifth Avenue Corner 22d Street NEW YORK CITY 


Artistic Colorings in 
Drapery Fabrics, Madras and Cretonnes 


SOLE AGENTS FOR 


stiles rmRADS. 
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JACOB STURMER 


MANUFACTURER AND IMPORTER OF 


Novelty Curtains - Bedsets - Panels 
29-31 EAST 22nd STREET, NEW YORK 


TELEPHONE, GRAMERCY 56% 
SUUUUNULUNAOUUANDOUUOGUEAUAUUAUOAAUEAUAUOEADEAUAUEUUANOEAU EGONGA EAUUAUEUAOUEUUAOOAOUEOUEGUEUOOUAGUAAAUUAEMIITE 


H.F.MEYER & CO. 


IMPORTERS @ MANUFACTURERS of 
FINE LACE CURTAINS AND 
DECORATIVE LACE WORK 


EXCLUSIVE DESIGNS @ MATERIALS 


40 E. 22d St.. NEW YORK 
STURZENEGGER & TANNER 


> s gs: 9/// ST. GALL, SWITZERLAND 


— 
a= 
J 
— 
= <= 
SUUUUANUEUNAUANALAAUAU NADEAU EATS 






. “ | ey ~ ; - | 

PY | 8 | 
C | 
| | y ! 4 “ e 
1 +4 | 2 
iS 2 oe | 
ed | \ | 1 

i} 


It NYY 


Ny A alt Ulb 


SHUMUUTUUAUUALUANUENUUUUUAULEAU EAU NA Nie 


























Manufacturers of 


Swiss Lace Curtains 
NEW YORK OFFICE, 105 FIFTH AVE. 


Vea i—— Be tae 
¥F. J. FRERICHS, Representative 
a ee LOVEMAN BROS. 


@AII our patterns are original and carried out in the (1 ~~ +" _pteateae 


min utes detaila Made ina hon of dapeoend dune to 72 in., Pillow Slips, 
namely @A sample order will convince you of their 


oon oot Som ee ete ee Nee watered YORKTOWN DRAPERY FABRICS 


PIONEERS IN THE VALANCE BUSINESS 
Live agencies wanted everywhere. Correspondence solicited 


. 
Pe) ——— | 








Converters of 


Specteh Pants tor Watela, Thagiven, Chula, le. Slatihen and Getteates Posctehed Scrims, Voiles @ Marquisettes 
CRITERION DECORATIVE CO, Ins, 5061 W. Goud inn, Miia, | oog Broadway, at 80th St., Now York 











B. F. B. LAWSON 


Successor to the HOUSE OF DAVID LAWSON, Est. 1850 


LACES NETS UPHOLSTERY NETS 
Barmen, Clunys, Cable and Mosquito Fancy Allovers, 
Filets, Nets, Brussels Striped Nets, 
etc. Nets Fish Nets 


The inspection of curtain buyers is respectfully invited 


390 Fourth Avenue 3 New York 


J. E. CURRY Telephone 8960 Madison Square G. L. MARTIN 
BOSTON—78 Chauncy St. CHICAGO—917 Medinah Bidg. 
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THE 
CLAFLIN LINE 


ONIE 


TRADE MARK 


DRAPERY FABRICS 


OUR OWN CONVERTING of 
Cretonne and Upholstery Fabrics 


CONSISTING OF SWISSES, SCRIMS, LACE 
CURTAINS and VELOURS—Plain and Fancy 


NOW BEING SHOWN 
FOR FALL DELIVERY _ 


SPECIAL OFFERINGS 
CRETONNES—32 inches wide, at 18% cents, to 36 inches 


wide, at 85 cents. 





















ARMURES—40 and 50-inch Plain Cotton and Mercerized 


Figured Armures, for June delivery. 











CLAFLINS INCORPORATED 


DEPARTMENT 21 
H. P. BONTIES, President 


New York 
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ORDERED WORK OUR SPECIALTY TELEPHONE: 3470 Gramency OUR NEW NUMBERS 


C. WEINBERG & CO., new Yor 


MANUFACTURERS OF HIGH GRADE 


UPHOLSTERY “” DRAPERY TRIMMINGS 


WE ALSO CARRY IN STOCK A FULL LINE OF 
SUN FAST EDGINGS, CRETONNE EDGINGS, CURTAIN EDGINGS SASH EDGINGS, FURNITURE 
FRINGES, FURNITURE GIMPS, CORDS, PORTIERE ROPES, PILLOW CORDS, METAL GALLOONS 











RY ER & CASH EL Tapestry Goods, Couch Covers, Table Covers & Portieres 
Upholstery Goods, Tapestry Lacet Novelties, Bed Sets, Curtains, Panels, ete, 
Curtains, Couch Covers, etc. 
SUNFAST FABRICS J. VROOM ROSCOE 
Dundee Mills; | 11 EAST 22d STREET, NEW YORK ttatTans a 8=|6hw een 

















WHITELEY & COLLIER 


MANUFACTURERS OF 
TAPESTRY PORTIERES 
COUCH and TABLE COVERS 





MAKERS OF PERIOD AND NOVELTY MERCERIZED SUNFAST CURTAINS and 
PANELS, VALANCES PIECE GOODS 
and DRAPE SHADES VERDURES: DAMASKS and UPHOL- 
Our catalogue gives prices and details of fabric STERY FABRICS 


and design that will assist you in your window 
decoration problems. 


THE WINDOW DECORATIVE WORKS MILLS: 5317-29 WesTMiNsTER AVE., PHILADELPHIA, Pa, 
1258 West Fourth St., Cleveland, Ohio 

















JAMES CHRYSTY, Mill Representative 


Staheli,Rietmann&Co,| Gsrixvan8@, 


Fine Persian Carpets and Rugs 


LAGE CURTAINS, sinha 
BED SETS, ETC. ) 


MOSKOWITZ BROS. 














THE MOST COMPLETE LINE OF 


7 and 9 East Twentieth Street Bed Sets, Curtains and mberals 


Between Fifth Avenue and Broadway 





N EW YO RK Cc | TY 12-16 LAST 22d STREET NEW YORK 


“MORRIS BERNHARD CO. 


GS Upholstery Trimmings, Rope Portieres 


18-20-22 WEST EIGHTEENTH STREET 
Near Fifth Avenue New York City 


McMASTER & MAUGLE CO., Inc. 


MANUFACTURERS OF 














0. T. Me MASTER WINDOW SHADINGS | 
CURTAIN POLES AND BRASS TRIMMINGS, ETC. FACTORIES + 
ALFRED SCHOLES 2729-31 Gorpon ST. 
TREASURER 1215 RACE ST., PHILADELPHIA, PA. 2304-06 No. 28m ST. 
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The Chinese themselves admit the 


WEALTHY Chinese gentleman was certain that 

an example of Cheney Silk in a Chinese Pat- 
tern was an exquisite example of the best of 
Oriental handiwork. When convinced that it was 
American-made, he had an altogether new vision 
of the possibilities of the Cheney Silks. 


The tapestries and brocades woven by Cheney 


. 


o 

















supremacy of Cheney Chinese Silks 


Brothers are equally faithful to the best of Spanish, 
French, Persian or period designs. There are also 
Cheney printed silks where lighter weight is desired. 


All are rich and beautiful almost beyond words— 
and of the quality that for generations has char- 
acterized the Cheney Silks. You will find much 
to interest you at our Salesrooms. 


To those purchasing 1% yard sample lengths of Cheney Silks, swatches, showing the range of colorings in the designs selected, will be sent. 


CHENEY BROTHERS, Silk Manufacturers, Fourth Avenue and 18th Street, New York 
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RICHARDS 


Give Your Little Ones 
An Interest In the Future 


HEY are your hold on the future, and America is fighting 

to make their future safe. They are too little to realize 

this now,—but some day they must learn to reverence the 

traditions of America, and understand the great cause for 
which the men of their fathers’ day gave their lives. 


Fe a ——— 


sea 


ee eee 


Be ready to put into their hands bonds of their government. ‘They 
will be for them inspiring evidence that their fathers planned, sacrificed, 
and invested for their future. Liberty Bonds will mean more to them 
than money. They will make them proud of fathers who in America’s day 
of great need proved themselves true American Patriots. 


Invest in Liberty Bonds for your little ones. 


F. SCHUMACHER & CO. 
NEW YORK 
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: (Sntorbury Decoratio€ Fabrics 
: VARIED Collection of DRAPERY ‘ 
: [Caprerpary and UPHOLSTERY FABRICS of 
F Dey Character. F 
: Armures Damasks Silks : 
Fi Brocades Hair Cloths Tapestries x 
: Brocatelles Linens Velours : 
F Chintzes Mohairs Velvets ‘ 
: The new prints on cotton, silk and linen —from the producing centers of " 
s the world — will be of especial interest to you. > 
: MARSHALL FIELD AND COMPANY i 
: Importers and Distributers of Exclusive Merchandise : 
: CHICAGO NEW YORK : 
: Adams and Wells Street Broadway at 24th Street : 
: : 
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F. BOYER CO. 


Manufacturers of 


Window Shades 


Eagle, Hand-Made Opaques. Oswego Opaques and Tints 


Joseph Popper & —_ ry & Son’s Scotch Hollands. Sunfast Hollands 


anlon & Co,’s Florentine and Striped Hollands 








Importers of Valances, Shade Laces, Insertions and Fringes 


La ce Cu rtains v Shade-Pulls, Etc. 


a We carry a full line of everything required by dealers in 
an d Pa ne 's aR Window Shades in both foreign and domestic productions. 


Conforming with all condi- [RS¥am | 175 N. Wabash Ave., Chicago, III. 


tions required for the correct 
furnishing of high-class 





dwellings, public buildings, 


a a | RYAN & McGAHAN 


yy: oceans Meccan Mg 30 East 21st Street :: New York, N. Y. 


itted promptly upon r ¢ 
mitted promptly upon reques Manufacturers and Importers 


SCRIM, VOILE, MARQUISETTE 
131-133 E. 23p ST., NEW YORK She AND 
CORNER LBXINGTON AVENUE ' NOVELTY CURTAINS NOW 
Ons Minute Bast of Pourth Aoowec” A MADE IN OUR OWN FACTORY 
Importers of 
Lace Curtains, Fancy Nets, Madras 


Curtains and Yard Goods 
; Sole Agents for 


HOOD, MORTON & CO., Ltd. 


NEWMILNS, SCOTLAND 
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Tes lea line of dec 
orofive fabrics means 
more than merechaosm 
styles according to indiidual 
preference. It means, first, 
a knowledge of how, where 
and why the fabrics are to 
be everitually employed; 
second, it means the 
assemblin 
elements ~ slr 
design, color. into a harmonious procectl that 
will suit t © speci papase it i5 — Of 
third , sf ares means the ction ody 3 proves or 
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“FREMONT 


Was there ever such a quick-selling, money-making rug as the 
Tremont? It is a staple, long-wear wool and ropestock rug 
woven on special looms to secure unusual color effects. Made 
in a complete range of sizes and colors to match any period. 


PLYMOUTH MILLS 


1115-1117 Broadway, N. Y. 


MILLS: Lawrence, Massachusetts 


Nymouth Line o 


MMMM, AAA Il 
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“Originality” 
our slogan 


Don’t overlook the fact that 
originality in manufacture and 
design is one of the essentials of 
our production plan. 


Our new and exceptional line of 
upholstery fabricsembraces all that 
might be desired by the most fas- 
tidious or discriminating buyers. 


The complete line is on display 
at 230 Fifth Avenue, Victoria 
Building, New York. 


W. T. SMITH & SON 


Incorporated 
New York Office Philadelphia, P: 
ee ee Mills, Third St. and Lehigh Ave. 


cago Office 
1533 Republic Say om and Adams Sts. 
Other Branch Houses 


Liberty Loan—buy bonds NOW 





DEXTER MILLS 


Manufacturers of 


Scrims, Voiles @ Marquisettes 
910 Broadway, cor. 20th St., New York 








Take That Stitch in Time With 
MEYER THREAD 


The strongest and smoothest thread for 
sewing Draperies, Carpets and Shades. 


Any Size—any color—any time 
Send for samples 


JOHN C. MEYER THREAD CO. 


1500 Middlesex St., Lowell, Mass. 

















AUBUSSON 
Hand-woven 
: eae lapestries 
1 § re Furniture Coverings 
| bo Ae < Panels 


el antes ae it and 
Mural Decorations 








NICOLAS HEMANCE 


Manufacturers’ Representative — 





225 Fifth Avenue New York 
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To Men of Red Blood 


UR COUNTRY needs your help to supply 


her Boys at the front with food and munitions 











to win the war. You who are remaining at 
home, attending to your business and escaping the 
trials of the Heroes who have answered the call of 
our Government, give your help in lending funds. 


@ Make some sacrifice for the cause; you will, in 
your innermost conscience, feel a duty well done. 


q Buy Liberty Bonds to the fullest extent of 


your ability—make it cramp you. 


@ The Widow's Mite deserves tenfold the credit 
of the big contribution of the Rich Man. 


@ Let the Enemy see that re People of the 
U.S. A. are back of their Government by the con- 
tinued over-subscription of their Liberty Loans. 


SPECIAL LIBERTY LOAN COMMITTEE OF THE 
INTERIOR FURNISHING TRADES 


JOHN SLOANE, Executive Chairman 


Pees: 655k ok kos CERES ae EmBurY PALMER, Chairman 

Upholstery and Lace Curtains........ SIDNEY BLUMENTHAL, Chairman 

AOU Sin it 8 6 WHE a skin Vie So 0 Joun SLOANE, Chairman 

COPE Be TS 6 oo ass bs oS. cc ews BENNETT H. Tosey, Chairman 

WR x cho ewer ete wilie cs esas Henry Burn, Chairman 

Pictures, Frames, Mirrors, Etc........ S. L. Newman, Chairman 
Director of Publicity.......... Tuomas A. CAWTHRA 


Space donated by Clifford & Lawton. 
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covoplal Draper 


Distinctive'‘American Creations ay 


BEAUTIFUL line of drapery materials 
that embodies the new creations of Ameri- 
can Art as well as the revered and estab- | 
lished types of period designs. 


Colonial Drapery Fabrics are produced and 
distributed exclusively by Marshall Field & 
Company. The standard of design and coloring 
in this line is so high that it creates and holds 
consumer demand. 


If you are not already an established distribu- 
ter of Colonial Drapery Fabrics, we would be (s] 
. sma to arrange with you to see this line. 

rite today. 


Marshall ‘Field 
&“Companyo 


219 West Adams St. Broadway at 24th St. 
CHICAGO, ILL. NEW YORK 
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*MOUNT* 
VERNON 








* CURTAIN * 
MATERIALS 


Where Service Counts 
W sue your customers ask for dependable curtain 


materials show them serviceable Mount Vernon. 


It is a pleasure as well as good business to sell this 
splendid group of curtain materials for they give full 
value in wear and beauty. 


Mount Vernon curtain materials are made to the full meas- 
ure of the Marshall Field & Company Standard of excel- 
lence. The weaving and finishing are the best; the designs 
are original and exclusive. 


The Mount Vernon line is a logical associate of Zion Lace 
curtains, which are manufactured and distributed by Mar- 
shall Field & Company. 


Marshall Field & Company 


Manufacturers and Distributers of 
Standard Merchandise 


Broadway at 24th Street 219 West Adams Street 
NEW YORK CHICAGO, ILL. 
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If you are not already carrying 
these lines, we will be pleased to 
make arrangements with you to 
have our salesman call. 
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STANDISH MILLS 
ART DRAPERY 
FABRICS 


Wherever draperies are 
needed to fit in with the 

— furnishing scheme of your 
customers’ rooms you will 
find a Standish Mills design 
and coloring on an appro- 
priate fabric. 
































There are distinctive pat- 
terns for all rooms--all uses--- 
and it is Patterns that 
Make your Drapery Sales. 























MILLS 


CHICAGO PHILADELPHIA: NEW YORK SAN FRANCISCO BOSTON 
309 Adams Street 2 No. 11th Street 910 Broadway 742 Market Street 52 Chauncy Street 
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| The above illustration is a reproduction of our 
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50-inch Printed Warp, No. 13018 














————— 























¢ 

















































































































ARAREEBSAMEHHUSH RAISE 


IA 








MP 





HAT 








gNe 
i 





STROHEIM & ROMANN 


UPHOLSTERY FABRICS 


242- 250 Fourth Avenue 
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New York City 












































JOHNSON & FAULKNER 
North Union Square 
NEW YORK 


EPRODUCTIONS of Antique Stuffs of all the Important 
Periods in Tapestries, Brocaded Silks, Damasks, Embroid- 
eries, etc. * * Some taken from rare and historic examples 
of unusual interest. * * Printed Linens, in texture, design 
and color, very like the old. * * Many useful and correct 
styles for wall hangings. * * Velvets of Cotton, Silk 

and Mohair. * * Plain Stuffs in fine colors and great variety. * * In short, 

a very extensive stock of high-class stuffs for all sorts of decorative purposes. 





BOSTON PHILADELPHIA CHICAGO 
420 Boylston Street 1420 So. Penn Sq. 32 South Wabash Avenue 


PARIS, 50 Faubourg Poissonniére 























“-P. K. WILSON & SON: 


Manufacturers and Importers of 


LACE CURTAINS 


Renaissance, Arabian, Princess, Cluny, Filet, Antique, Marie Antoinettes, Brussels, 
Irish Points, Tambours, Saxony Brussels, Novelty Nottingham, Madras, etc. 














Yard Goods of every description. Bed Sets, Panel Curtains, and Door Panels. 


Complete assortment of Edgings, Insertions and Motifs for manufacturing purposes. 
Headquarters for real Cluny and Arab Laces, Plain Bobbinets and Plain and Fancy 
Scrims in white, Arabian and Ivory, in all widths. 


Also large assortment of Renaissance, Cluny, Arabian and Filet Table Decorations 
and Embroidered Pillow Covers. 








130-132 FIFTH AVENUE, Cor. 18th St. NEW YORK 


BOSTON CHICAGO ST. LOUIS DETROIT PHILADELPHIA 
67 Chauncy Street 237 South Fifth Avenue 417 Victoria Building Gas Office Building 1033. Chestnut Street 
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oljterer” DEVOTED TO THE UPHOLSTERY ARTS: 
the . Pntertor~ Decoratore 


PUBLISHED MONTHLY AT THREE-SEVENTY-THREE FOURTH AVENUE, NEW YORK 








GLIFFORD @ LAWTON ...... cc ccccccce cnn cccwcccwwcwcnccccccccccoe -PUBLISHERS 
G. B. CLIVPORDW ccccccwccccccecceccecese MANAGING EDITOR 
SD We Se cc ccccceeseccecesececcsncesscacscsncsancesanseeenél EDITOR 


WM. M. LAWTON 





SUBSCRIPTION, 82.00 PER YEAR 


DRAPING, FURNITURE, FURNISHINGS 


W. 0. HALL... 22222 n wen ewe ewww enn now eo ww cccewccccccccces REPRESENTATIVE 
N. M. FACKENTHALL........-...-- ROOM 709, DENCKLA BLDG., PHILADELPHIA 
CHARLES A. ANDERSON, INS. EXCHANGE BLDG..... CHICAGO REPRESENTATIVE 


FOREIGN SUBSCRIPTION, $3.00 PER YEAR 


CORRESPONDENCE SOLICITED ON ALL SUBJECTS RELEVANT TO THE READING PAGES OF THIS JOURNAL 
NOTICE OF CHANGE IN ADVERTISEMENTS MUST REACH US BY THE FIRST OF THE MONTH 
THIS JOURNAL IS A MEMBER OF THE NEW YORK TRADE PRESS ASSOCIATION 
ENTERED AT THE NEW YORK POST OFFICE AS SECOND-CLASS MATTER 








FACT 8 COMMENT 





OESN’T it make your blood boil when some little 

whipper-snapper gets the I-my habit in his con- 

versation with a customer? / will do this and that for 

you, J will have my factory, my foreman 

The I-My do so and so, instead of we will do so and 

Habit. so, we will have our factory, our foreman. 

The really pic man avoids the use of 

the personal pronoun, just as he avoids the use in busi- 

ness conversation of the “pet” names of his big com- 
mercial friends. 

There is infinitely more authority, more prestige, 
behind the firm’s promise than there can ever be behind 
the promise of some individual however high his rank 
may be. The WE carries with it the impression of 
associated power ; one man, two men, may be incapaci- 
tated over night, or they may fail to execute a promise 
because of physical limitations, but the “organization” 
goes on, some one else takes up the work and it is car- 
ried through to completion because the firm’s reputa- 
tion is at stake. 

There is too much of the I, and too little of the 
WE, in most businesses. 

There is too much of the disposition to keep indi- 
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vidual secrets, special information, special knowledge, 
special connections, for personal convenience and 
aggrandizement. 

There is not enough whole-souled, frank co- 
operation for the benefit of all, and when you run 
against an individual whose personal importance sticks 
out all over him, and flaunts itself for your edification, 
every broad, far-seeing man feels like reverting to 
primitive days and administering well-deserved cor- 
rection. 


ECAUSE of special arrangements made by the’ 
publishers of this magazine, in co-operation with 
various Liberty Loan Trade Committees, many persons 
will receive this special number who 
do not ordinarily do so. To such re- 
cipients this word of explanation is 
due. 

You receive this magazine because it contains a 
message concerning the Third Liberty Loan that is of 
vital importance to you and to the Government of 
this country. 

This message is embodied in an appeal indorsed 
by leaders of several industries, and it comes to you 
with the request that you do your part both in sup- 
porting the Third Liberty Loan and in carrying the 


A Message to 
New Readers. 












propaganda of its support well to the front in your 
own business. 

This is no time for the individual to consider plans 
for personal success to the exclusion of a major inter- 
est in the success of the country. The main business 
of the United States is to win this war. The main 
business of every United States citizen or resident is 
to help the United States win the war. 
to fuss about essentials and non-essentials, restrictions 

It is no time to fuss about essentials and non- 
essentials, restrictions and licenses, the demands of our 
Government must and will be met. The Government is 
not an intangible thing, it is made up of men we chose. 
If in their judgment certain interferences with or- 
dinary business must be permitted, we must give cheer- 
ful accord. 

It is human nature to try and dodge the issue, to 
try and save this or that particular privilege or exemp- 
tion for ourselves. 

We have a right to discuss these things, and to 
differ constructively with those who are making the 
laws to the end that the laws may be judicious, equi- 
table, practical, but when the laws are made the only 
thing left for the true citizen is loyal support and 
compliance. 

Again, as on former occasions, we leave this ques- 
tion with the reader: What are you doing to help win 
the war? Are you doing your bit, or doing your best? 


HERE is a great deal of speculation to-day con- 
cerning business conditions “after the war.” 

Such speculation is not without justification, nor 
without value. The nation that 
blinds itself to the future is taking 
long chances, and what is true of 
the nation is true of the individual. 

There is grave danger, however, that in seeking 
to forecast the future, we permit our anticipations to 
influence too strongly the present. We all know that 
conditions have arisen in practically every line of trade 
that have made it necessary to reconstruct the whole 
fabric on which commercial relations have been built. 
It is also definitely understood that this reconstruction 
must relate more or less definitely to the present arti- 
ficial conditions by which we are governed. 

These artificial conditions are characterized by an 
imperative demand for products, inflated prices, in- 
creasing calls on income, and disruption of long-estab- 
lished common conveniences. 


After We Have 
Won the Wear. 


It cannot be admitted even for the sake of argu- 
ment that these conditions can continue to obtain after 
the war has been settled and the drive of production 
has been removed. 

We may never go back to pre-war conditions, but 
it is a matter of certainty that present conditions can- 
not continue. So the necessity for another reconstruc- 


tion of the fabric of business, following the cessatig 1 
of the war, is a perfectly obvious thing. Therefore, i 

is only reasonable that we should seek to envision the 
future and at the same time plan somewhat in antich 
pation of the period of reconstruction. 

We have mentioned that there is a danger that o 
anticipations of post-war conditions might unduly ine 
fluence present activities. Such a condition would be. 
a catastrophe. There will be time enough to apply” 
ourselves definitely to the needs of the after-wargl 
period after we have won the war. . 

Our first business is to win the war. The neces- 
sities of the case demand every ounce of power, every 
particle of concentration, every thought and every 
influence at our command, not only that we may win ~ 
the war, but that we may win it well, for we can be 4 
assured that the character of the victory we win will © 
have as definite a bearing on the future we are to live, © 
as a nation, as would be true if by present neglect we © 
were to delude ourselves into a condition of feebleness 
and fail to win the victory the situation demands. 


_— campaign for universal obligatory military © 
training, which aims to fit the young men of this ~ 
country to discharge their duties as defenders of our © 

national institutions and to insure” 
Military Training permanent peace after the war, has ~ 
and Business. a business aspect that may well be | 

strongly emphasized. Training of © 
the kind proposed would produce a decidedly beneficial 3 
effect upon our business and industrial life because of © 
the increased efficiency of the young men who enjoy © 
the benefits of such training. The value of military — 
virtues in business life was pointed out in an editorial © 
in this magazine for August, 1913, under the title “The 7 
Military Idea in Business,” a full year before the” 
European War began and several years before the ~ 
universal training campaign started. From this edi- ' 
torial we quote the following: q 

“More men fail from a lack of dependability, 
promptness, orderliness, fighting grit and loyalty—all © 
military qualities—than from any other cause. 4 
“Business to-day is organized on military lines. 7 

Each department and each individual in the organiza- _ . 
tion moves on the assumption that each and every other © 
department and individual will make good. If some ™ 
one falls down it means a tangle that will take strenu-~ 
ous work on the part of some able man to straighten 7 
out.” 


or. 
————, 





On the opposite page we show a view of the patio in the” 
residence of C. K. G. Billings, Locust Valley, New York. G 
Lowell, architect. The marbles were furnished throw 
George Brown & Co., Inc. The rim of the fountain is of ol 
convent yellow sienna marble, while the bowl and pedestal © 
are botticcino. The floor is of gray sienna, formosa and ores 
eagle marble, while the wall base, doors and architraves are 0 
botticcino. 
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See description on opposite page. 
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rHE EMIRD LIBERTY: L.0:285 


E ARE particularly happy in calling at- 

tention to the present Liberty Loan cam- 

paign on the third bond issue. There is 

no more worthy or more important na- 
tional question which can be discussed in the columns 
of a trade magazine. 

We are vitally interested in the welfare of the 
various trades our magazine represents, and there is 
no influence to which any part of our trade may be 
subjected that would not be a matter of grave concern 
to the publishers of this magazine. There is no neces- 
sity now for us to argue the Privilege of investing in 
Liberty Bonds; there is no longer any question in the 
minds of true Americans as to the Duty of investing 
in Liberty Bonds. These phases of 
the subject are, or ought to be, self- 
evident beyond the necessity of any 
argument, but there is a phase of the 
present campaign which has a larger 
trade significance than many loyal 
supporters of the various bond issues 
seem to have grasped. 

The Government has chosen to 
solicit subscribers to various enter- 
prises, and in particular the bond 
issues, along distinctly trade and vo- 
cational lines. This is done, not only as a matter of 
convenience by reason of organizations already exist- 
ing, but for many other reasons, among which the ele- 
ment of competition is by no means the least in value. 

In our own trade, for instance, the group known 
as the Interior Decorations Division, a sharp distinc- 
tion has been made in order that the various trades 
represented may have an opportunity of demonstrat- 
ing, as a class, the measure of their loyalty to the Gov- 
ernment’s financial plan. This division vies with every 
other trade or professional division in the zeal and the 

’ persistency with which the drive is undertaken and 
maintained to a successful completion. Every branch 
of the furnishings industry, every individual business 
unit, is interested in the success of the division as a 
‘whole, but even more definitely interested in the suc- 
cess of its own particular trade group. 

™ The personnel of the executive committee and the 


“He Also Fights 


Who Helps 
a Fighter 
Fight.” 


chairmen and committees of the various sub-sections 
assures both enthusiasm and efficiency in the present 
campaign, but there is need for an appreciation of 
“pride of industry” in this particular drive. 

It is important to a furniture man that the quota 
raised by the Furniture Committee shall be a credit to 
the size and business importance’ of the various firms 
engaged in the furniture industry in this particular 
territory. 

The same is true of the Carpet and Rug Section, 
the Upholstery and Lace-Curtain Section, the Wall- 
Paper Section, the Lighting-Fixture Section, the Pic- 
ture and Mirror Section, the Interior Decorators’ Sec- 
tion. It should be a matter of pride to each firm to 
have their support of the loan re- 
ported through their own particular 
trade division. 

One might even be pardoned for 
referring to this phase of the cam- 
paign from the standpoint of selfish 
interest. An industry is accorded 
legislative consideration according to 
its importance in the community. It 
might, in the not too distant future, 
develop that some particular trade or 
industry was in need of legislative 
consideration by the Federal authorities ; it might be a 
matter of the tariff, a question of transportation facil- 
ities, a subsidy, or research aid, in any one of which it 
might be necessary to approach the Federal Govern- 
ment with a request for consideration. Without our 
wish, or permission, the Liberty Loan campaign has 
put into the hands of the Federal officials a ready- 
reckoner as to the financial importance of the various 
trade and territorial divisions. The man who argues 
that “it makes no difference to the Government how I 
subscribe, so long as I do subscribe” may be in the 
main correct; but even should it make no difference to 
the Government, it does make a tremendous difference 
to the industry represented, and to every individual in 
that industry, whether the subscription was reported as 
a part of the industrial quota, or in some obscure and 
indefinite way which merely swells the aggregate sum. 

We urge upon our readers the duty of supporting 


































the trade unit represented by their own special com- 
mittee. 

Municipal pride, local pride and bank affiliations 
all pull against “pride of industry.” Against their 
claims we have no criticism, but we submit that inas- 
much as the Government has chosen to divide the 
efforts of the campaign workers along trade and voca- 
tional lines, it is infinitely more important that trade 
quotas shall make a stronger showing than any claims 
that can be advanced for municipal, fraternal or local 
affiliations. 

Get in touch with your own trade division com- 
mittee and pledge your support to the chairman. 


CoMMITTEE OF THE UPHOLSTERY, LACE CURTAIN AND 
ALLIED TRADES DIVISION. 


Sidney Blumenthal, chairman; W. E. Rosenthal, 
vice-chairman; J. O. Ball, publicity director; Geo. H. 
Alderton, A. M. Barbe, Morris Bernhard, Geo. A. 
Bomann, Lester W. Bond, F. W. Budd, Jos. P.°Calla- 
han, C. R. Clifford, Geo. E. Colon, H. B. Hall, J. P. 
Fox, Thos. Gurry, Leo King, T. J. Laflin, W. M. Law- 
ton, Geo. McGeachin, Edward Maag, E. A. Merriam, 
James Munro, John F. Patching, John M. Roche, M. 
H. Rogers, Chas. H. Sellon, Isador Solomon, G. M. 
Prentiss, John W. Stephenson, Salo J. Strohein, E. D. 
Teague, M. E. Wormser. 


FURNITURE DIVISION. 


Embury Palmer, chairman; Chas. E. Spratt, vice- 
chairman; George A. Dierauf, secretary; C. Ludwig 
Baumann, treasurer; John M. L. Towse, publicity di- 
rector; Richard M. Adler, E. H. Bailey, William Bal- 
lenberg, John Bottomley, Arthur M. Cowperthwait, 
Herbert N. Cowperthwait, Max Englander, Louis Fer- 
guson, Henry Freedberger, Max Guggenheim, Arthur 
B. Hunn, Leo Karpen, Alexander Kellner, Harry 
Meyers, Eugene J. Orsenigo, Henry R. Reischmann, 
Warren K. Rishel, Jacob Selig, George Strobel, Wil- 
liam P. Symonds, John Trounstine, Martin Wortmann. 


MIRRORS AND ArT PICTURE TRADE DIVISION. 


S. Lang Newman, chairman; Edwin Goldsmith, 
vice-chairman; Frank C. Jose, secretary; A. E. 
Winger, J. A. McCann, Roland F. Knoedler, Nathan 
Ullman, W. Ottmann, H. S. Hinkle, Charles W. 
Frazier, R. T. Conley, Harry Katz, Max Baer, E. J. 
Schwabe, John Drescher, Edward Epstean, Leon Dabo, 
Edwin Flower, John Clyde Oswald, G. Zeese. 


CARPETS AND Rucs DIVISION. 


Col. Bennett H. Tobey, chairman; George Nicols, 
vice-chairman; Edward L. Gilbert, secretary; A. A. 
Stephens, publicity director; Cecil R. Barbee, Richard 
B. Berentsen, Victor G. Beuttell, W. J. Burns, Willard 
T. Case, A. W. Cole, William F. Cramer, W. A. W. 





Davis, Joseph P. Donovan, Serope Gulbenkian, J. W. 
Haig, E. B. Heyes, M. Karagheusian, Aaron V. Kline, 
Eugene A. Manning, Chas. J. Mentrup, Howard Mar- 
shall, Howard McCaddin, H. L. McElroy, David T. 
McKelvey, David H. Miller, Edward Pearson, M. F. 
Phelan, Charles L. Raser, A. D. Raynor, Col. Myron 
W. Robinson, J. R. Shoaff, Charles F. Snyder. 


INTERIOR Decorators’ DIvISION. 


John Sloane, chairman; Frank W. Richardson, 
vice-chairman ; Chamberlain Dodds, secretary; Harry 
Wearne, treasurer; James P. Rome, publicity director; 
Mrs. John W. Alexander, Alvin P. Alton, Emile Baum- 
garten, John Proctor, Henry J. Davison, E. Feuer- 
mann, Duncan Fraser, Guy K. Fullagar, F. S. Gilbert, 
Carlisle S. Griffin, N. F. Hoggson, Wilson Hungate, 
George Leland Hunter, F. H. Hutaff, L. Kilmarx, 
George M. Koester, C. H. Koster, Charles R. Lamb, 
James Slater McHugh, James A. McNichols, John N. 
Mannes, Harry V. Mooney, John J. Morrow, H. W. 
Morse, Joseph J. Nagro, Wm. W. Nesbitt, H. Norton, 
Louis Schmitt, C. Victor Twiss, George Safford 
Waters, Giles Whiting. 


WALL-PAPER DIVISION. 


Henry Burn, chairman; Wm. J. Comstock, vice- 
chairman; Geo. J. Hunken, publicity director; E. C. 
Baeck, Peter Bosch, Robert F. Hobbs, J. G. Hopkins, 
George H. Keim, Mrs. Shirley S. Lloyd, James G. 
Prager, R. E. Thibaut Jr., James M. Walcutt, C. J. 
Williams and Victor Wolf. 





WHAT A $50 BOND WILL DO. 


HE man who says “the little that he can subscribe 

for will not do much good” might be given these 
facts: 

One $50 bond furnishes the means to protect one 
thousand soldiers from smallpox or six hundred and 
sixty-six from typhoid. It will assure the safety of 
one hundred and thirty-nine wounded soldiers from 
lockjaw, the germs of which swarm in Belgian soil. 

It will render painless four hundred operations or 
supply two miles of bandages—enough to bandage five 
hundred and fifty-five wounds. 

It will care for one hundred and sixty injuries by 
means of “first aid” packets. 

It will furnish adhesive plaster and surgical gauze 
enough to benefit thousands of wounded soldiers. 





OTTO JAEGER & SON. 


TTO JAEGER & SON have a service flag with 

thirty-five stars already upon it and thirty more 
stars are being added, sixty-five members of their or- 
ganization being in the service. 
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O YOU ride all the bumps of the war news 

from day to day? Many good patriots do. 

Each morning brings its passing changes 

in the war situation. Now gloom, in the 

form of a setback on the western front or further 

disintegration in Russia, or rumors of a delay in our 

own war preparations. Next morning, like as not, 

there will be something of a hopeful nature such as the 

checking of the Huns’ drive in Italy, or a raid by the 
British or French, or good news here at home. 

The foregoing pre- 
faces an editorial in the 
Weekly Bulletin sent out 
by the Trade and Technical 
Press Section of the United 
States Food Administra- 
tion. 

The query is a perti- 
nent one. There is here so 
much anxiety that the war 
should be brought to a 
speedy and definite end, 
that it is only natural that 
the newspaper headlines 
should have an absorbing 
interest, and a definite in- 
fluence on our mental conditions, but, after all, it leads 
to a wear and tear of the spirit that is unnecessary. 

Many years ago the writer became closely ac- 
quainted with the process of harvesting natural ice. 
It is a business requiring infinite patience, perseverance 
and faith. The ice harvester has to take the weather 
as it comes—freezing, thawing, storm and fair weather 
are all in the season. If the harvester permitted him- 
self to be influenced by the weather of each succeeding 
day, he would be a physical wreck by the time his 
season’s work was accomplished; and it is only by keep- 
sing his thought and attention fixed upon the full sea- 
son’s store, with behind him the perspective of num- 
berless harvesting seasons, that he can maintain the 
resoluteness of spirit that carries the work through 
to ultimate success. 

It is so with the war. There is above and beyond 
the various vicissitudes of a few yards lost, or a few 
yards won; a sunken transport, or a smashing naval 


convenience. 
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UP AND DOWN WITH THE NEWS 





q AAS= and beyond the fluctuating 
t advantage detailed in the daily news, 
there is the certainty of an ultimate suc- 
cess that enables us to bear-with fortitude 
any intervening disappointment or in- 


victory; a drive, won or lost, an ultimate goal the 
attainment of which is as sure as that right will con- 
quer wrong. 

We must, to a considerable extent, close our 
senses to the ups and downs exhibited in the daily news. 
We must learn to figure in percentages rather than in 
definite occasional totals. Yes, even independently of 
the present aggressive stage of the conflict there is still 
a long haul between this and the end. 

We thought the battles of the Somme, Verdun, 
Vimy Ridge, the Marne, 
were each in turn the de- 
ciding conflict. We have 
learned to look upon them 
in perspective as but in- 
cidents to an ultimate de- 
cision, and so it will be with 
the stupendous events 
which now engross our 
thoughts when they have 
merged themselves into the 
background of subsequent 
efforts. 

It would. be folly to 
minimize the disasters we 
are called upon to face. 

We would not by even one heart beat be indiffer- 
ent to the fact that every incident, however trivial, is 
full of heartrending vital significance to somebody 
somewhere. But the necessity for a dominating con- 
centration toward the highest possible national effi- 
ciency demands that we look with an unshaken forti- 
tude and an increasing faith, not for this or that tem- 
porary advantage, not for the passing of any period 
of time, but, be it sooner or later, easy or difficult, 
costly or cheap, for the accomplishment of an ultimate, 
definite, decisive winning of the war in the light of 
which all sacrifice will have been glorious, all cost an 
investment that will pay dividends in freedom while the 
world shall last. 





HE duty of us, who remain home in safety, to provide 

the means to make those who fight for us powerful 
and victorious is a most imperative one. Buy Third 
Liberty Loan Bonds. 
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SPRING— 


How dingy and dusty the furnishings of 
even the best-kept houses seem to be in 
the warm, searching sunshine of spring. 

Renovation and renewal are prompted by 





leaf. 








nature's treatment of all “outdoors.” 


Our new stocks of cretonnes are full of the 
inspiration of bursting bud and unfolding 


There are new colors, new designs, new textures. 


JOHN JONES & CO. 


Mayfair Street 






















































The Daintiness of “‘Daugh- 


ter s Room” surrounds her person- 
ality with an atmosphere of charm, 
more or less expressive of her taste. 


If you have a daughter, attaining the 
“grown-up” stage, we can suggest 
several styles of dainty room furnish- 
ings that will simplify your task of 
refurnishing her boudoir or bedroom. 


We are specialists in choosing furnishings to 
suit particular tastes. May we help you solve 
your problems? 


JOHN JONES & CO. 


Mayfair Street 












A PAGE OF SAMPLE ADVERTISEMENTS ~= 

















For SUMMER HOMES 


We have just opened up complete new 
stocks of tasteful furnishings. 


DRAPERIES CUSHIONS 
RUGS HAMMOCKS 
VERANDA FURNITURE LAWN SEATS 


now ready for your inspection. 


JOHN JONES & CO. 
Mayfair Street 

















ADVERTISING AND SELLING 


Some Considerations of the Principles of Advertising in Connection with a Re- 
tail Decorative Stock, Planned to Illustrate the “Selling” Feature of Printed 
Publicity. 


HERE is so much written on the subject of 

advertising, and there are so many discussions 

of the subject from the scientific, the efficierst, 

the psychological standpoint, that a great deal 
of mystery is thrown around this very simple and very 
definite principle of business introduction. 

Advertising is a part of selling, and it matters not 
whether the thing to be sold is real estate, farm prod- 
uce, clothing, home furnishings, or any other com- 
modity which might be mentioned, the principle in- 
volved is largely the same in all cases. 

Most advertising is planned 
as a preparation for a sale to be 


picture, creates responsive interest which many times 
unaided leads to desire for possession. 

Printed advertising does not obviate other sales- 
promotion methods, but supplements them in a way 
that not only creates primary interest, but brings about 
recurrent interest, so the function of printed advertis- 
ing is to do three very definite things, viz.: interest, in- 
form, induce. 

Advertising theories are divided into many divi- 
sions which at first sight seem to be at variance with 
each other, but when sifted down to the last analysis it 

is found that they all have points 
in common, and are but different 








consummated later; it is an in- 
troduction, a beginning of a 
thought process intended to lead 
up to an ultimate sale. 

This thought process pro- 
gresses along some such lines as 
follows: 

What is it? 

In what way does it interest 
me? : 

What does it cost? 

Is the cost justified? 





facets‘of the same crystal. 
There «is the type which 
educates by indirection, which 
stimulates desire by  subtilty, 
and advertisements along this 
line very frequently avoid strict 
selling arguments to such an ex- 
tent that the general effect from 
a sales standpoint seems to be 


WINDOWS ARE THE lost. 
“Eyes of a House” 


There are others again so 








Is it dependable? 

Is it suited to my needs? 

Should I buy it? 

This thought process with 
some modifications enters into 
the purchase or consideration of 


ments. 


HEY can be bright, cheery, 

attractive or the reverse, ac- 
cording to their drapery treat- 
have plans for 
every home and every kind of 
window. Our advice waits on 
your invitation — full stocks wait 
your selection. : 


blatant in the attempt to com- 
pel a profitable interest, or in 
other words, a sale, that they are 
an offense to certain types of 
readers. 

As a general rule, it is 
claimed, an advertisement should 








the purchase of practically every- 
thing a mature person buys. 
Any advertisement, therefore, 








John Jones & Co., Sfreet™ 


reproduce the same effect that a 
personal sales talk would pro- 
duce. If you were selling an 














which has for its object the 
creation of a condition favorable 
toward the sale of the object advertised should be 
planned along lines which will stimulate these thought 
processes. : 

The sale of home furnishings is stimulated by 
many outside influences. The sight of a new article of 
furnishment in a neighbor’s home, or in a store, or in a 
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article you would not waste 

words in aimless descriptions; 

you would: not ‘so. cover up the thing you say that the 
listener would find it difficult to discover what you 
were talking about, neither would you shout the price 
and quality of your wares at the top of your voice, or 
make extravagant claims that would arouse instant in- 
credulity and préjudice. There is a psychological 














































value in advertising that is best defined by dividing this 
descriptive word into its constituent parts: psycho, per- 
taining to the mind or inner-consciousness, logical, con- 
forming to the science of reason. 

An advertisement from which a reader turns 
away with the thought “that’s a fine looking ad” is of 
about as much value to the advertiser as the talk of a 
salesman concerning his goods from which the cus- 
tomer gets only the thought “that’s a fine looking sales- 
man.” An advertisement that leaves “a bad taste” 
after reading, or one that invites criticism, will also 
fail of is fullest productive value. 

Referring to the matter of illustration in advertis- 
ing, it is not, according to the best advertising ethics, 
a good plan to use an illustration with a “far-fetched” 
relation to the commodity advertised. Neither is it 
judicious to explain an illustration the purport of 
which is perfectly obvious. 

There is no mystery about advertising, although it 
is a science having many distinctive phases and applica- 
tions—it is a part of selling, and in its many phases 
can be understood and utilized by any average business 
man who will study to grasp its intricacies, and criticize 
his own efforts from the seat in the audience of the 
man for whom his effort is staged. 

We have arranged on the adjoining pages some 
sample advertisements planned along definite mer- 
chandise lines. These may be employed for newspaper 
advertising, circular advertising, post-card reminders, 
or as window-display cards, and these examples will, 
doubtless, inspire the planning of others along some- 
what related lines. 





A NOVEL EMBROIDERY METHOD. 

‘HERE are a great many uses, in a decorative way, 

for embroideries of various kinds, lamp-shades, 
cushions, drapery motifs, etc., and a workroom execu- 
tive described to us recently a rather novel method he 
employs in developing embroidery motifs. 

“I take a piece of wall-paper, having a flower, a 
shield, a wreath or some other decorative design that 
I want to reproduce, and pin that to the fabric to be 
employed in such a way that the embroiderer can get 
at both surfaces of the fabric. 

“She then takes colored wool, or silk, or floss, and 
following the outlines and colors of the wall-paper 
pattern, she embroiders over and through the paper 
until the whole surface of the design has been filled in. 
Then, by tearing away the paper from the outer edges 
of the design we have a complete replica in embroid- 
ery of our original paper pattern. 

“Of course, it is necessary to tie down long over- 
shot threads at intervals in order to keep them fiat, 
and in stretching the fabric for embroidering it should 
only have the same tension that it will have when put in 
actual use.” 
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Using colored wall-paper as an embroidery motif. 





This idea may not be new, but it seems to be a 
very practical method of doing small ornamental em- 
broideries in one’s own workroom. Our illustration 
makes the explanation somewhat clearer. 

It might not be generally known, but this is prac- 
tically the way a low-warp tapestry is woven, the full, 
painted pattern lies beneath the warp thread of the 
worker, and with his colored bobbins he weaves in and 
out, on the warp threads, a facsimile of the painted 
pattern below them. 





A NEW CATALOG IN PREPARATION. 


HE new catalog of B. Lowenfels & Co., which will 

be ready for distribution in the near future, will 
contain a number of interesting cuts of the special- 
order work being executed by the firm and will feature 
prominently their department for French draped 
shades, in which they are showing many new styles. 

The firm are showing a large assortment of draped 
shades, panel curtains, framed and unframed, and over 
two hundred valances in original designs. 

Since their removal to 38 Cooper Square the work- 
rooms have been greatly enlarged and equipped with all 
the necessary appliances for turning out the work with- 
out delay. 

For some time past they have had many requests 
for cheaper grades of panels, and these are now offered 
in a number of new and clever ideas. 

One of the recent contracts completed by the firm 
for French draped shades and panels was for the house 
of “Worth,” on Thirty-fourth Street, near Broadway. 
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CO-OPERATIST VERSUS INDIVIDUALIST 


Business Competition To-day is Too Keen to Permit Anything but the Closest Co- 
operation Within an Organization. The Following Article Identifies a Type of Man 
Who is Coming to be Recognized as a Potential Menace. 


HE world is having a stupendous lesson in the 
relative merits of co-operation versus indi- 
vidualism. 

The attitude and the principles represented 
by these two classifications are as old as the world it- 
self, and while they appear to come to us now in more 
definite forms, it is because of 
the emphasis given to them by 
the times through which we are 
passing. 

It seems hard to appreciate 
that two principles so antago- 
nistic in character could be co- 
existent, but a little observation 
will show that any business or- 
ganization having two or more 
human units has within itself 
the possibility of both of the 
classifications we have men- 
tioned. 

It is, therefore, true that 
these two principles can exist 
in company, but it is just as 
true that they cannot exist in 
harmony. If an organization 
is made up of units that are co-operative and harmoni- 
ous that organization is almost certain to be success- 
ful; but if within the organization there is one “indi- 
vidualist”—one man who puts his judgment, his per- 
ception, his will, above that of the common judgment 
and the common will—the organization cannot be as 
successful as it could without that individual. 

The main strength of a partnership lies in the com- 
bination of interest which it represents. 

A team combines the strength of the separate 
units. An “individualist” in a team or in a partnership 
increases the load the rest must pull. 

The men who ultimately come back into business 
from the national army will have the co-operative spirit 
so emphasized in their attitude of thought, that it will 


fe. 





must pull. 
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the strength of 
the separate 
units. 
dividualist” in a 
team or in a 
partnership in- 
creases the load the rest 


be second nature for them to move in harmony with 
the established order of things in a business organi- 
zation. 

The whole theory of military activity is built 
around a co-ordination of effort that represents co- 
operation in its most highly developed form. Indi- 
vidualists in the army are court- 
martialed ; there is no room for 
them. We are not quite so 
drastic in our treatment of in- 
dividualists in the business 
world, but there is no more rea- 
son for tolerating them there 
than in the military world, and 
perhaps the day is not far dis- 
tant when the individualist will 
be recognized in business as an 
element that must be neither 
condoned nor tolerated. The 
world is made up theoretically 
of two classes of people, co- 
operatists and individualists, 
and it is a matter of vital con- 
cern for each of us to study the 
situation and decide in which 
class we want to be counted. . 

To get down to “tacks”—what is your attitude to 
the work in which you are engaged, to the firm by 
whom you are employed, and to the future your pres- 
ent employment promises? 

Co-operation would mean in your case several 
very definite and specific things. 

It would mean your planning and thinking for the 
benefit of the business. 

It would mean your working faithfully, industri- 
ously, at the work assigned to you. 

It would mean your being thoughtful of the inter- 
ests and productivity of your fellow-workers. 

It would mean your absolute and unflinching 
loyalty to your firm, and to their interests. (To 


TEAM 
combines 


An “in- 
































criticise your employer in your own thought is dis- 
loyal, to do it that others may know of your disloyalty 
is treasonable. ) 

You may not approve of the things your firm 
stands for, you may not approve of their methods, their 
policies, their plans. This means substituting indi- 
vidualism for co-operation. 


You are setting your thought, your judgment, 
above that of those who employ you, and if you have 


reached this stage, no matter how important you may 
think you are, our one advice to you would be to take 
yourself off to one side and have a good honest ex- 
amination of your value to your concern. If you don’t, 
some day you will be the chief pallbearer at a session 
like this: 

“Say, John, come into the office a minute; I want 
to tell you something. You might as well sit down as 
I want you to hear this thing through to the end. 

“I have noticed lately a considerable amount of 
irritability in your general attitude around the place. 
You haven't been openly disrespectful to me, you 
haven't absolutely refused to take care of a customer, 
nor you haven't said in so many words that you were 
just staying here until you struck a better job, but, I 
have come to the conclusion that you have robbed this 
firm long enough—don’t jump, I said ‘robbed’ and I 
meant it. 

“Your condition of mind has cost me and my 
partners a good many dollars, and my responsibility, 
as manager, requires that I treat you just as I would a 
peculating cashier. We will pay you up to the end of 
next week, but you leave here to-day. 

“Now, don’t apologize, don’t explain, don’t beg 
for another chance. I have figured the whole thing 
over and concluded that there were only two solu- 
tions for your case. One was to change our whole 
business to suit you, the other was to let you out, for 
by watching you over a considerable period I have 
determined that you cannot be brought into the con- 
dition of mind that will make you a valuable employee 
here. 

“I do not say that we have overpaid you, or that 
you have not earned your salary; that is not the point 

the point is that you are not a good investment. 
You miss fire, you clog and stall, you are out of mesh 
with the other parts of this business machine, you are 
an individualist, and we can better afford to do with- 
out you, notwithstanding that you have certain valuable 
qualities, than we can risk the greater danger your 
attitude makes possible. 

“Now, just a word of advice. Don’t send to me 
for a reference, unless you expect me to tell the exact 
truth about you. Don’t make any false claims to a 
prospective employer, and for the sake of those de- 
pendent on you, if not for your own sake, when you 
get a new job, study the atmosphere of the place in 


which you work, absorb it, and make yourself a part 
of it. 

“You don’t have to— No—the park benches are 
full of jobless men of just that independent turn of 
mind, but I want to tell you candidly, as an employer 
of men, I would rather have one man, conscientious, 
interested, and passably good as a workman, than two 
men, top-notch experts, whose interests were some- 
where else and whose attitude of mind was a menace 
to my whole organization as yours has been here. 

“That is all, John. I am not sorry to lose you and 
I won't perjure myself by saying so, but I am frankly 
sorry that you have turned out so poorly with us. I 
hope you will do better somewhere else and you have 
my best wishes for future success.” 


HE decorative business of William H. Prentice, 

Buffalo, has been incorporated as William H. 
Prentice, Inc., Mr. Prentice remaining president of the 
company which will still have his personal direction, 
The other officers, who have been associated with him 
for several years, are Bryant H. Prentice, vice-presi- 
dent; Howard T. Hoag, second vice-president ; George 
A. Hoag, secretary; Charles B. Gerecke, treasurer. 





KE H. ELLA, formerly with the Brandeis Stores, 
¢ Omaha, Nebraska, now with the Shartenberg & 
Robinson Co., of New Haven, Conm, has been elected 
president of the Employees’ ‘Association of the store. 
During the year the Shartenberg Association has 
bought hundreds of dollars’ worth of Liberty Bonds, 
and contributions were made to the Red Cross, Knights 
of Columbus and Employees’ Tuberculosis Relief As- 
sociation. Mr. Ella feels highly honored with his ap- 
pointment as he has only been in the East one year. 





GOOD DEPARTMENT ADVERTISING. 


R. REDFIELD, of William Taylor Son & Co., 

Cleveland, has sent us a copy of a local news- 

paper of last month which contained an interesting an- 

nouncement of their “Introductory showing of new 
draperies.” 

Among other items of interest which we note in 
the advertisement it is mentioned that the department 
has a school for lamp-shade making, open from 10 
A. M. to 4 Pp. M., where instructions are given without 
charge. The department is referred to in the advertise- 
ment as “the place of ideas,” and it is stated that 
seventy model windows and doors are shown in the de- 
partment, all completely curtained just as they would 
be in the home. 

Another item of interest is the absence of cut- 
priced merchandise, the whole sales talk being based 
upon the attractiveness and beauty of the merchandise 
from the decorative standpoint. 
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DINING-ROOM TREATMENT BY CHAMBERLIN DODDS 


We requested this well-known decorator to select from his photographs an example that would illustrate the spirit of his work. 
The illustration above was thus selected. 











SMOKING-ROOM, OFF CARD-ROOM, IN BASEMENT 


From the Deering residence. See article, page 59. 
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ANY decorative. men fail because selfish; 
they insist upon projecting their personal 
idiosyncrasies upon their client who, pos- 
sibly, may be one of the few who enjoys that 

sort of thing; but ‘the room is bound to be a failure if 
the family and its friends are ignored. 

We cannot afford to wear objectionable clothes or 
serve our guests with bad food or greet them with 
objection- 
able manners — 
then why re- 
ceive them in a 

poorly consider- 
ed environment, 


"im some cases an 


environment of- 
fensive with 
crazy ideas of 
vulgarity. 

At the 
Architec- 
-tural League a 
few months ago, 
before three or 
four hundred 
architects, deco- 
fators and arti- 
Sans, the ques-— 
tion was pro- 

- pounded, “What 
"18 a decorator ?” 
and we’ve watched for the answers, but they are not 
Satisfactory. 

Is he a tradesman, designer, manufacturer, or 
merely an assembler? Perhaps any or all of these 
and perhaps more. 

He may be merely a producer, not in the sense that 
he is an author or maker, but in the sense conveyed by 
Stage parlance; for the man that puts on a play is not 
the author; he’s the producer, and if it’s a successful 


It is not the walls, floor, and furnishings which produce a room but the 
relation these bear one to another. 











PRODUCER 


play, it’s largely because of his dress and interpreta- 
tion of the author’s ideas. 

If you don’t get this, consider the career of the 
play “Within the Law.” We can mention a dozen 
cases, but this one will serve the purpose. This play’ 
was put on originally in Chicago and was a flat 
failure. 

Another man bought the rights and produced it in 
New York and 
it was a success. 
The producer in 
New York saw 
the little weak- 
nesses of the 
work and elimi- 
nated them. He 
left the dialogue 
and plot alone, 
but he dressed it 
differently, re- 
cast the piece, 
put atmosphere 
into it, obliter- 
ating all that 
was ineffective 
or objectionable. 
Nobody knew or ° 
cared who he 
was—he wasn’t 
the author, the 
stage manager, 
or scenic artist, he was simply the producer who con- 
sidered things as they would affect his audience. 

You admire a good play and you don’t realize that 
it was possibly hawked around to a dozen managers 
who coudn’t see anything in it; or you attend a bad 
play and you don’t realize that with an analytical 
producer back of it, it might be a very good play. 

And so in the home we have seen many bad ex- 
amples of furnishing and decorating that with a few 






























changes in the rugs, the draperies or the lighting could 
be turned to success. 

One of the cleverest men we know in the trade 
hasn't the slightest knowledge of values; he doesn’t 
know rugs, or furniture, or fabrics, or anything else 
excepting from the standpoint of the art critic. He 
employs designers to make his sketches; his salesmen 
take orders; the plans are accepted by the client and 
the transaction is closed. 

It now gets to just the same point that a play 
reaches when the manager accepts it. 

The room producer and the play producer pro- 
ceed upon similar lines. 

They study the psychology of the subject. How 
can they get the most out of their material ? 

Our decorator producer up to this time has had 
nothing to do with the contract. It’s been closed and 
the salesman can’t see any reason for bothering with 
it. It’s what the customer wanted—give it to him. 
3ut perhaps the producer discovers that the colors of 
the side walls need lightening because of the uncon- 
sidered absorption of light by the heavy window drap- 
eries, or the proportions are off, or there are period 
anachronisms, or jarring discords; he studies that room 
sympathetically, but critically, and nine times out of 
ten his alterations are never discovered by the client; 
or if discovered are approved because the results im- 
prove things. 

This man is to the decorator-designer identically 
what the producer is to the playright: he develops and 
reveals all that is best and strengthens all that is weak 
—just as an editor improves copy by blue penciling, or 
the publisher heightens the value of a manuscript by 
appropriate typography and illustrations. 

We would point, as an example of the great good 
the producer might accomplish, to a very unsuccessful 
New York mansion decorated and furnished by a very 
well-known firm. One frequently hears the house 
mentioned as an example of bad taste. 

“What is your criticism of the house?” we asked 
of a lady who knew the house intimately. 

“Well,” she replied, “all through the building the 
paneling is beautiful and the rugs and window treat- 
ments are wonderful, but they have those absurd full- 
suit armors mounted at the foot and the head of the 
stairways and medizval stained-glass windows, great 
stiff-backed chairs in crimson velvet and gold braids; 
it’s full of museum pieces that don’t fit in; it’s dis- 
orderly; everything but the side walls seem to have 
been bought for effect; it’s artificial—I don’t like it. 
It’s tawdry. It’s snobbish.” 

And no wonder, for the elements of propriety and 
comfort are all lacking. 

That house could right now be made a great suc- 
cess, just as the unsuccessful “Within the Law” was 
made a success, by consideration for the elements that 





make for heart interest and human nature; we don’t 
want snobbishness and ostentation or selfishness in our 
furnishings any more than in our friends. 

There are too many decorators who think only of 
their periods and their harmonies. 

They are not materialistic. 

We remember our stay at a country house or hotel 
by the big lounge chairs or the quiet and repose of some 
corner, or the comforting sun bath so thoughtfully pro- 
vided against the influences of the blustering outside, 
or the shaded lights or the soft padded floors—all pure- 
ly materialistic, but as necessary to the success of even 
a beautiful house as an agreeable manner in a beautiful 
woman. 

Beauty gives merely a visual. pleasure, and there’s 
many a successfully planned house that is full of charm 
when its superficial beauty has long departed. 

We've seen a stage setting of an interior altered a 
dozen times to get it psychologically right. The scene 
had been planned from a decorator’s point of view and 
was supposed to be finished, but at rehearsals things 
began to happen: “Hold on,” to the actor in the arm 
chair, “I notice as you sit there you throw your head 
back reflectively—wouldn’t you rather have a chair 
high enough to give your head some support?” 
“Aren’t those lights in your eyes?” “You look very 
awkward at that table—isn’t it too low for you?” 
“Better soften the side walls and take out all those gay 
colors in the sofa cushions and ornaments—it’s in- 
congruous; this is the house of a serious middle-aged 
family—the interior isn’t in harmony with the people 
o.: their lives—tone it down.” 

And when the audience finally sees that play, the 
producer has made the stage setting a part of it, and it 
lingers in your mind as a factor in the story. 

If stage interiors are more successful than private 
interiors, it’s because the stage producer is compelled 
to think not only of the psychology of the scene, the 
life that is represented there, but the tastes of an audi- 
ence. The decorator, on the other hand, considers 
usually the visual effect upon one man, his client, dis- 
regarding the audience in the home. A room is pretty 
sure to prove effective if produced with the critical 
many in mind—with the audience considered. It isn’t 
a thing you can admire or not and turn from if you 
don’t like it, you have to live with it, and it must fit 
your varying moods and the moods of your audience. 
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HOW: TO KNOW ORIENTAL RUG TYPES 


A Condensed and Simplified Treatise, Covering the Characteristics of the 
Principal Oriental Rug Types and Analyzing the Differences for Ready Reference. 


(Continued from March issue.) 


HAMMADIEH. Grade name of Turkish rug. 

HAMMAMLIK. Bath rug. 

HARPUT. Turkish rug made in Harput Orphan 
Asylum. 














Hamadan. 











HATCHLI. The cross design in Bokhara rugs. 
HERAT. Persian; height of pile one-eighth to one- 


quarter inch; warp, wool or cotton; filling, wool; 
finish of sides, overcast; ends, narrow with warp 
fringe; tied in Senna knot, 42 to 110 to the square 
inch. Though classified as Persian, Herat itself is 
located in Afghanistan. The Herati'design, the 
fish, or palm, has been adapted in many Persian 
rugs, but in the Herat frequently takes on a shape 
like a lancet leaf. The ancient Herats were of a 
very fine quality, the designs affected by China 
and India. 


HERATI. A term applying to a design, variously de- 


scribed as “fish” or “rose-leaf’”’ pattern ; adapted in 
Feraghans. 


HEREKEUI. Town in northern Turkey, near Con- 


stantinople, where many reproduction rugs are 
made. Town famous for its “antiquing” of fine 
modern pieces. 


HEREZ. Persian; height of pile, three-eighths to one- 





Karabagh. 




















































half inch; warp, cotton; filling, cotton; finish of 
sides, overcast; finish of ends, narrow web, warp 
ends, loose ; Ghiordes knot ; number to square inch, 
38 to 80; large sizes. The Herez district is in 
northwest Persia and three varieties are produced 
here, Gorevans, Bakshish and Serapi. The de- 
signs are necessarily coarse and lack fine detail, 
the weave being heavy ; made in carpet sizes. Be- 
long to the same general type of modern popular- 
priced Orientals to which Sultanabads belong. 
HINDUSTANIEH. A Demirdji (Turkish) quality. 
INJELAS. Village producing Hammadans. 
INSEES. A Turkoman rug of Afghan character. 
IRAN. The ancient name of Iran is used now for 
any nondescript or unclassified Persian rug. 
ISMIDT. A trading term for a modern Turkish rug. 
ISPAHAN. Antique Persian; height of pile, one- 
eighth inch; cotton warp and filling; overcast 
sides ; tied in Senna knot and runs up to 400 knots 
to square inch. No finer rugs were made in 
Persia than those of Ispahan. In 1585, when Shah 
Abbas reigned, many Ispahan designers were sent 
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Kabistan. 











Antique Kulah. 


to Europe to study Renaissance art; hence we find 
in _Seventeenth-Century Persians a distinctly 
European influence. All sizes. 


JABALPUR. At one time important seat of India 


carpet weaving. 


JEYPORE or JAIPUR. Many fine India carpets 


made here. 


KAPA-KARAMAN. Coarse nomadic rugs of Asia 


Minor. 


KABISTAN. Caucasian; height of pile one-eighth to 


one-quarter inch; warp, cotton as a rule; filling, 
usually cotton; finish of sides, overcast; finish of 
ends, if cotton warp, loose ends, if wool, knotted 
fringe. Made in small sizes, never carpet size. 
The workmanship usually good, the knots fre- 
quently running to 200 to the square inch. Like 
the Shiraz, frequently designed with a lot of little 
animal and floral figures filling the ground ; stripes 
much used, sometimes running full length of 
fabric- interspersed with crude figures. Unlike 
other fine Caucasians, the sides are usually over- 
cast and the colorings are fresh and bright. Kab- 
istans constitute the highest grade of short-pile 
Caucasians. 


KARABAGH. Caucasian; height of pile, one-quarter 


to three-eighths of an inch; warp, wool; filling, 
single or double-strand wool with sometimes red 
in it, same as in Genghis, Karadaghs and Kazaks; 
finish of sides, selvage in antiques or overcast in 
moderns; one end is sometimes turned, the other 
end loose; Ghiordes knot, 56 to 90 to the square 
inch; small sizes. Made in extreme southern 


Caucasus and often show the Persian design influ- 
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ence. Latch hooks and tarantula figures are much 

utilized, as well as geometric florals; sometimes 

the field is laid out in squares, betraying a Turko- 
man influence. Old Karabaghs were often very 
fine pieces. More like Kazaks than any other 

Caucasian rug. 

KARADAGH. Persian, but classified as Caucasian; 
height of pile, three-eighths to half-inch; warp, 
wool; filling, wool with extra, colored filling 
thread ; sides, overcast ; Ghiordes knot, frequently 
as high as 120 to the square inch. Like the Kara- 
baghs, Genghis and Kazaks often show a colored 
thread in the filling. Best examples are in runners. 

KAZAK. Caucasian; height of pile, three-eighths to 
three-quarters of an inch; wool warp and filling; 
selvage sides; 36 to 72 to the square inch; extra 
filling threads are reddish and the spacing between 
the knots incline the pile to flatten. Rugs first 
madé in the North Caucasus by tribes which were 
an offshoot of the people of the Kirghis steppes; 
the descendants of these northern tribes are now 
scattered over southern Russia, where most of the 
Kazak fabrics that come to this market are made. 
The rugs are easily recognized ; are made in sizes 
usually 4x6 feet, and of long pile, soft and heavy. 
The colorings are bold and the typical patterns are 
strong and frequently of a character suggesting an 
armorial treatment of spears and battle-axes 
crossed and recrossed. The borders are often of 
eight-pointed stars joined in a running design. 
The heaviness of the fabric and the length of pile 
necessitates bold design treatments. There is no 
rug that can be confused with the Kazak except- 
ing certain heavy Karabaghs and the Yuruks of 
Anatolia, although the Yuruks are likely to have 
goat hair in the warp, filling or selvage, whereas 
the Kazaks are always wool. 


KARAGUEZ. A Hammadan village grade. 

KASHAN. A fine grade of wool, modern rug of 
Persia; similar to Kirmanshah. 

KASHGAR. Turkestan city, now under Chinese 
are made there. 


KAYIN. (See Ayin.) 
KAZAKDJI. Small Kazaks. 
KENARI. Term for long strip of carpet. 


KERMANSHAH. Ancient Kurdistan rug village. 
The Kirmanshah of commerce is made elsewhere 
and spelled with an (i) instead of (e). 

/KBIVA. Turkestan principality. Rugs resemble 
Bokharas so much that they are frequently called 
Khiva Bokharas; selvage side, sometimes in two 
colors; Senna knot, wide web ends. Run usually 
to large sizes, and the height of pile is from one- 
half to five-eighths of an inch. In other respects, 
they bear close resemblance to Bokharas in color, 
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deftness of weave and finish; never show a con- 
tinuous design; patterns are lozenge or octagon 
detached motifs, diamonds and eight-pointed lotus 
ornaments ; geometrical always, hard, stiff, in wine 
and mahogany reds—the oxblood tints in some of 
these rugs are indescribably rich. While a Bok- 
hara frequently runs 300 to 400 knots to the 
square inch, the Khiva seldom exceeds 100 knots. 


KHORASSAN. Province in northeastern Persia. 


The term to-day is arbitrarily applied to a certain 
weave, which, by reason of extra filling yarns, 
shows a depressed or corrugated effect in the back 
and a certain unevenness of feel; the only carpet 
having this characteristic. The knots are tied 
closely ; the yarn used is fluffy and the backs of all 
carpets made in the Khorassan province, includ- 
ing the grades known as Meshed, are fuzzy. The 
Khorassan proper has a_ surface unevenly 
trimmed. 
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In design, realism prevails to a great degree 
in florals as well as animals, birds and human 
beings. 

All rugs of Khorassan province utilize the 
cone pattern and medallions in beautiful color- 
ings, blues, pinks and ivories, the tones growing 
deeper as we go east, until at Herat we find a 
conspicuous India influence. 

Rugs are shipped from the province of Khor- 
assan under the name Khorassan, Meshed, Meshed 
Ispahan, Herat and Kayin or Ayin, which are low- 
grade Herats. 

The Khorassan pile averages about three- 
eighths of an inch, and in the grade distinctly 
termed Khorassan, it is tied with the Senna knot. 

KIRMAN. Rugs of old Kirman. 
KIRMAN OUSHAK. A trading name for a modern 
Turkish rug. 
(Continued in subsequent numbers.) 





ALTMAN’S BUYER DESCRIBES NEW 
COLORINGS. 

HAT there is developing, to a marked degree in 

Europe, what may be defined as a strong tendency 
to indulge in the more modern and vivid colorings in 
the way of fabrics for decorative purposes is the 
opinion of John Elliott, upholstery buyer for B. Alt- 
man & Co., who last month returned from abroad after 
an absence of eight weeks. This very unusual develop- 
ment is more noticeable, perhaps, in England than else- 
where. 

The attempts to combine these bright colors are 
really daring, especially in the line of cretonnes, 
chintzes and printed linens, showing a decided de- 
parture from the beaten track. Yet they are not the 
least bit erratic or crazy and should not be confused 
with the works of cubists and futurists; instead, they 
are serious strivings after combinations of certain 
extreme shades in a modified way which produces 
wonderfully artistic results. 

These ideas are also noticeable in silk hangings 
and coverings, but not to the extent or in the same way 
as with the printed materials. The woven fabrics are, 
however, also of an extreme nature, exceedingly clever, 
and in times like these with the question of labor 
troubles to consider, certain novelty silk goods come 
as a distinct and pleasing surprise. 

Mr. Elliott’s trip was for business purposes, most 
of the time having been spent in England, Lyons and 
Paris in the interest of his firm, but he indulged in the 
pleasure of a flying visit to his native land, Ireland, 
spending a week-end at his birthplace. Prices are very 
high, he reports, and still on the increase, being more 
pronounced in cottons than anything else. Business is 
particularly good, in fact, phenomenal, as the manu- 
facturers, on the whole, are unable to cope with even 
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Bokhara details. See Khiva Bokhara. 


the home orders. Mr. Elliott, however, was not dis- 
appointed in obtaining some very interesting selections, 
cretonnes especially. 

Traveling this year is very tedious, an unusual 
amount of red tape being necessary to secure pass- 
ports, even in crossing the channels between the coun- 
tries visited; the difficulties along this line being much 
greater than in 1917. 





A NEW CURTAIN MATERIAL. 


— scarcity of curtain nets of the last couple of 
seasons has resulted in the development of many 
sheer, lacy materials for drapery and curtain pur- 
poses, no one of which is more interesting than the one 
marketed by the Mills & Gibb Corporation under the 
name of “Transfilet.” 

The fabric is a special weave of fine yarn that gets 
its name in part from its transparency. Transfilet is 
somewhat softer and more pliable and not as coarse in 
weave as net. It is therefore easy to sew, and drapes 
naturally. It is made in eight weaves and weights, an@, 
is sold by the yard or in made-up curtains in a vast 
variety of patterns. Samples of the fabric may be had — 
from the New York headquarters of the firm. 





‘Seperate P. ROGERS & CO., INC., are listed 
among recent incorporations as manufacturers of 
upholstery and metallic furniture; capital, $300,090. 
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INCE the outbreak of the war, a great deal of 
latent industrial energy has been discovered, in 
almost every kind of manufacturing plant, and 
turned into utilitarian practice. In this way 

the productive power of labor, both manual and 
mechanical, has been largely increased. The speeding 
up of this productive energy has been applied to ma- 
chinery, machine operation and to human labor. There 
has been so much of this accelerated effort in those 
lines directly connected with supplying the war needs 
of our allies and this country that the progressive 
manufacturer who is alert to incidents and doings 
that have a more or less direct bearing upon his own 
affairs, discerns what suggests to him the possible ap- 
plication and usefulness of this increased productive 
energy to his own business. He naturally asks himself 
if his own skilled help is not capable of greater mental 
and physical endeavor under readjusted conditions. 
Of course it may be argued that the work of the 
average mill hand is purely that of machine minding 
and therefore is of a kind that exacts only a very 
moderate amount of trained intelligence, although in 
some instances a fair amount of judgment, observation 
and dexterity. It may also be claimed that improve- 
ments in machine design and construction brought 
about by the need for maximum production and a 
minimum of control obviate a great amount of skill on 
the part of the worker. All of those who are familiar 
with textile weaving machinery and with the class 
of workers know that tending textile looms may 
be carried on either as a congenial and satisfactory 
occupation, or be made a dull and irksome task accord- 
ing to the view-point and attitude of the operative. A 


_ Spinner boy, a girl winder, or a man at the loom may 
_ work perfunctorily,. in utter ignorance of the me- 


chanical action taking place or the nature of the prod- 
uct acquired, and in a disinterested, monotonous man- 
ner. The same mind, however, once possessed of a 
technical notion of the working progress of the prod- 
uct and machinery through which it passes realizes 
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that minding a machine in any one of the processes of 
textile weaving requires mental effort and a certain 
kind of skill which are essential to satisfactory results. 

The inventive ingenuity of the loom builder, the 
maker of the spinning frame and of the builder of the 
warping mill is constantly seeking to acquire more per- 
fect mechanism with a view to increasing production, 
thereby adding to the factory power and range. To 
secure all of this the builders of textile machinery use 
the most improved mechanical equipment and employ 
the highest grade of draughtsmen and skilled me- 
chanics, to the end that their product may be of sur- 
passing perfection. Each new improvement that is 
added to the latest development of machinery dis- 
closes a fresh series of technicalities that are to be 
understood and observed by the most competent ma- 
chinists. The results obtained by these machine build- 
ers increase the production of the mills and in 
addition amplify the efficiency of the labor unit, both 
being to the advantage of the industry and in the in- 
terest of the employed. 

What measures have been taken for the expansion 
and exercise of the valuable sources of productive- 
ness and practical skill of labor? The crucial problem 
nowadays is how to better employ all latent energy to 
the full advantage of the individual worker and to the 
development of the structure and formation of the 
plant in which he or she is engaged. A staple induce- 
ment might be made to the capable and progressive 
operative, in order to establish and encourage a spirit 
of proficiency in all kinds of mill occupation. If labor 
is to receive an incentive, deserving of sustained, 
energetic action, the worker should have it within his 
own power to achieve by personal effort advancement 
and success. Perhaps there is some solution to the 
question of developing the latent energy of labor in 
the fact that those forms of factory activity including 
the directorate, superintendents, the managing staff 
and foremen, find stimulus for the exercise of their 
supreme working proficiency in the prosperity and 


growth of the business? Would some corresponding 
principle benefit the workers through serving as an 
incentive for greater mental and physical effort? 

It seems that increased efficiency throughout all 
the departments of mill service should result from the 
institution of a system of automatic recognition for 
improved capacity and earning power, that would 
stimulate workers to their best efforts individually, 
not only in the position occupied but in fitting them- 
selves for a position requiring more knowledge and 
skill. 

Some mill managers may contend that all of the 
positions occupied by workers in a factory, ma- 
chine tenders in particular, are of such an ordinary 
nature, requiring but a few days or weeks of learning, 
that nothing is really to be gained through recognizing 
the more skilled, experienced or capable, over the com- 
mon run of workers. 

Yet at the same time these men do recognize the 
better workers and advance them as a direct result of 
their capabilities and experiences. 

Those who have advanced themselves through in- 
dividual efficiency may truly be reckoned in the 
minority of factory workers. Yet if in their number 
we include those who from time to time quit the 
mill because of obtaining a “better” job elsewhere there 
would result a very material increase in the sum total 
of those who advance to higher positions. 

Now, if in the scheme of speeding up industrial 
energy both of these classes of workers were recog- 
nized for the value they would add to the total in- 
creased efficiency of the plant, those who see a future 
in mill vocations and those who think they see some- 
thing better on the outside and go to it because of 
temporarily or permanently bettering their condition 
(and reasonable effort was made to retain the services 
of such talent), then the number of capable and skilled 
employees would be raised high above the usual run- 
ning average of the textile factory. 

It is the fact that there really exists such a 
quantity of latent industrial energy in all departments 
of the factory that is just now pregnant with sugges- 
tiveness. It prompts the thought that there are many 
forms of undeveloped energy lying dormant or are still 
in the adolescent stage. If this productive energy, 
wherever found, were given an objective that would 
bring out the needed exertion and was provided with 
the means of applying its particular usefulness, there 
is no doubt that greater skill would be shown as well as 
physical endeavor bearing upon the fuller need of the 
industrial well-being of the factory. 

The mill management that possesses the cleverness 
and the administrative system to bring about the 
utilization of the potential energy that is as yet barely 
broached, and incorporate it into its manufacturing ac- 
tivity, will insure the solid advance of its business. 


To harness the intellect, the thinking power, of cach 
grade of operative to the originating and governing 
authority of the factory is the need of the times. When _ 
actually done it will prove competent of dissolving and _ 
of annihilating labor vexations and problems; for in | 
thus attaining the complete service—practical facility © 
combined with mental insight—of the human factor in © 
the industrial organism an added dignity would be 
given to all grades of mill employment. 





REGARDING IMPORT LICENSES. 


UBSEQUENT to the writing of Mr. Stern’s 7 
article on page 56 of the March “UpHoLsTeReER,” a © 
letter was received from Fred B. Peterson, chairman § 
of the War Trade Board, giving the following in- 7 
formation: a 
“Importers at the present time may apply for im- | 
port licenses in an amount large enough to cover the © 
total purchase made of any one commodity from any 7 
one consignor and enter partial shipments thereunder, © 
These licenses are issued for a period of ninety days, 
If all of the goods have not been entered within that © 
time, the importer may apply for an extension, which © 
will be granted unless circumstances have arisen in the © 
meanwhile which change the situation. % 
“No blanket or unlimited licenses will be issued, | 
but as explained above, licenses for the full amount of ~ 
expected commitments will be issued. It is realized © 
that it is often not possible to give in advance accurate © 
details of weight, value, number of packages, etc. In 7 
making application for the import license, it will or- | 
dinarily be sufficient for the applicant to estimate these © 
figures as closely as possible, putting the amount large 7 
enough to cover the shipment. The correct figures will | 
be entered by the collector of customs at the time of © 
making entry under the license.” 


y 





Fifty years ago a boy sold his game cock, 
his only possession, for two dollars in silver 
to contribute as his share of the silver to be 
melted and put into the communion service 
of the church of his town. Although he 1s 


to-day a New York man whom most of you 
know, he is proud to think that he made 
some sacrifice to become a contributor to 


that church service. Self-sacrifice is the 
acme of true happiness. Apply it in your 


Liberty Bond purchases. 
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A WELL STUDIED INTERIOR—-THE OWNER’S SALON 


From the Deering residence. See article, page 59. 

















THE TEA-ROOM WITH THE FAMOUS PISANI GATES 
OPENING INTO COURT 


From the Deering residence, decorated by Paul Chalfin. See article commencing on the opposite page. 
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THE 


est and the most expensive 
house in America and that 
it cost $10,000,000. A 
great deal of sensational 
matter has been printed 
upon the subject, still when 
we eliminate the superla- 
tives and the unnecessary 
exaggeration of some of 
these writers, we are con- 
fronted by the fact that the 
Deering residence is a re- 
markable achievement. 
Whether the house cost 
$10,000,000 or $5,000,000, 
and the latter figure is 
much nearer the truth, is 
not the main point, for the 
worth of this estate lies in 
its conception and execu- 
tion, in the way in which 
the money necessary to its 
achievement was spent, not 
_ in the mere expenditure of 
the money itself. 

Mr. Deering’s repre- 
sentative must certainly 
have ransacked all Europe 
for the treasures accumu- 
lated—ceilings from Flor- 
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DEERING 


HERE has been lately considerable in the 
magazines about the James Deering house re- 
cently completed at Miami, Fla., one publication 
making the extreme statement that it is the fin- 


Deering residence, east facade, from the Bay of 
Biscayne. 


To the right and left, two of the principal 
window treatments. 


CHALFIN. 


RESIDENCE 


entine and Genoese palaces, wonderful marble mantels, 
bronzes, chandeliers, tapestries, rugs, furniture, all of 
great beauty and richness. 

It is not all museum furnishings and antiques. 


These are utilized, but the 
assembling is so skillfully 
done that everything seems 
necessary. All are factors 
in a coherent scheme, and 
one naturally inquires who 
is the connoisseur, because 
he goes a little beyond mere 
decoration as it is usually 
understood. - 

The man who is re- 
sponsible for all this is 
Paul Chalfin, who did the 
entire interior and furnish- 
ings. Associated with him 
in the architectural work 
was F. Burrall Hoffman Jr. 
Mr. Chalfin has an office on 
Fifth Avenue and a studio 
on Forty-ninth Street. 

Paul Chalfin’s name 
has become known to the 
general public only lately 
through the articles about 
the Deering house and 
through his work as the 
guiding spirit in the Mac- 
Dougal Alley féte decora- 
tions, as well as through the 
fact that he did the stair- 
















ways at the Allies’ Fair. But Mr. Chalfin is not a 
newcomer in the fields of art and decoration, for he 
has been known in these circles through the important 
work he has done during many years. Mr. Chalfin 
studied in Paris at the Ecole des Beaux Arts and later 
at the American Acadethy in Rome. He became fa- 
miliar with French and Italian interior decoration 
through years of residence and study in both of these 
countries. 

For years he had the experience of a museum 
curator and he has lectured and been advisory buyer 
to some of the most famous collectors in this country. 
When Mr. Deering contemplated his Miami house, he 
invited Mr. Chalfin to be part and parcel of its creation. 

Of the rooms we show there is, perhaps, none 
possessing greater interest than the tea-room illustrated 
on page 58. This room is described as a Neapolitan 
classic of the late Directoire period. A Seventeenth 
Century Italian mantel of red Nubian marble is the 
central feature of the grouping. The walls carry four 
Venetian panel paintings on canvas, of the Lady Ham- 
ilton epoch, although the subjects are Neapolitan and 
the canvases came from Spain. Noteworthy features 
of the room are the Pisani gates opening into the court. 

The owner’s salon, on page 57, follows the Italian 
Directoire style, developed by -Albertolli, in Turin, at 
the end of the Eighteenth Century. The color scheme 
includes dead white and white and gold, with robin’s- 
egg gray ceiling. Exquisite Louis XVI silk panels with 
Italian borders are conspicuous wall treatments, while 
a rare oval Savonnerie rug covers the floor. 

Our third room illustration, on page 48, shows the 
smoking-room off the card-room in the basement. The 
picture prominently shown at the right of the illustra- 
tion is by Salvator Rosa. This room also contains, 
though not shown in the illustration, a very fine Six- 
teenth Century Venetian mantel of Istrian marble. 








A bit of the Deering entrance hall, Directoire-Empite in gray; 
green and black. 








The walls are hung with old cartoons for tapestry, 
painted on bagging. 

A rather unique feature of the home is the giving 
of names to certain rooms. For instance, there is the 
salon called “Galleon”; the bedroom called “Espag- 
nolette”; the bedroom called “Pantaloon;”’ the room 
called “Lady Hamilton,” etc. 

On page 61 we show a grouping of four small 
views, illustrating the exquisite care with which the 
draperies have been treated.’ We emphasize these be- 
cause they contradict emphatically the modern theories 
which would leave windows and doors undraped, bare 
and cheerless. 

To adequately describe this unusually handsome 
residence, and to do justice to decorator and architect, 
would require a great deal more space than is at our 
disposal, We believe that sufficient has been given to 
show why the Deering house has been given so much 
commendatory publicity as an artistic achievement, 
and, at the same time, to exemplify the character of the 
work of Paul Chalfin. 





THE ELMS & SELLON SALESROOMS. 


HE changes being made in the premises of Elms 

& Sellon in their New York headquarters, 906 
Broadway, are revolutionary. The firm have doubled 
the size of their floor space. They will have nearly 
30,000 square feet. They are removing the showrooms 
down to the second floor, the offices remaining on the 
third floor. 

The showrooms will include besides the usual 
winged fixtures, tables and display racks, six private 
rooms arranged not only for a better and more con- 
venient display of goods in privacy but a decorative 
assemblage of the same. These rooms extend along 
the Broadway front. 

The sampling department, stock department and 
the shipping department are segregated, extending from 
the Twentieth Street end of the building clear through 
to Twenty-first Street, a distance of an entire block. 

The shipping department, at the Twenty-first 
Street end, will occupy 5,000 square feet and will be 
connected with the stock-room by a chute which carries 
the sold goods direct to the packing counters. 

The firm have been for nearly two months work- 
ing upon this reorganization and it probably will be an- 
other two months before it is completed. When fin- 
ished it will stand a conspicuous and unusual example 
of the tremendous business that can be built up in the 
sale of only one class of upholstery goods—printed 
stuffs. 





ALY & MORIN, LTD., Montreal, removed their 
salesrooms about March 1 to new quarters at 
55 Saint Sulpice Street. 
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A MACHINE THAT ALMOST THINKS. 


lV THE newly organized upholstery department of 
Cheney Bros., occupying, as elsewhere noted, a floor 


space approximately 100 x 130 feet, a machine has been, 


installed which is positively uncanny in its operation. 
Any girl can manipulate it. It furnishes tabulated in- 
formation at a minute’s notice, mechanically, upon any 
subject, that by the usual method was furnished by the 
bookkeeper, involving much labor, time and trouble. 

The card here illustrated represents a code system. 
The data is registered by a punch eliminating one of the 
numerals, which in code has a meaning. Each per- 
foration indicates either the name of the salesman, the 
name of the purchaser, street address, city and state, 
the class of goods, style, color, price, amount of the 
sale, vardage, class of trade, yarn dyed or piece dyed, 
whether sold by piece, yards, dozens or weight, name 
of the house salesman if he handled the transaction in 
the absence of the territorial salesman. 

The machine operates very much on the principle 
of a jacquard. The machine shuffles or classifies these 
cards automatically, according to the character of the 
information required. Thus, if you wish to know the 
record of any salesman, you adjust the needle of the 
machine to the point which shows that salesman’s 
punch number, and by turning a crank, the cards auto- 
matically are reassembled and all those relating to that 
salesman are fed to one side. If, on the other hand, 
you wish to know how much has been sold of any ma- 
terial, or of any color of a material, the machine sorts 
out every card in the pack automatically and as it does 
so it registers the total of the figures like an adding 
machine. 

Some time ago Cheney Bros. had occasion to use 
this machine in the discovery of certain bookkeeping 
data which had in previous years been collated by four 





girls, occupying five weeks’ time, a total of one hundred 
and twenty days. By this machine this year, it took 
three girls nine days, or twenty-seven days, a saving of 
ninety-three days. . 

In watching the machine operate, you are im- 
pressed by the fact that it almost thinks. It is as ac- 
curate in its manipulation as a typewriter, an adding 
machine, or a cash register. The card that we illustrate 
is made to cover a vast amount of detailed information, 
and is especially valuable in keeping a complete record 
of an individual’s work, as well as a record of all stock 
sold, yardage, price and even colors. 





NEW MILLER & MONTAGUE OFFERINGS. 


MONG some of the new imported numbers re- 
cently received by Miller & Montague, there is a 
fifty-inch mummy cloth, in a reproduction of an orig- 
inal Chinese form of art, the pattern having been taken 
from a rug over one thousand years old. 

Another striking number is a fifty-inch semi- 
futurist pattern in a glazed, antique, marble effect, 
which is very appropriate for Summer use and for the 
upholstering of wicker furniture. A number of thirty- 
one inch cretonnes are offered in many excellent color 
effects. 





A NEW THRIFT STAMP PLAN. 


HE Thrift Stamp Campaign will be shortly ex- 

pedited by the introduction of a slot machine. 
These machines will be rented out at a dollar a month, 
with perhaps five cents per roll for the cost of attaching 
stamps in hundred stamp lots. A month ago this sug- 
gestion was made to the Thrift Stamp Committee by 
Mr. Barbe, of Alexander Jamieson & Co., and for- 
warded by the committee to the Government. 
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HE articles subjoined have been sent in by 
buyers so well known in the trade that their 
names would mean a great deal if we were per- 
mitted to quote them. We are establishing this 
section, however, as a more or less permanent feature 
and have agreed not to quote the names of those who 
contribute to it. 
We invite contributions on any subject of general 
trade interest, and trust that buyers generally will con- 


THE BUYER’S OWN 
' PAGE 


Hereunder We will Publish as Frequently as Possible 
Helpful Communications Contributed by Buyers. 





sider this page their own, getting from it information 
and assistance in proportion to their contributions 
thereto. 

If you have discovered some new stunt, or method, 
or plan, that can be of help to some one else, submit it 
for publication, and in this way you may be 
placed in touch with information of value by some 
one whom your co-operation has encouraged to 
contribute. 


SOME EASTERN REFLECTIONS. 


Don’ts for traveling salesmen: 


Don’t fill your sample trunks without knowing their con- 
tents in every detail. 

Don’t argue with a buyer without full knowledge of your 
subject. 

Don’t fail to make good use of your business training in 
sizing up your man. 

Don’t forget that no two persons are constituted alike, 
so act accordingly. 

Don’t fail to drop a buyer (for a while) should you find 
him antagonistic. 

Don’t forget you can’t sell every buyer, but try the next. 

Don’t forget that all men are not shot in a war, so do not 
lose courage. 

Don’t denounce one buyer to another or speak disparag- 
ingly of him. 

Don’t forget that the man who does that is a fool. 

Don’t make a practice (you gentlemen of the city trade) 
of visiting a buyer twice a week merely to shake hands, as his 
business is buying. 

Don’t fail to have something worth while before calling 
him from the department to sample room. 

Don’t say much and mean little as the average buyer pos- 
sesses some intelligence. 


Don’t nag a buyer, it gets on his nerves and loses you a 
possible sale. 

Don’t fail to heed the buyer’s criticism when showing a 
new article, your firm wants to know. 


Don’ts for the buyer: 


Don’t forget that the gentlemen of the trade were created 
in the same manner as yourself. 

Don’t show prejudice against or in favor of any man of 
the trade, be neutral. 

Don’t forget the salesman’s time is as valuable as yours. 

Don’t forget to leave your department troubles down- 
stairs when about to enter the sample room. 

Don’t forget you are not selling the salesman your 
troubles, as selling is his business. 

Don’t forget that the man who thinks he knows it all, 
knows little. 

Don’t forget that your position demands honorable 
dealings with all. 

Don’t forget that your department is one vast checker 
board with a clerk in every square. 

Don’t forget to consult the board well before buying, and 
you will seldom go amiss. 

Don’t forget your salespeople are the pulse of the buying 
public. 


FROM THE PROSPERING SOUTH. 


What is the future of drapery and upholstery departments 
during the war? 

Should the managers of these departments make a still 
more determined drive for bigger and better business, or 
should they listen to the preachings of the thrift economists, 
and Jet their departments mark time for the duration of the 
war? 

If we listen to the arguments of these people, it is un- 
patriotic to tempt people with what they call “non-essentials.” 

here is one merchant of whom the writer knows who 
has adopted this attitude, and is letting his department slip 
back, and as a result, his competitor announces a distinct im- 
provement in business. 

Now, which one is patriotic? The one who serves his 
trade by selling the people what they want, or the one who 
Says it is unpatriotic to do a good business in this particular 
department ? 

It seems to the writer that there never was a time when 
drapery departments could do a good work better. 

The slogan of this war is “Protect our homes.” The 
thoughts of the people are brought closer to their homes. Not 
merely a place in which to eat and sleep, but a place where 
their lives are shaped. The Home is at last coming into its 
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own. With a member gone to the front, the word home has 
a new meaning—a new value. Therefore, there is the wonder- 
ful opportunity of the home furnishing department to-day. ‘A 
home attractively furnished is a better home. The furnishing 
of a home is a permanent and lasting investment. 

Statistics have proven that the people who earn more 
money than they have been accustomed to invariably spend it 
for clothes, pleasure, or the home. Government bonds are 
always oversubscribed. The Government gets its share. 

Since furnishing the home and making a better home 
makes a better people, the home-furnishing man has every 
legitimate reason for reaching out after business. 

The drapery department, the floor covering department 
of every store should be exploited now more than ever. 

Extravagance we can guard against. This is not necessary, 
but every customer who is interested in upholstery, draperies 
or kindred lines should be approached on a dollar and cents 
basis, and sold just along the same lines, as if investing in 
any other business enterprise. 

Such things instead of being “non-essentials” are really 
“essentials.” They really make the essential part of the home. 
The visible expression of the owner’s mental attitude or 
make-up. 










































































VOTES FOR ABSENTEE SALESMEN. 





Hi. Martin Bill, introduced in the New York State 

Assembly, January 24, read once and referred to 
the Committee on Judiciary, has made considerable 
progress since the report concerning it was published 
in the March “UPpnHo.Lsterer.” 

The Upholstery Travelers’ Association since its 
inauguration has campaigned continuously for legisla- 
tion that would permit travelers to vote on election day 
though absent from their own constituencies. Various 
bills have been introduced in the last three years, and 
the Upholstery Travelers have given spontaneous sup- 
port to each succeeding bill. The Martin Bill has gone 
further in a short space of time than any prior bill, and 
it now seems possible that this long-hoped provision 
for absentee voting will be realized. 

Che Martin Bill, the wording of which is printed 
below, passed the Assembly on March 25, and was re- 
ferred to the Senate Judiciary Committee. It passed 
the Senate on April 1. The measure has to be resub- 
mitted to the next House and Senate, and if passed by 
them will be voted upon by the people of the state as a 
constitutional amendment the following year. 

In the meantime, our traveling friends should bear 
in mind the necessity of keeping the interest concerning 
it alive both in their own minds and in the minds of 
their state representatives. No bill of general interest 
becomes a law by reason of its own merit. It requires 
continuous and emphatic support, and it behooves every 
man traveling in and out of New York state to be fa- 
miliar with this bill’s provisions, and to endorse it at 
every opportunity. 

The bill, which is an amendment to Article II of 
the Constitution of New York state, is as follows: 

Section I. Resolved (if the Senate concur), That Article 
2 of the Constitution be amended by inserting therein a new 
section to be Section l-a, to read as follows: 

l-a. The Legislature may, by general law, provide a man- 
ner in which, and the time and place at which, qualified voters 
who may, on the occurrence of any general election, be un- 
avoidably absent from the state or county of their residence 
because their duties, occupation or business require them to be 
elsewhere within the United States, may vote, and for the re- 
turn and canvass of their votes in the election district in which 
they respectively reside. . é 

2. Resolved (if the Senate concur), That the foregoing 
amendment be referred to the Legislature to be chosen at the 
next general election of senators and in conformity with Sec- 


tion 1 of Article 14 of the Constitution be published for three 
months previous to the time of such election. 


POPULAR COUCH HAMMOCKS. 

[VE special couch hammocks priced to meet the 

popular demand are featured by W. E. & J. Co., 
of Watertown, N. Y. The strong selling points, aside 
from the modest prices, are the chain supports attached 
to the spring frame, holding the hammock straight and 
comfortable and preventing warping of seat, cotton- 
top, tufted cushions and rustless link springs. Illus- 
trated data and prices are furnished the trade from the 
factory in Watertown. 





THE NEW CHENEY SHOWROOMS. 
HE size and character of Cheney Bros.’ new show- 
room for upholstery goods will be a great surprise 

to the trade, because by its new arrangement it appears 

to be double the size of the old showroom. It has a 

net floor space devoted to this one trade of 12,600 

square feet, and is a model not only in its display fea- 

tures, but in its equipment devices. 

The offices of the executives are on the Fourth 
Avenue side facing west. The whole north side ex 
tending down Eighteenth Street is wide open to the 
light. The extreme east end is devoted to sampling, 
packing and cutting. 

There are no high fixtures on the floor proper, 
everything is on tables, and the decorative effects are 
obtained through the display of the goods over lights, 
lamps, or juxtaposed to period furniture. 

The extreme ends of the showroom are given over 
to the wing-racks of printed stuffs and batiks. 

We have elsewhere referred to part of the effi- 
ciency system of the department, the tabulating ma- 
chine which keeps a record of transactions; they 
employ also a duplicating letter-writing system, and 
even a post-office system whereby the mail of the entire 
establishment goes into territorial divisions as written, 
so that it is always sorted for prompt handling at post- 
office. 

When you consider the hundreds of letters that the 
firm frequently get out of a day, covering stock reports 
if nothing else, the postal feature is a very practical 
service. 

On one of the floors the girls are given a rest- 
room and private lunch-room, well equipped and in- 
viting. 

An adjoining section keeps a record of fabrics and 
ideas, and it would surprise one to know the size of the 
design department employed in New York City alone, 
independent of South Manchester. 

It is one of the regulations of the firm that ap- 
plicants for employment shall all be subjected to a 
physical examination for fitness; employees are also 
given the gratuitous service of a medical attendant who 
visits the establishment three times a week. So it will 
be seen that not only are the esthetic and efficiency 
factors considered by the firm, but the general welfare, 
health and happiness of all hands. 

The showroom will be a revelation to those who 
never really were given a fair idea of the Cheney out- 
put. The new arrangement presents such an extraor- 
dinary variety of material that it looks more like an 
import stock than the product of a New England 
factory. 





HE Bureau of Labor statistics reports an increase 
of 1,426,000 women employed since 1914. 
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UPHOLSTERY 


HAT has become 
of the old-fashioned 
upholsterer — the 
man who knew how 
to make comfortable and sub- 
stantial upholstered furniture, 
like the old-time Colonial pieces ? 
This query, made upon the 
presumption that the upholstered 
furniture of to-day is largely 
factory made and thus obviously unsubstantial, can- 
not be answered as simply as one might think. 
Twenty-five years ago, and the statement is made 
from an experience at the bench, fine upholstered 
pieces were largely the product of small workshops. 
The old style of apprenticeship was in vogue and 
mechanical short-cuts in production were not tolerated. 
It took a man three days to “build” a fine armchair, 
from the frame up, and every minute of his time was 
well accounted for, and they were not eight-hour days 
either. Every piece was the pride of its producer, and 
it was a common thing for the upholsterer to write his 
name and the date on the frame or on the undermuslin, 
and, as an apprentice, the writer has taken the covering 
off of pieces for re-upholstering when the date showed 
anywhere from ten to fifteen years of use. 
Subsequent to this period upholstered furniture 
became more and more a factory product, short-cuts 
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A MATTER OF PRICE 


were introduced in manufacture, substitutes for hand- ‘ 
work were found, the shapes of frames were altered to 
obviate the building up of high stuffed edges, price 
competition became keen and workmanship naturally 
deteriorated. But there were always men who, in 
spite of the factory system, maintained the old tradi- 
tions of fine upholstering. 

Now, to answer the question asked in the first 
paragraph, the men who used to make the upholstered 
pieces of twenty, thirty and forty years ago are perhaps 
no longer in the flesh, but their places have been taken 
by men who have produced, and now produce, when- 
ever the price paid justifies it, as fine, and as com- 
fortable, and as substantial upholstered pieces as the 
prized heirlooms from other generations. 

All furniture is, of course, not entitled to this en- 
dorsement. There are “shoddy” kinds of furniture 
products just as there are in other branches of in- 
dustry, but hand-work and hand skill is a matter of 
price as well as one of training, and one cannot 
expect to get a greater money’s worth than the price 
paid would justify. If the price is skimped, the work- 
manship will be trimmed to suit the price. But let us 
forever bury the theory that skill and dexterity in the 
mechanics of upholstering, whether applied to fur- 
niture, cushions, mattresses, box springs, or any. other 
branch of upholstering activities, has become a thing 
of the past. 
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PENALIZING REMOTE SECTIONS. 
ONGRESS has voted to destroy magazine reading 
in the remote sections of the country by establish- 
ing a complicated system of postal rates, with in- 
creases of from 50 to 900 per cent. postage on periodi- 
cals through the “zone” system. 

We are so engrossed with war work, thrift 
stamps, bond issues, and other matters of great public 
moment, that it is doubtful if the full significance of 
this change which Congress has ordered has really 
reached the perception of the people it affects. 

To put it concretely the “zone” system means that 
subscribers in the states of Washington, Oregon, New 
Mexico and California will pay nearly nine times the 
amount of postage formerly paid as a part of their 
subscription, and this increase is graduated down to a 
50 per cent. increase as one lives nearer to the point of 
publication, chiefly in the vicinity of New York. 

This postal increase has nothing to do with the 
war. 

It has nothing to do with taxes. 

Publishers of magazines are already taxed under 
excess profit taxes and income taxes, and Postmaster- 


General Burleson has so stated in his annual report 
when he declared that this was “intended to be perma- 
nent postal legislation.” 


The law has been passed, and will shortly go into 
effect unless Congress by reason of pressure brought 
to bear by individuals, clubs, organizations, business 
enterprises can be compelled to repeal this unfair and 
ill-advised discrimination in postal service. 

This new plan of making discriminatory terri- 
torial postal charges is in direct contradiction to the 
function of the post-office as laid down nearly a cen- 
tury ago. 

In the report of the United States Postal Commis- 
sion, appointed in 1844 to determine the functions and 
purposes of a post-office in relation to the people of the 
tation, we have the following outline: “To render the 
citizen how far so ever from the seat of government, 
worthy, by proper knowledge and intelligence, of his 
important privileges as a sovereign constituent of the 
government; to diffuse throughout all parts of the 
land enlightenment, social improvement, and national 
affinities, elevating our people in the scale of civiliza- 
tion, and bringing them together in patriotic affection.” 


This was the purpose of the post-office. A purpose, 
no less necessary at any subsequent time, and more 
necessary now than at any other period in American 
history. 

This “zone” law must be repealed, or a serious 
injustice will be done to all who live in districts re- 
mote from the Eastern publication centers. 

What can you do? First, write to your Congress- 
man protesting against this law and demanding its 
repeal; second, get your clubs and societies to pass 
resolutions protesting against the law and demanding 
its repeal ; third, get your firm to write a strong letter to 
your Congressman, pointing out the unfairness of the 
penalties which the “zone” system will inflict upon 
your district. 

Do all of these things and more, and do them now. 





IN A PITTSBURGH DEPARTMENT. 


N THE opposite page we show a view of the up- 

holstery department elevator entrance of The 
Rosenbaum Co., Pittsburgh. H. L. Fay, the buyer, in 
describing this view states that the awning samples 
above the elevators comprise twenty-four distinct 
styles of awning stripes, all bound and scalloped to suit 
each individual style. In the settings between the ele- 
vator doors are four treatments showing cretonnes with 
cornices, rugs, furniture, lamps, etc. 

The small picture on this page shows the tops of 
the shelvings, each column being individually treated 
with wall-paper to harmonize with the drapery 
schemes. All told, there are seventy-three distinct 
decorative schemes illustrated in the department, show- 
ing combinations suitable for every room in a house, 
from the child’s room to a living-room. 

The displays of fabrics, cushions, bric-a-brac, etc., 
between the architectural columns are also very inter- 
esting and add to the beauty of the department as 
viewed in perspective from any point. 

Mr. Fay and his staff are to be congratulated on 
the artistic effect shown in these illustrations. 

















A TASTEFUL DEPARTMENT DISPLAY 


Elevator entrance to the upholstery department of The Rosenbaum Co., Pittsburgh, Pa. 
See description on opposite page. 











A SILK BATIK VALUED AT ONE THOUSAND DOLLARS 


A marvelous example of the possibilities of batik work on silks. “The 

Sorceress,” designed by Arthur Crisp and executed by the Myer Studios, 

is a masterpiece, the colorings in the design being produced by eight 
successive dyeings. 








Shas a Pers. 







A Tjantjing from Holland. 


A Tjantjing from Java. 


fHOW BATIKS ARE MADE 


The Following Very Interesting and Instructive Description of Batik Mak- 

ing is Published Here by Courtesy of the “Color Trade Journal,” from 

Their April Number. It was Prepared by Frances Gifford, and First Pub- 
lished in “House and Garden.” 


URING the past eight years, we have wit- 
nessed the rise and development in America 
of a wholly new and somewhat exotic deco- 
rative art. Batik, to-day, a familiar phrase to 

all artists, has in this short space of time been trans- 
ported hither bodily from the other ends of the earth, 
and after surviving a cool reception and a misunder- 


The name, batik, like the process itself, comes to 
us from Java, and means designing with wax. Batik 
is the art and technique invented and used by the 
Javanese to decorate their simple but remarkably beau- 
tiful native costume. The art springs from the roots 
of the people and pervades every class of Javanese so- 
ciety. The king wears batik, as do the lowliest of his 


Applying Wax with a Tjantjing. 


Standing of its significance, has come at last to the full 

Tecognition of its intrinsic worth and unique beauty. 
The greater portion of the credit for our introduc- 

. to this remarkable craft must be given to Pieter 
yer, a Dutch artist, who learned the art in Java and 


brought it with him to America. It is wholly to Mr. 
Myer’s insistence upon its true worth in the face of 
ool incomprehension and his willingness to explain his 
craft and teach his technique to others that to-day we 
Owe this important addition to American art. 
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subjects. Seldom or never does a native wear an un- 
decorated piece of material. But, on the other hand, 
no ordinary native would dream of committing such 
an unpardonable breach of etiquette as to wear on his 
saroong the design worn by the royal family. Each 
district and each class has its own peculiar designs and 
colors, the rules for which are rigidly followed. 

The Javanese costume is simplicity itself and is 
practically the same for both sexes and all classes. In 
its essential form it consists of three pieces of cotton 















cloth, to which the women add a fourth garment, cov- 
ering the torso. The principal garment consists of a 
skirt, made of some three yards of cotton material, not 
sewn, but simply wound around the body, the plaits 
thus formed in front making a train between the legs. 
[t is mainly upon this skirt, called a saroong, that the 
Javanese lavish the waxed and dyed decoration fa- 
miliar to us as batik. One end of the saroong, called by 
the Malay word kapala, ‘the head” (that is, the head of 
the decoration), is usually more elaborately decorated 
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Outlined with the Tjantjing. 


than the other. However, saroongs are frequently 
made which have no head but are decorated with an 
allover pattern. These are known as kains and are 
usually worn by the lower classes because they are 
cheaper than the kapalas. To the saroong the Javanese 
woman adds a strip of batiked cloth wound tightly 
around the upper part of the body but leaving the arms 
and shoulders bare; this is called a kemben, and upon 
her head a handkerchief, also batiked. 

The process of decorating materials in batik is a 
long and painstaking one, done in Java by the women 
who have handed down the secrets of the art from 









mother to daughter for centuries. The material used 
is almost invariably cétton, which is first washed clean 
and white and then is allowed to stand for a week in 
castor oil, which stiffens and yellows the material. 
This latter point is rather more important than might 
seem, for in Java pure white is the color of death and, 
until his last rest, no Javanese ever wears it. Hence, 
with the exception of grave clothes, all white material 
worn in Java is of a warm cream color. 

Coming out of the castor oil bath the material is 


Further Waxed with Brush. 


first washed to remove the oil, enough of which, how- 
ever, remains to give it a certain stiffness necessary for 
the waxing process. The ends of the material are then 
rolled upon two bamboo rollers and the principal lines 
only of the decoration traced on with crayon. The 
remainder of the design is drawn on in hot beeswax 
with a remarkable degree of skill. 

The instrument used in drawing the decoration in 
melted wax is a characteristic and peculiar affair 
known as a tjantjing, a small vessel made of brass or 
copper, shaped rather like-a bowl and equipped with a 
handle and a spout, the size.of whose opening varies in 
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accordance with the size of the line desired to be 
drawn. Tjantjings are made in all sizes so that a prac- 
tically unlimited variety of line thickness may be ob- 
tained. Some of them have five spouts which enables 
them to make five lines or dots at once. 

The tjantjing, as is seen in the illustration, holds 
the melted wax which flows on to the cotton, com- 
pletely protecting that part of the material when it is 
immersed in the dye cloth. Every part of the design 
is covered off with wax on both sides of the material, 


Dipped and Again Waxed. 


except those portions which are intended to be of the 
darkest color when the work is completed: The ma- 
terial is then plunged into the color, for example, 
dark blue. When taken out of the dye bath, it is 
placed in very hot water in order to remove the wax, 
after which any surplus wax still remaining is scraped 
off with a knife. This process is repeated as many 
times as there are colors used in the design. Each 
time the wax is taken off and applied again, a long and 
tedious process sometimes requiring months for the 
completion of a single piece. 
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Up to within the last few years the native Java- 
nese workers in batik had used only vegetable dyes of 
domestic manufacture, but in 1904 inquiries made by 
the Dutch government showed that in many instances 
aniline dyes of European manufacture had replaced 
the old native dyes. The colors most frequently used 
are those of the royal house, indigo, yellow and cream 
white. These three form the characteristic color 
scheme of Javanese batik, occurring again and again, 
although, curiously enough, certain districts specialize 
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Another Dip and More Wax. 


in certain colors, for example, red, which is dyed in 
only one locality in all Java. 

At the present time batik is, perhaps, the most im- 
portant industry in Java. In the district of Lassem 
alone it is estimated that there are about 4,300 natives 
constantly employed on batik work. 

The batik industry in Java is largely in the hands 
of Chinese entrepreneurs who contract with the natives 
on a piece-work basis, for instance giving to one per- 
son from fifty to five hundred kains to be decorated in 
wax. When decorated, they are returned to the en- 
trepreneur who sends them to other individuals to be 
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dyed. For this work the native earns from one to 
three cents a day in American money. 

Many of the women are contracted for directly by 
the Chinese for the dyeing and fine wax work. They 
receive fourteen dollars down and contract to work 
for three years, during which time they receive board 
and lodging but no salary. Once a year they are 
furnished with sufficient material for clothing. In 
many cases during their three years’ service they are 
forced to borrow money from their employers which, 





“Dipping” the waxed cloth. 


only too often being unable to repay, reduces them at 
the end of their term of contract to a condition of 
practical slavery. 

Fron an artistic standpoint, Javanese work has not 
advanced. The original and characteristic designs 
disappear more and more each year, while feeble imi- 
tations of European figures and models are on the 
increase. 

Although the principles of the Javanese workers 
in batik have remained the same, Americans and 
Europeans have done much to broaden its scope by ex- 
tending its medium and simplifying the methods of its 








production. Tyjantjings are used, but also the wax is 
sometimes laid on with a brush, a purely European 
invention. The Javanese artists use mostly cotton ma- 
terial for their batik work but Americans have applied 
these methods with great success to silk fabrics. Silk, 
being thinner than cotton, permits the waxing off to be 
done on one side of the material only, thus immensely 
reducing the amount of labor. While the Javanese 
covers off all the design and removes the wax each 
time, beginning the darkest color, the improved Euro- 
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The finished batik after removing wax. 


pean method is to begin with the lighter color first, 
leading up to the darker, the wax being removed after 
all the colors have been dyed. 

This process of waxing off is shown in the accom- 
panying illustrations. The fabric used was white silk 
and three dippings were made. The design to be used 
was first pounced on the silk with charcoal and then, 
as seen in the first illustration, the entire design was 
outlined in wax with the tjantjing. All those parts 
which were to remain white were covered off also, 
the larger spaces with a brush. It was then dipped in 
yellow, and, as was done with the white, all the yellow 
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desired in the finished batik was covered off in the same 
way. The same process repeated again with, let us 
say, a bath of blue, gives us green. This is waxed 
off and our sample is dipped for the last time in the 
darkest color. To remove the wax, it is dipped in 
gasoline, a European substitute for the hot water of 
the Javanese. We now have the finished batik, as in 
illustration number five. 

This is the process used in making all batiks. De- 
signs can be elaborated and any number of dyeings 
used. (I have dyed thirteen colors over each other 
in one batik.) The method remains the same, always 
working from the light to the dark in the dyes. 

Batik is applicable in a great many ways, not only 
to women’s clothing, where it has been used to great 





around with wax and the color then painted in, the 
wax preventing the dye from spreading. 

Furthermore, many artists now make_a specialty 
of “crackle” and take considerable pains to produce 
it artificially. “Crackle” is the effect produced by the 
entrance of the dye into cracks in the wax application 
and is impossible to eliminate on any large piece of 
batik. The native Javanese workman very properly 
considers “crackle” an evidence of bad craftsmanship. 
In America, “crackle” work is bought by credulous. 
people at prices far above its true value on the as- 
surance that they are getting the only genuine batik. 

As practised by the Javanese batik printing was. 
largely confined to two dyes, indigo for blue and a 
brown dye obtained from mangrove bark. By combin- 





Applying wax with a brush. An American improvement (?) on the Javanese process. 


advantage on gowns, blouses, belts and scarves, but 
also a field has been found for batik in interior deco- 
ration, where the dyed designs are now being em- 
ployed on pillow covers, lamp shades, curtains, table 
covers and wall hangings. 

As wall decorations, they are extremely effective ; 
pictorial work has been used, something which has 
never been done either in Europe or in Java. 

In America the persistent efforts and the unselfish- 
ness of Mr. Pieter Myer in teaching other artists his 
unique craftsmanship, have at present made batik ex- 
ceedingly popular for all sorts of uses and on all sorts 
of materials. It is unfortunate, however, that the high 
Standards which Mr. Myer has always taught and 
maintained have not always been followed by other 
batik craftsmen. A great deal of the so-called batik 
on the market to-day is not batik at all, but simply a 
form of painting with dyes, the design being painted 
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ing these two colors they were also able to produce 
black. 

According to Dépierre (Bull. Soc. Ind. Mulhouse, 
1894, p. 201) reds were also produced in batik print- 
ing with a mixture of Koedoe and Djirack. Koedoe 
is the powdered root bark of Morinda citrifolia or 
Morinda umbellata. Its coloring matter somewhat re- 
sembles madder. Djirack is an astringent product of 
the bark of Symplocos fasciculata and is principally a 
tannin substance, and probably its use is more as a fix- 
ing agent than as a coloring matter. 

Another authority states that the Javanese employ 
five coloring mediums: one a red obtained from sgeniti ; 
another a brown from pine leaves or tanned crocodile 
skins; a third seemingly a kind of senna earth, but 
with a far wider range of tones (from old gold to 
saffron pink); a fourth apparently turenic; the fifth 
indigo. 












SIDNEY BLUMENTHAL 


Chairman of the Upholstery and Lace- 
Curtain Division, Third Liberty Loan , 
Campaign. 


THE LIBERTY LOAN RALLY AT CARNEGIE 
HALL. 

N ORDER to stimulate action, the interior furnish- 

ing trades of New York held a Liberty Loan rally at 
Carnegie Hall on Saturday evening, April 13. The 
place was crowded. William Fellowes Morgan pre- 
sided. An excellent program was prepared, including 
such operatic talent as Mme. Schumann-Heink and 
Riccardo Martin, whose rendering of “The Star 
Spangled Banner” aroused the audience to the highest 
degree of enthusiasm. 

The First Regiment Band, U. B. B. A., and a glee 
club of a hundred voices were a feature of the enter- 
tainment. Reverend Thomas Travis, “the fighting par- 
son,” recently back from the front, and Major Francis 
R. Stoddard Jr., of the United States Commission, sent 
to report on the American defenses in London and 
Paris, made strong appeals to the audience. 


Captain E. J. Orsenigo, one of the most successful 
recruiting officers in the New York district and well 
known in the furniture and decorative trades, with a 
detachment from the Seventy-first Regiment, and other 
speakers contributed materially to the success of the 
affair. 

A large sum in subscriptions was realized. The 
entertainment committee, of which S. L. Newman is 
chairman, is to be congratulated upon the success of 
the affair. 

The practical success of the evening was due very 
largely to the skill of Captain Orsenigo, who conducted 
the appeal for subscriptions. By a study of his 
methods it is easy to understand his extraordinary suc- 
cess as a recruiting agent. 


DANGER IN THIS LEGISLATION. 
ONSIDERABLE interest is being evinced 
throughout the trade in a bill H. R. 10980, intro- 
duced March 23 in the House of Representatives by 
Representative Cary. This bill is entitled “a bill to 
regulate and license the business of selling pianos, 
jewelry, clothing and furniture on instalments.” As 
printed, the bill only refers to the District of Columbia, 
and it concerns articles sold on the instalment plan on 
which the vendor retains title, by means of a chattel 
mortgage, conditional bill of sale, lease, or other 
security. 

The bill is drastic in its provisions, requiring pay- 
ment of a license tax of $200 per annum, limiting the 
aggregate purchase price of any single article to $200 
and also limiting the profit on such transactions to 30 
per cent. of the actual cost price of the commodity sold. 

While this bill, as above stated, refers only to the 
District of Columbia, it represents legislation of such a 
drastic character that any firm handling household 
furnishings on any plan which retains title to the goods 
sold until full payment has been made, might well study 
the provisions of this bill and be prepared to forestall 
any similar legislation. 

Copies of the bill may be obtained from any Repre- 
sentative in the House, and its progress should be very 
closely observed. 

This bill is similar to H. R. 10591 introduced 
March 19. 


NORWALK, CONN., paper recently announced 

the leasing in that city by McMahon, Cremins 

& Worthington, Inc., of a factory building which will 

be equipped by them for manufacturing purposes. The 

item states that the firm will employ about one hundred 
at the start. 








FTER April 30 the Wycombe Co., upholsterers 

to the trade, will be located at 148 West Fifty- 
second Street, New York City, where the complete 
lines of this company, including: standard styles and 
innovations, particularly in over-stuffed upholstered 
furniture, will be displayed. : 





PLAN has been inaugurated in our printing plant 

whereby the employee accepts wages in cash for 

even dollars and Thrift Stamps for quarters or 

multiples of quarters. We find the plan popular and 

everybody willing to follow it. We believe it would 
work out in every factory. 





HE Hodges Fiber Carpet Co. have removed from 

25 Madison Avenue to 212 Fifth Avenue. In their 
new location the firm occupies offices on the twelfth 
floor, which, in addition to being larger, provide show- 
rooms with no obstructing posts. This enables them.to 
display their line to a much better advantage than here- 
tofore. j 
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THE ROBERT LEWIS LINE. 


N LOOKING over the line of the Robert Lewis Co., 
one readily detects many new and attractive num- 
bers that have been added for this season. Although 
the line is not yet quite complete, the sales of the goods 
which have so far been offered to the trade have proved 
to be more than satisfactory. 

A large assortment of madras in forty-six-inch 
widths is offered both in yard goods and curtains, em- 
bracing many new patterns, and fifteen colorings. 

The line 6f scarfs has been greatly enhanced, and 
prominent in the offering is a new tinsel-tapestry scarf 
in an attractive pattern. The background of this fabric 
isa dark gray, with interwoven figures of old rose, blue 
and tinsel effects. These come in different sizes, 
ranging from 36 to 86 inches in width. There is a 
large line of art-silk tapestry goods including scarfs, 
piano scarfs and portiéres, in many effective patterns 
and in eleven combinations of color. Yard goods and 
curtains are shown in twenty-two colorings. 

Another new number which has met with con- 
siderable success is a fifty-inch art-silk damask made 
in practically all colors. Two of the most striking 
patterns in this fabric are a verdure-and-bird effect 
and a striped pattern. In the latter the stripes are 
brought out in soft colors, which blend with the colors 
in the background. 

As is customary with this line there is a large 
showing of tapestry yard goods. Among these is a 
splendid reproduction of an early French tapestry 
brought out in soft colors on a gray background. An- 
other is a Chinese pattern on a black background. 

The fifty-inch art-silk shot madras is made up in 
plain colors and in a two-color stripe effect to match. 
These are offered in twenty-six combinations of color. 

The crepon cloth, which is a heavier fabric than 
madras, is also offered in the stripe effect and has met 
with splendid success. 





WANAMAKER’S EXHIBITION OF STUDENT’S 
WORK. 


HE second Exhibition of the Work of Art Stu- 

dents was recently held in the Wanamaker store, 
and art schools in all parts of the country were repre- 
sented. There were many designs for decorative tex- 
tiles and sketches showing schemes of interior deco- 
ration. About a thousand exhibits in all were shown. 

The exhibition was held under the direction of 
Miss K. C. Wolfe. Prizes amounting to $490 were 
awarded. In the division of-““Textiles, Crafts and De- 
signs” the first prize was won by Marie Gengoult for 
needlepoint, the second prize was awarded to Amy 
Stevenson for a design and the third prize to Dorothea 
Storey for a silver chain. 

In “Architecture and Interior Decoration” the first 
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prize was awarded to Joseph Ungar for a design for a 
city residence, the second prize was won by J. Leon 
Dymock for nursery decoration, and the third prize 
was awarded to Mrs. Ethel Graham for a faience 
chimney-breast. 

The judges were Arnold Brunner, M. D. C. Craw- 
ford, F. D. Casey, H. Devitt Welsh, Charles Vegin 
and R. F. Robinson. 





SPECIAL GIFT SHOP PIECES. 

LINE of art novelties is being offered to the trade 
by the Maibrunn Co., Inc., which includes many 
new ideas in pin cushions, knitting baskets, comb and 
brush sets, lemonade sets, sandwich trays, sewing 
baskets, waste- paper baskets and many _ other 
items too numerous for mention. All of these 
articles are made over wire frames or wooden boxes, 
covered with florentine silks, chiffons and velvets and 
trimmed with silver and gold laces. Small silk flowers 
and rose buds are utilized in the decorative treatment 

of these goods to excellent advantage. 

In the lamp and lamp-shade end of the business a 
line of silk shades of a quality and design adaptable 
for floor and table lamps, candle-sticks and lighting 
fixtures is being offered in a large assortment. In 
connection with the above there is also a large showing 
of gold and mahogany lamp bases. 





STILL MOVING UPTOWN. 


FTER a period of twelve years at 15 West Thirty- 
fourth Street, Haughton & Lee have removed to 
16-18 West Thirty-ninth Street. 

In these new quarters the firm occupy about four 
thousand square feet of floor space. The workrooms 
are located in the rear of the building, the stockrooms 
in the center and the showrooms in the front. The 
furniture and woodwork throughout will be of oak, 
while the floor coverings and plush draperies will be 
in a pleasing shade of dark green. 
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The First Subscription to 
the Liberty Loan Campaign 


The first subscription that came into 
the Upholstery and Lace Curtain 
Division the opening day of the drive, 
Saturday, April 6, was from the 
Orinoka Mills for 


$150,000 














A UNIQUE TRADE EXHIBIT. 


PERMANENT exhibit of foreign furniture in 

classic reproductions of Italian, French and 
English periods for the trade only is being displayed 
in the showrooms of the Radillo-Pelitti Co. Mr. 
Radillo, the senior member of the firm, is at present 
showing the line throughout the West. 

The stock is about equally divided between caned 
pieces and frames for upholstering, consisting of 
chaises longues, arm, side, wing and corner chairs; 
matched reception suites; divans, sofas, stands, parlor 
and library tables. All seating furniture is made either 
all caned, frames for upholstering or caned backs with 
seats in frame construction for upholstering. 

The frames are of selected Italian walnut, hand- 
carved, wax-finished or natural wood. With few ex- 
ceptions, backs are made with single caning. 

The line of Italian lamps and torchéres comprise 
a variety of more than four hundred exclusive designs. 
They are entirely carved by hand, and finished with 
antique gold with or without polychrome, or in antique 
walnut; all bored for wiring. 

A number of Florentine frames and pictures are 
included in the line. These frames are hand-carved, 
and are also finished in antique gold with or without 
the polychrome. The pictures are hand-colored photo- 
graphs from famous religious and secular paintings. 





WHAT YOUR LIBERTY BOND WILL 
ACCOMPLISH. 
$1,000 bond will buy six cases of operating instru- 
ments for a base hospital, or furnish pistols for a 
rifle company, or one motor kitchen. 

One thousand five hundred dollars of Liberty 
Bonds will buy a motor ambulance, or a motor car for 
a machine-gun battalion. 

Two $1,000 bonds will buy a motor truck; three 
$1,000 bonds will buy rifles for a field artillery battery, 
or supply horses for a field signal battalion. 

Four $1,000 bonds will buy a tractor; five $1,000 
bonds will buy one Liberty truck, or seven Lewis ma- 
chine guns, or equip a rifle company with rifles. 

Six $1,000 bonds will buy a Liberty motor; seven 
$1,000 bonds one training plane; nine $1,000 bonds one 
observation balloon. 

Ten thousand dollars of bonds will fully equip 
three hospital wards of fifty beds each, with all linen, 
clothing, and other necessaries, or buy six large whole- 
sale sterilizing outfits, or six motor ambulances. 





NUMBER of filet panels and novelty curtains 

made up in very exclusive designs are being 
shown by W. J. Pingston & Co. The firm are also 
offering fine examples of Swiss and French lacet cur- 
tains and antique and cluny laces mounted on voile. 








A LINE OF VELVETS DE LUX. 
W* WERE shown recently a collection of velvets 
| which were a revelation even to us. This collec- 
tion had all the earmarks of foreign style, character 
and construction; as a matter of fact, they were the 
type of materials that a few years ago one would have 
said without hesitation that they were imported, but 
they were all in the line of the Bennett & Aspden Co,, 
and by no means a full representation of what this mill 
is doing. 

There is no way to adequately describe the devel- 
opments of fine velvet textures which in recent years 
have characterized the Bennett & Aspden line; illus- 
trations even would not do justice to the texture and 
exquisite color harmonies. The only way one can get 
a proper appreciation of the fabrics to which we here 
refer is by an examination of the line. 

The new samples mentioned above were shown to 
us by W. E. Rosenthal, and at his Fourth Avenue 
showrooms the entire range may be examined with both 
pleasure and profit. 





LAMP SHADE FRAMES. 

HE New York Wire Frame Co. have just issued 

a new forty-eight-page catalog which contains over 
two hundred and fifty-six illustrations of electric lamp 
and candle shade frames of all styles, fancy wire 
baskets and novelties for art-needlework and waste- 
paper baskets. The firm are now in a position to make 
immediate delivery on all of their goods. 





TO TAKE NEW QUARTERS. 


(\N OR about May 1 the Edgewater Tapestry Looms 

will remove their galleries from 2 West Forty- . 
fifth Street to 15 East Fortieth Street. In view of the 
fact that the new galleries have much higher ceilings, 
the firm will be in a position to display a more extensive 
showing of their tapestries, especially the larger ones 
for wall panels. 





A PROSPEROUS CLUB. 

HE Wall-Paper and Drapery Salesmen’s Club, 

Chicago, met at the Atlantic Hotel in that city, on 
the 23d ultimo, for their second dance and entertain- 
ment of the year. 

The committee having the entertainment in charge 
was LeRoy Smith, of W. H. S. Lloyd Co., John Cor- 
less, of S. A. Maxwell & Co., Ed. Boyington, of the 
E. L. Mansure Co., and a very enjoyable evening was 
spent. 

The officers of the organization for the current 
vear are: President, P. E. Collins, of S. A. Maxwell & 
Co. ; vice-president, F. W. Trost, of S. A. Maxwell & 
Co. ; secretary and treasurer, R. Bielfold, of the Alfred 
Peats Co. 
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A poster from the Wanamaker exhibition of students’ 
work, referred to on page 75. 


TO HELP AMERICAN INDUSTRY. 


R many years this magazine has been advocating 
the value of a “Made in America” movement. 
The need of such a movement has been apparent to a 
great many large business executives, but like every 
other question on which there may be two opposite 
opinions, it is necessary that much propaganda work be 
undertaken before any general movement can be ac- 
complished. 

One of the lasting advantages which American 
industry may inherit from the war is a recognition of 
the merit of American products. For years many of 
the choicest textiles coming from American looms, and 
American print works, have been sold as “imported,” 
a deception that is as unpatriotic as it is unmoral. 

It is no disparagement of foreign things to require 
that they be identified with the country of their origin, 
and to apply the same requirement to American-made 
products is no more than fair, but there should be no 
necessity for legislation. It should be a matter of pride 
with us both to buy and to sell American products 
strictly on their merits from the standpoint of manu- 
facture. 

There need be no oratorical flag waving or adver- 
tising bombast, but a genuine wholesome recognition of 
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the material values of American-made commodities. 

This is unquestionably a credit to which the manu- 
facturer is entitled ; it will assist in the development of 
American industries; it will teach consumers to ap- 
preciate the products of our own country, and it will 
serve to dissipate a mistaken notion that things are 
necessarily better because they are imported. 

We do not mean by this that there should be any 
antagonism to imported things. The economic welfare 
of the world can best be served by appreciating the 
products of all countries at their real worth. There 
are some things made abroad which are indubitably su- 
perior to anything of the kind made here. We would 
be shortsighted to cut off importation, or to deny or 
deprecate their value, but in fairness and justice to 
domestic talents and enterprise, we should seek to bring 
about a greater development of local production, and in 
no way can we better promote our own manufacturing 
lines than by making such enterprise profitable. 

In other words, the larger the consumption of 
American-made products, as American-made products, 
the greater will be the development of American in- 
dustries. 





EARLY FURNITURE EXPOSITION DATES. 


HE early showing of Fall patterns in furniture is 

the outstanding feature of the present market. 
Many of the manufacturers have advanced the date of 
their opening by weeks, in some cases months, in order 
that the buyers may be assured of getting their Fall 
furniture in time for greatest usefulness. 

The New York Furniture Exposition, opening 
April 29 and closing May 18, will be the only exposi- 
tion for Fall patterns from this Exchange. From this 
date up to early Summer various expositions will dis- 
play their lines. Buyers should bear in mind the 
changed dates and govern their buying accordingly. 





A REMARKABLE LACE CONTRACT. 
NE of the largest lace contracts of which we have 
heard in some time is that of furnishing the lace 
curtains and panels for the Presidential Palace in 
Cuba. This contract has been awarded to E. C. Carter 
& Son of this city through the Tiffany Studios, and 
it is said to be one of the finest of its kind ever awarded 
to any individual firm in the United States. 





GOVERNMENT PRE-EMPTS MARQUISETTES. 


E HAVE been informed from a reliable source 

that the Government has pre-empted practically 

the entire output of marquisette up to October, 1918. 
This material is to be used for mosquito bars and the 
Curtain Manufacturers Association of America 
through its individual members has taken steps to assist 
the Government in the making up of these materials. 






































Extensive plans are being made for the fourteenth annual 
convention of the Associated Advertising Clubs of the World 
to be held at San Francisco early in July. Committees have 
been appointed and $50,000 has been raised for the entertain- 
ment of delegates and visitors. The program of the con- 
vention will be largely devoted to problems arising from the 
war, while the entertainment will be along constructive lines. 

William Cusick, for many years head of the decorative 
department of the City of Paris Dry Goods Co., has been 
made general manager of the store, and Charles Prins, who 
has been his assistant for a long time, is now manager of the 
decorative department of this old-established San Francisco 
house. Mr. Cusick is now familiarizing himself with the 
business in general. 

F. A. Taylor, formerly in business on his own account at 
Portland, Ore., but more recently with the S. & G. Gump Co., 
San Francisco, is now filling a position in the decorative 
department of the City of Paris Dry Goods Co. 

William D. McCann and Neal Parker, of William D. Mc- 
Cann & Co., San Francisco, have returned from a buying trip 
to New York. 

Walter Bragg, until recently with the decorative depart- 
ment of the City of Paris Dry Goods Co., San Francisco, is 
again connected with the Tozer Co., with which he was 
formerly associated for many years. 

Joe Gallagher, of the decorative department of W. & J. 
Sloane, San Francisco, has enlisted in the naval reserve and 
is now in training at San Pedro, Cal. ; 

Mrs. Lewis, who was formerly with Vickery, Atkins & 
Torrey, of San Francisco, is filling a position with the S. & 
G. Gump Co. during the absence of her husband in France. 

Miss Jane Dabney, a designer of Chicago, was a recent 
visitor in San Francisco, making a brief stay here before sail- 
ing for Japan to acquire ideas on Japanese decoration. 

The Richmond Furniture Co. has succeeded the Lasell 
Furniture Co., Richmond, Cal., and has been incorporated 
with a capital stock of $20,000 by P. Grimsley and E. C. Jaeger. 

William Beaumont, formerly with Blackstone’s, Los An- 
geles, is now in the decorative department of D. N. & E. 
Walter & Co., San Francisco. 


SAN FRANCISCO NOTES 





H. M. Pembroke, until recently assistant to O. Bartlett at 
tHamburger’s, Los Angeles, Cal., is now in charge of the 
drapery department at Blackstone’s. 

Lee Strong is now in charge of the decorative section of 
the Broadway Department Store, Los Angeles, Cal., and has 
as his assistant Leon Dezert, who is well known in the Coast 
trade. Mr. Strong was formerly assistant to Joseph A. Haber- 
bosch, who has succeeded O. Bartlett in the management of 
the drapery department at Hamburger’s. 

Frank Fay, for a long time with the John Breuner Co., 
Sacramento, Cal., but now in the rug and carpet department of 
Marshall Field & Co., recently visited California for recreation. 

Barker Bros. recently completed a large addition to their 
mattress-making and upholstery plant at Los Angles, Cal. 

Ira F. Power, who conducts a large furniture and deco- 
rative store at Portland, Ore., spent a part of the Winter 
season in California. 

The Stockwell Furniture Co. have moved into new quar- 
ters at San Pedro, Cal. ; 

The Schlueter-Beecher Co., Inc., are now well settled in 
their new home at 755 Mission Street, San Francisco, where 
they have about three times their former floor space, with the 
added advantage of having the drapery shop on the premises. 
Many new lines have been added and the factory will manu- 
facture goods that were formerly purchased. The main floor, 
which is 50 x 175 feet in size, is given over largely to library 
and living-room tables, art lamps and gas ranges. Hospital 
furniture and ship outfits are carried in the basement. A 
balcony extends around the entire store and all of this, with 
the exception of the space taken over for office purposes, is 
devoted to a display of chairs. The second floor is devoted 
to bedroom, dining-room and living-room furniture, arranged 
in groups according to finish. In front is located the rug and 
carpet section, the large windows being made attractive with 
a linen drapery with an appliqué of orange, rose and blue 
sunfast, finished with a box-pleated valance. The drapery 
and upholstery shop is in the rear, where there is an abund- 
ance of sunshine, and attention is given to the manufacture 
of lamp shades in addition to the regular line of work. This 
department is in charge of Herman Richter. 


OUR LIBERTY LOAN SUPPLEMENT 


VERY publisher of a trade magazine is justly 
proud of the recognition trade publications as a 
whole have been given by the various branches of the 
Federal Government. From the days of the Prepared- 
ness Parade down to the present, every big Govern- 
ment enterprise has been submitted to the publishers 
of the trade press, and their support has been enlisted 
and encouraged because of the fact that each publica- 
tion is recognized as a leader of thought and an in- 
spiration of activity in the particular trade it serves. 

In connection with the forthcoming Liberty Loan 
a deputation representing the Liberty Loan Committee 
of the Rainbow Division appeared before a meeting of 
the New York Business Press, and presented a plan 
for the publication of a special Liberty Loan Poster 
Supplement. It was explained that in each case the 
design, the wording, and the general character of each 
page had been submitted to and approved by Govern- 
ment representatives. 

The publishers of this magazine were asked to join 
with other publishers to secure the leading men of the 
trade they serve to indorse the proposition by taking a 
page in this special supplement. 


It was not considered a business advertisement, 
but a voluntary donation of advertising space on the 
part of the firm whose name the page carried to stimu- 
late interest in and support of the forthcoming loan. 

In presenting this matter, and this plan, to the ad- 
vertisers of this magazine, we have avoided any sug- 
gestion that it was in any sense an advertising proposi- 
tion for the benefit of the firm participating. We have 
presented the plan purely on behalf of the Liberty Loan 
Committee, both because of their original request and 
by reason of their subsequent urging that the com- 
mittee and the Government wanted the stimulus which 
such a prominent indorsement of leading firms would 
give to the Third Liberty Loan. 

For this reason we have chosen to confine the sup- 
plement to the original sixteen pages, and to the exact 
form prescribed in the original plan presented by the 
Liberty Loan Committee. 

We are sure that by so doing we have served the 
Government officials according to their expressed pref- 
erence, and have avoided any misunderstanding as to 
the motive by which the firms participating in these 
pages have been actuated. - 
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AN EXQUISITE DRAWING ROOM SUGGESTION 


From a sketch exhibited at the Architectural League Exhibition by the C. Victor Twiss Co. The original is a color, 
harmony in tones of purple, blue and cerise. 








OBITUARY 


a 
THOMAS R. RROWNLEE. 


HOMAS R. BROWNLEE, for twenty-five years 

upholstery and drapery manager with the John V. 
Farwell Co., Chicago, died at his home in that city, 
Thursday, March 21. The deceased was born May 5, 
1862, in St. Catherine’s, Ontario, and went to Chicago 
in 1879, commencing work in the packing-room of the 
John V. Farwell Co. 

He worked his way up by steps to city salesman of 
the upholstery and drapery department, then assistant 
manager and general buyer, making several purchasing 
trips to Japan, and finally through faithful service was 
made manager of the drapery department, which posi- 
tion he filled successfully up to the date of his death, 
completing thirty-nine years with this concern. 

The firm in a letter advising this magazine of their 
loss, state that “not only have the John V. Farwell Co. 
lost a valuable man, but the loss will be shared by the 
trade in general, as the deceased will be greatly missed 
by both retailers and manufacturers, as well as by his 
fellow associates and co-workers who always recog- 
nized his fairness and gentlemanly qualities.” 

Mr. Brownlee was a Mason, a member of the 
Veteran Corps Illinois National Guard, Roger’s Park 
Defense League, and the Chicago Athletic Association. 

Masonic services were held at the grave, and in- 
terment was made in Rose Hill Cemetery, Chicago, 
Monday, March 25. The deceased is survived by Mrs. 
Brownlee and five sons, Arthur, Reginald, Clarence, 
Edward and George, also two brothers and three 
sisters. 

WILLIAM J. QUINLAN. 


ILLIAM J. QUINLAN, for many years credit 

man for J. H. Thorp & Co., died on April 4 at 
his home in Yonkers, in his seventy-fourth year. He 
was buried on Sunday, the 7th inst. 

The deceased was a man of unusual ability. He 
was at one time a cashier of the Chemical National 
Bank, and his rare judgment and matured experience 
was greatly appreciated in financial matters. To the 
date of his death he enjoyed the confidence of some of 
the largest operators in New York. 





EARLY SHOWING OF FURNITURE 
SAMPLES. 

‘HE Jamestown Lounge Co. will show their new 

lines on the third floor of the Jamestown Furniture 
Exhibition Building during the early market season, 
from May 6 to 16. We are advised that the line will 
include a special showing of English furniture, up- 
holstered in the same happy combination of quality and 
workmanship for which this house is noted. 








WITH THE SALESMEN 





Geo. F. King, well known as an upholstery repre- 
sentative, now and for many years carrying the line of 
Stern Bros. in Chicago and the West, will also repre- 
sent the lines of Henry Goldthorp on the Pacific Coast. 

S. C. Pashley, 59 Adams St., Chicago, is now rep- 
resenting Sturzenegger & Tanner in the Chicago 
territory. 


C. E. Roesch will, on April 15, take charge of the 
Pacific Coast territory for Stroheim & Romann, having 
headquarters in Los Angeles, Room 601-602, Story 
Building, Sixth Street and Broadway. 


A. F. Hocker has resigned his position as sales- 
uwlanager with E. C. Carter & Son. 

The Boston office of J. H. Thorp & Co. has been 
removed from Tremont Street, where they have been 
for so many years, to 420 Boylston Street, where it is 
located in Room 505. Harry I. Wood, the firm’s repre- 
sentative, with his assistant, Fred L. Veckley, and 
other office assistants, are prepared to take the best of 
care of visiting trade and wiil welcome a call at their 
new quarters. ‘ 





CHANGES AMONG BUYERS 





Witi1am Cusick, for many years head of the 
decorative department of the City of Paris Dry Goods 
Co., has been made general manager of the store. 
CHARLES Prins, who has been his assistant for a long 
time, is now manager of the decorative department of 
this old-established San Francisco house. 


Lee STRONG is now in charge of the decorative 
section of the Broadway Department Store, Los An- 
geles, Cal., and has as his assistant Leon Dezert, who is 
well known in the Coast trade. Mr. Strong was form- 
erly assistant to Joseph A. Haberbosch, who has suc- 
ceeded O. Bartlett in the management of the drapery 
department at Hamburger’s. 

A. V. Merritt succeeds to the buyership of the 
upholstery department of John V. Farwell & Co., fol- 
lowing the death of Thos. R. Brownlee, a notice of 
which is made elsewhere. Mr. Peterson has been ap- 
pointed assistant to Mr. Merritt. 





W. C. Beaumont, formerly with Meier & Frank 
Co., and later with the Ira F. Powers Furniture Co., 
both of Portland, and more recently with N. B. Black- 
stone Co., Los Angeles, on March 18. assumed charge 
of the retail upholstery department of D. N. & E. 
Walter & Co., San Francisco. Frank Hoffman, who 
recently had charge of this department, has gone into 
the wholesale department of this concern. 
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HAROLD S. JOHNSON, COMPOSER. 


AROLD S. JOHNSON, of the Robert Lewis 
Co., has written the music of a new song entitled 
“Buy a Liberty Bond.” This song has been donated to 
the Liberty Loan Committee by Mr. Johnson and has 
been adopted as one of the official songs in connection 
with the Third Liberty Loan issue. It is being sung by 
the People’s Liberty Chorus, and played by the Police 
and Subway Bands. Another one of Mr. Johnson’s 
songs is “Help Our Boys on to Berlin.” This was 
written fot the War Savings Stamp Campaign, and 
will be distributed as soon as it is published. 


SPECIAL NOTICE 


Advertisements under this heading, Five Cents a word. Minimum 
charge, One Dollar. In every case regarded in strict confidence. 















EXPERIENCED SALESMAN calling on upholsterers and 

mattress manufacturers desires to represent a responsible 
firm in Chicago and vicinity. Have permanent office. Refer- 
ences furnished. Address “C. G. K.,” 118 N. LaSalle Street, 
Room 501, Chicago, III. 


WANTED—First-class designer for interior decorating work. 
Give experience and reference, also salary expected. Ad- 
dress “C. H. Y.,” care The Upholsterer. 


WANTED—Man to assist merchandiser of furniture, dra- 
peries, curtains, rugs, carpets and interior decorating sec- 


tions. Applicant must have had similar experience and be . 


more than thirty-one years of age. Give references and full 
information in first letter. Address “Merchandiser,” care The 
Upholsterer. 


INTERIOR DECORATORS’ ATTENTION—Twenty years 

established, highly successful and the only art studio in a 
rich Eastern city of 200,000 inhabitants wants proposition from 
an interior decorator of proven-ability to handle its interior 
decorating department. Address “Art Studio,” care The 
Upholsterer. 


FOR SALE—Decorator’s shop with stock of fine furniture, 

imported articles for wedding gifts and accessories. Reputa- 
tion for high-class decorating. Have four depot workrooms. 
Middle Western city of nearly a million population with few 
decorators. Good opportunity for man or woman who has 
ability and personality to cater to a wealthy and exclusive 
clientele. Address “Shop,” care The Upholsterer. 


SALESMEN WANTED to handle high-grade line of im- 
ported furniture as a side line. All territory open. Com- 
mission. Address “Imported Furniture,” care The Upholsterer. 


WESTERN SALESMAN—Young man, ten years’ experience 

selling drapery trade, Denver and Pacific Coast, now em- 
ployed, would consider change of lines. Commission, or 
salary and commission. All communications confidential. Ad- 
dress “Chicago,” care The Upholsterer. 


UPHOLSTERY LADY BUYER is open for engagement as 

buyer or assistant. Large Eastern city experience for a 
number of years. Reference as to ability, etc. Address 
“Lady Buyer,” care The Upholsterer. 


SALESMAN (35), with thorough knowledge of curtains, up- 
holstery goods and supplies, desires position either local or 
traveling. Address “W. H.,” care The Upholsterer. 


\VANTED—LINE of cretonnes as side line for Pacific Coast 

from Denver west, on commission basis by an experienced 
Coast man. Address O. W. Amthor, 2171 Bedford Avenue, 
Brooklyn, N. Y. 


SALESMAN, ten years’ selling experience, thoroughly fa- 

miliar with all branches of upholstery trade, wishes repre- 
sentation of manufacturer. Address “Representation,” care 
The Upholsterer. 
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PERSONALS 





RosENBERG—W. J. Rosenberg is on the Pacific Coast in the 
interests of his firm, and will be absent six weeks, from 
March 6. 


Berry—C. H. Berry, son of ‘S. T. Berry, of Marshall 
Field & Co.’s New York office, is stationed at Camp Dix, 312th 
Infantry. 


PLANKEY—William Plankey, upholstery, rug and novelty 
buyer for George E. Stefel, of Wheeling, W. Va., was a visitor 
in this city recently buying his immediate and Fall goods. Mr. 
Plankey has been buyer for the above firm for about fifteen 
years, and during this period he has built up the department 
until now it is said he has one of the finest departments in 
the state. 


Reuset—Henry Reubel, of The John Kroder & Henry 
Reubel Co., is spending three weeks at Lakewood, N. J. He 
is recovering from a severe cold. 


RosENTHAL—Walter E. Rosenthal has recently been on a 
short trip to Chicago and St. Louis. 


BEAUMONT—William Beaumont, formerly with Black- 
stone’s, Los Angeles, is now in the decorative department 
of D. N. & E. Walter & Co., San Francisco. 


Dopps—Chamberlin Dodds, the decorator and secretary 
of the Society of Interior Decorators of New York City, has 
started for France, where he is to be employed in American 
Red Cross Casualty Service. He only recently received his 
commission. 


LercH—HarriMAN—Harry J. Lerch, assistant manager 
of John Wanamaker’s New York upholstery department, was 
married to Mrs. Mary J. Harriman on the 10th inst. Among 
the gifts to the bride was a conspicuously beautiful bronze 
clock and candelabrum presented by the department force. 
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Pe Pert rere 32 
Woods, Joseph W. & Sons Co., 354 4th Ave. (Franklin 3686)......... 4 
Zenith Mills, Philadelphia (Madison Square 2525) ...............405- 19 
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Pingston, W. J. & Co., 115 E. 23d St. (Gramercy 2392)..............- 17 
Pollitz, Le Fort & Keon, Philadelphia (Murray Hill 1054)............. 21 
Puoner,. Jon. 892 Te. Fb Bk. Geeme JPGE sce ccc vcvessccatésvcves 34 
Quaker Lace Co., Philadelphia (Gramercy 540)..............45. 28-29-Insert 
Riss, &. & Co, 200 Se Ri. CI FeO on occ ce ccvccnvcaetevecss 23 
Roscoe, J. Vroom, 27 E. 21st St. (Gramercy 4083) .................. 32 
Ryan & McGahan, 30 E. 21st St. (Gramercy 3915)...............2000- 34 
Saubiac, B. & Son, 19 E. 24th St. (Madison Square 1843).............. 22 
Schelling, H. F., 79 5th Ave. (Stuyvesant 3070)...............000005- 23 
Scranton Lace Co., 212 5th Ave. (Madison Square 4208).......... 15-Insert 
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Orsenigo Co., Inc., 112 W. 42d St. (Bryant 6543)................0.00. 
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Dealers Carrying Our 
CUT CARPET SAMPLES 


Have At Their Command 


For Immediate Shipment 


WITVUIAIVNUUULALUIUOLUAUOLULIOO LULU 


3750 rolls of Plain Carpets comprising 378 
colorings in widths from 27 inches to 15 feet 


UNULILUDLNUONOULUOUNIOLVOUEOUUCUUOUVEVUUOUUUUUDL 000 ATRUVOAULUVUVUEUEU AAT HATE 


4860 rolls of Figured Carpets comprising 
295 designs and colorings 





Qualities and Weaves range from 
All Wool Ingrains to Imported Axminsters 


Our Work- Rooms are at your service 


Price List on request 








STULL EUe CULLUM ULL. .000¢ CULL C LeeLee Ceo 


SUMUIANUUNUNALU LALLA SOLU IA NULL 
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14-16-18 East Thirty-second-Street 








THE REISCHMANN COMPANY 


Today’s Furniture Business 
requires the complete service and exten- 
sive warehouse stocks (exclusive of 
samples) that we are equipped to deliver. 


HE line commands attention because 
it is complete. 


HE SERVICE is helpful because 

delivery is prompt, efficient, and 
without extra charge within our delivery 
limits. 


HE newly arranged warerooms and 
expert sales services will appeal to 
your customers. 


BEDROOM DINING ROOM 
LIVING ROOM FURNITURE 


















New York 














The Nahon Company 
REPRODUCTIONS 


of Fine Furniture in 
Early English, Spanish 
and Italian Schools. 


MOROCCO WORK 


FACTORY and OFFICE 


53rd STREET and EAST RIVER 
NEW YORK 














FALKENBACH MFG. CO., Inc. 


DESIGNERS AND MAKERS OF 


WOODFIBRE 


(ABSOLUTELY FIRE PROOF) 

Lighting Fixtures, Lamps 
| and Art Objects in 
All Periods 


| Specialists in Fixtures for Hotels, 
| Churches Theaters and Banks. 





CATALOGUE UPON REQUEST 


159 East 54th St., New York 


— OFrFIcEs _ AGENTS 

N. W. T. Knot - 164 Federal St., Boston 
F.C. Billups, 23 Sherlock Bidg., Portland, Ore. 
Bird-Rymer land, Cal. 
JohnG. etek, 4 E. Hamilton St.,Balt., Md. 

| G.W. Hillyer, Knecht Bldg. Annex, Easton, Pa. 


No. 2380 















Special Book on Furniture Upholstering 
Closing Out 


We have a few copies of 


- Furniture Upholstering 
Part Il 
By John W. Stephenson 


which we are offering at a special price 
(Particulars on request) 














T contains over 300 illustrations with 

Descriptive Text covering the follow- 
ing chapters: 
Circular-Backed Chaits; Spring-Backed 
Pieces; Simple Buttoning; Pleated But- 
toning; Buttoning Circular Backs; Tuft- 
ing Spring Backs; Contour and Form; 
Iron-Back Upholstering; Bands and 
Banding; Cording and Lining; Choosing 
the Covering for Furniture ; Planning the 
Covering; The Handling of Haircloth; 
Gimping; Repairing and Polishing. 








CLIFFORD & LAWTON 
373 Fourth Avenue New York 
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SWENEY’S NO-SO 
DRAPERY HOOKS 


Fit any style or size of 
ring and can be applied 
to any drapery or curtain 
heading without sewing 
or special preliminary 
construction. 


f 
€ ») 














Style D—3 Sizes 








Style F—2 Sizes 


Style H Style D R Hook—3 Sizes 


Simple, complete, sure. Holds the finest net or 
heaviest velours equally secure. Promotes 
workroom economy. 

STOCK READY FOR IMMEDIATE DELIVERY 


Manufactured and For Sale by 
NO-SO SPECIALTY CO. 


136 Massachusetts Avenue BOSTON, MASS. 
PRICE LIST UPON APPLICATION 





GROLIER CRAFT PRESS 


Incorporated 


Makers Of Tnfluential Printing 
CATALOGS, PAMPHLETS, STATIONERY, Etc. 


229-239 West Twenty-eighth Street, New York 
Telephone Chelsea 7487 




















A. KRAUS, President 


Chestnut Upholstery & Decorating Co. 


Incorporated 


Trade Work Our Specialty 
213 Lexington Avenue New York City 
Telephone, Murray Hill 3481 


S. TAFFEL, Treasurer 


























Our 


Want Column 
Will Help You 
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THE ULTIMATE IN BEDROOM FURNISHING IS BEDDING 


No matter how fine or gorgeous the frames of the furni- 
ture, the restful qualities of the bedding ; its luxuriousness 
and honesty of construction is the gauge by which perfec- 
tion is measured. 


Smith & Jones bedding is the de luxe of all the requisites 
of perfect bedding and is the result of a continued and 
persistent effort to give the utmost in materials and work- 
manship in mattress making. m 


The same standard of excellence also distinguishes our 
SOFAS, SETTEES, DAY BEDS, CHAISE LOUNGES, CHAIRS, 
CUSHIONS, BEDS and SPECIAL FURNITURE. 


SMITH & JONES 


216 East 37th St. Phone Murray Hill 7516 New York City 
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UFACTURERS ~~ AN IMPORTERS JAMES G. LEESTMA 
FINE FURNITURE «a ART OBJECTS oo SREP Gane 4veniee 


NEW YORK 


. 1418 EAST 32d STREET 
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Decorative and Classic Furnishings 


Illustrated Booklet Upon Request 


Showrooms, 36 West 32d St.. New Y ork 
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Upholstered Furniture House 
of America 





OUR ENGLISH FURNITURE EMBODIES 


STYLE—SERVICE—VALUE 


It has the STYLE of the hour, together with SERVICE which comes from a happy 
combination of quality and workmanship; and VALUE that makes for any furni- 
ture where nothing but the best of merchandise enters into its construction. — 


It will be your loss if you do not see our Line at the 


JAMESTOWN MARKET, 3d Floor, Exposition Bldg. 
MAY 6th to 16th, 1918 | 


JAMESTOWN LOUNGE COMPANY 


Jamestown, New York 


LUE AGHECRTELLE AEA 
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DISTINCTIVE 
METAL FURNITURE 


The dignity and beauty of well-designed Metal Furniture give to 
it an appropriateness, for certain decorative requirements, not 
equalled by any other furniture’ style. 


The Notman collection of Metal Furniture is very extensive, and 
includes a large number of examples of exceptionally fine design, 
decorated with interesting touches of polychrome and gold. 
Inspection by Dealers and Decorators is cordially invited. 


ADAPTATIONS AND REPLICAS OF HISTORIC FURNITURE, 
MIRRORS AND OBJECTS OF ART— DECORATIVE LAMPS 





A. H. NOTMAN & COMPANY 
121-127 West 27th Street, NEW YORK CITY 
Selling Agents for John Miller & Company, Davies-Putnam Co. 














The furniture in our New York salesrooms, comprising one of the largest 
showings of French, Italian and other Period importations, combined with correct 


examples in the English, Dutch, German and other historic periods from our own factory, is con- 
stantly on exhibition and will appeal strongly to the decorative trade. 


JOHN MILLER & CO. 


516-520 EAST 17TH ST., NEW YORK CITY 


ADDRESS ALL COMMUNICATIONS TO FACTORY 


Fine Pertod Furniture 


Selling Agents: A. H. NOTMAN & CO., 121-127 West 27TH St., NEW YORK CITY 





“T saw it in THE UPHOLSTERER” 












OLD TAPESTRIES 


AND 


NEEDLEWORK EMBROIDERY 


FINE ANTIQUES 
OF ALL PERIODS 


AN IMMENSE STOCK FOR IMMEDIATE DELIVERY 


K. KARN & Ub. £56 


6-12 ST. ANDREW STREET 
HOLBORN CIRCUS 


LONDON a % ENGLAND 


American Representative: LOUIS B. DOYLE, 114 E. 28th St., New York 
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Reproductions Antiques Multi- Lacquer 


112 West 42d St. INGORDORATED New York City 


a 
ot 


CHAMBERLAYNE, Inc. 


MAKERS OF 
DISTINCTIVE FURNITURE 


OFFICE, SALESROOMS AND WORKS AT 503 EAST SEVENTY-SECOND STREET 
NEW YORK 


TT _... | eee 
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TO THE TRADE 


Our new strictly wholesale showrooms for the exclusive use of the trade and their clients 


157-159 E. 32d St., New York City 


JUST OFF LEXINGTON AVENUE 


contain a very unusual collection of fine furniture and fitments, shown in an envi- 
ronment, which, owing to its uniqueness, makes it of especial interest and value to 
Dealers, Decorators and their Clients. 


A cordial invitation to visit the new showrooms is most respectfully 
extended, and your patronage is earnestly solicited. 


HIGHEST GRADE PERIOD FURNITURE 
ANTIQUES REPRODUCTIONS OBJETS D’'ART 
ITALIAN GARDEN MARBLES AND TERRA COTTAS 


AIMONE MANUFACTURING CO. 


Factories: 337-437 East ganda streee New York City 
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Announcement 








A special offering which at 
this time will be appreciated 


We are assembling at especially low prices—practically our entire new arrivals in 
Chinese and Japanese Pottery —Porcelains — Bronzes and Enamels—Furniture, 
Screens, and Embroideries. 














ALSO 
A Particularly Notable Collection of 


Antique Chinese Objects of Art 


We Respectfully Invite the Decorative Trade 

















ART AND DECORATIVE DEPT. 


MORIMURA BROS. 


53-55-57 West 23d Street New York 


















DAY BEDS, in a variety of designs and finishes, are prominent features in the display of 


BEDS AND BEDDING 


SHOWN IN OUR SALESROOMS, 25 WEST 45th STREET, Sock, NEW YORK CITY 


FRANK A. HALL & SONS 


WAREROOMS AT 


25 WEST 45th STREET 1011 CHESTNUT STREET 
NEW YORK CITY PHILADELPHIA 
Factory: 118-122 Baxter Street, New York City Bedstead Foundry: Southfields, New York 
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cordially invited. 





HE Upholstered Furniture produced by 
the Chesterfield Furniture Co. is noted for 
fine workmanship, distinctive designs and 

unique decorative charm. Your inspection is 





Chesterfield Furniture Co. 


Designers and Manufacturers of 


High-Grade Upholstered Furniture 


10 East Chirty-Ninth Street, New York 























FOSTER LUXURY 


Spring Filling for Top Cushions 


1. Springs of Premier wire 
specially tempered 

2. Double-conespring—free- 
dom of action, no rub- 
bing of coils. 


3. Springs in separate 
sleeves—noiseless. 


4. Springs knotted—no loose 


ends to work into cush- 
ions. 
5. METALLIC clip connec- 


tion—durable and inde- 
pendent action. 


6. Outside muslin cover pre- 
vents filling from working 
in or around the springs. 


Various Sizes and Gauges of Wire 
MANUFACTURED BY 


FOSTER BROS. MFG. CO. 


UTICA,N.Y. 
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“44N preparing the season’s Exhibits this 

_ establishment has provided for every 
contingency that might arise from traffic 
and other abnormal conditions. 










The professional clientele of the 
house having greatly increased 
during the past year, the displays of \f i 
Furniture have been extended to include AN 
an exclusive line of luxurious English ; 
Upholstery, in addition to an enlarged ql 










collection of Reproductions of every : 
historic epoch, Decorative Objects, and 

both Ancient and Modern Oriental Rugs. () 

: Decorators and Architects may be \ 
z assured, therefore, of the prompt + 
: execution of their requirements. The ; 
/ maximum discounts prevail. NM 
) th) 
(P) 


New Ufork Galleries 


H} Grand Rapids Furniture Company {ff 


INCORPORATED 
he 34~36 West 32% Street fais 
New York City ‘4 
C5 SE A SS SFA 
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CHAIRS of ESPECIAL VALUE 


NEW SAMPLES ARE 
NOW READY FOR INSPECTION 





e ecs 
















critical buyer. 


@ Send for cuts of our latest patterns. 


@ Prices will be of exceptional interest to the | 


BODENSTEIN & KUEMMERLE, Inc. 


PHILADELPHIA, PA. 


ONE OF THE LARGEST FIRMS IN THE EAST DEVOTED EXCLUSIVELY 
TO THE MANUFACTURE OF DINING-ROOM AND BEDROOM CHAIRS 






































Special Order Furniture 
FOR THE TRADE 


Our increased facilities permit us to 
estimate closely on sketches of any 
kind and to render workmanship of 
the highest character. 


ROYAL ART WOODWORKING CO. 


Incorporated 


229-235 East 41st St.; N. Y. Telephone Murray Hill 2397 








J. GOLDSMITH 
MADISON ART SHOP 


HAND-PAINTED ANTI UE PARCHMENT 
LAMP SHADES 


GILDING JAPANESE AND CHINESE LACQUER WORK 
175 MADISON AVE., Bet. 33d-34th Sts., NEW YORK. Phone Murray Hill 2117 











Wire Lamp Shade Frames 


of Every Description 
for IMMEDIATE DELIVERY 


Write for our new catalog which 
contains over 250 illustrations. 


NEW YORK WIRE FRAME CO. 


703 Second Ave., near 38th St., N. Y 




















PETER C. LEE 


SPACE 1206 
New York 
Furniture Exchange 
46th ST. and LEXINGTON AVE. 

NEW YORK 

Dining-Room, 
Bedroom and 
Reed Furniture 


In various Period Styles and in materials 
and finish that conform to sens- 
ible home furnishing. 


We are Permanent Exhibitors in the 
Furniture Exchange. 
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GEO. BROWN & CO., Inc. 


286 FIFTH AVENUE :: NEW YORK. CITY 


ARTISTIC DECORA- 
TIVE WORK EXE. 
CUTED IN ANY KIND 
OF DOMESTIC OR 
FOREIGN MARBLES _ 


Estimates rendered 
upon application 





ESTABLISHED 1850 


MARBLE MANTEL AND FLOOR, C. K. G. BILLINGS’ RESIDENCE 
LOCUST VALLEY, L.1I.—GUY LOWELL, Architect 














THE NEW YORK EXPOSITION 
Opens Monday, April 29th 


FOR THREE WEEKS 
Closing Saturday, May 18th 


WITH A LARGE AND COMPLETE 
SHOWING OF 


New Fall Patterns from over 7 | 
Four Hundred Factories ) 


THE EARLY OPENING OF THE EXPOSI- Re is me @ | 
TION IS DESIGNED TO ENABLE MANU- ocd i Mee late le: 
FACTURERS TO MAKE DELIVERIES IN Hag Lp eae ee 
TIME FOR THE OPENING OF THE FALL y: ELM Bota gee 
RETAIL SEASON | a 


The New York Furniture Richins 
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JOHN KING @ SON 


(Established in the Year 1775) 
SCOTLAND 


GLASGOW, 






Manufacturers of the Celebrated 


SCOTCH WINDOW HOLLANDS 


To insure getting our goods, 
Examine Tickets 
and Paper Bands. 
Also inside Holland Tab on 
end of each piece, and 
see that each bears name of 


John Hing @ Son. 


TRADE MARE 


Mc C O S A E R, 4 og Gatesa Bee he 


FELIX J. 


27 EAST TWENTY-FIRST 





Sold by Leading 
Manufacturers and 
Jobbers of Window 
Shade Goods. 


STREET, NEW YORK 








L. VIOLANTE & ONORATO 
Art Furniture 


Special Order Work in all Styles 
Reproductions and Repairing of Antiques 


449-455 WEST 4lst STREET 
PHONE BRYANT 7560 








NEW YORK 


( < cS 














Artists on Old China Lacquer and 
English Furniture 
Gilding and Enameling 
M. J. KLEIN & L. HESS 
118 E. FORTY-SECOND ST. 
NEW YORK CITY 














W.E. & J. COMPANY, Inc. 


Manufacturers of 


The W. E. & J. Couch Hammocks 


A line of distinctive interest and great merchandising value. Your 
concentration on these Hammocks will advance 
your business interest. 
Write today for booklet and prices. 


“DEPT. H” WATERTOWN, N. Y. 














Domestic Thrown Silk William Ryle ®, Co. DEALERS IN 


ences @w all Descriptions ..... 
On Hand or to Order. 








FINE PURE DYE SILKS 
for the Woollen Trade 
e Specialty SSIS aa2ae2 


IMPORTERS OF. 


Asiatic and European Raw Silk 
225 Fourth Ave., cor. 18th 8t., New York 





Foreign and Domestic 
SPUN SILK YARNS 
werAND NOLS eee 








U.S. Agent - 


Established 1848 


NICKERSON BROTHERS 


99 and 101 Worship Street, E.C. - - - 


JAMES A. McDONALD 
60 and 62 East 11th Street - 


LONDON, ENG. 


NEW YORK 
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New York Salesroom, 15 East 26th Street 


Chicago Office and Wareroom, 312 West Madison Street 





f wa | all WAAAY AA 


No. 6665 





No. 6725 








No. 6590 No. 5866% 


. FOR COMPLETE LINE 


THE BLUE BOOK 


G@u.OUR CATALOGUE No. ll 


No. 5936 









“‘Berbecker” means “Quality” 










No. 6556 


No. 6664 


ADDRESS ALL COMMUNICATIONS TO 


Fae Bernecuwr& Rowanp Mre.Go. 








Telephone Chelsea 6758 
ALFRED MONTECORBOLI 
COMMERCIAL PHOTOGRAPHER 
COPYING OF 
Paintings, Furniture, Draperies and Objets d’Art 
INTERIORS 
NEW YORK 


Near 23d Street 204 Ninth Avenue 








THE 


DYER 


Rugs, Draperies, Hangings, Goods in the 
Piece, of any fabric, dyed to a perfect 
harmony with your color schemes. 


JULES DOUX, Inc. Utica, N. Y. 


, LYON 
FURNITURE 
MERCANTILE 
AGENCY 


ESTABLISHED 1676 


~~ PUBLISHERS OF LYON-RED BOOK. 
ARTHUR S.LYON GENERAL MANAGER., 


The Special Credit and Collection Bureau of the 


Furniture, C Upholstery, Undertaking, Picture Frame, Mirror, 
Refrigerator, Stove and H Trades 


REFERENCE BOOKS, CREDIT REPORTS, COLLECTIONS 
Executive Offices: New York, 258 Broadway 























Boston - - - 27 Haymarket Sq. Chicago - - - 440 So. Dearborn St. 
Philadelphia - 608 Ch hestnut St. Cincinnati - - 2nd me Bank Bidg. 
St. Louis - 6s Waintiont Bidg. Grand Rapids - eeler Bldg. 
Jamestown, N. Y., Chadakoin Bldg. High Point. N. C., “Bank p Com, Bldg. 














MARIE ANTOINETTE 


HIGH-GRADE—SUITABLE FOR 
BED ROOMS—REAL NOVELTY 
IN SUMMER RUGS 


ELITE 


SIMILAR TO THE MARIE 
ANTOINETTE ALTHOUGH 
LOWER IN PRICE 


NOVELTA 


A GRASS RUG OF UNIQUE 
DESIGN 


FELDMAN, ARMON & CO. 
13-15 BANK ST. PHILADELPHIA, PA. 


New YorK OFFICE: 1123 Broadway 
BALTIMORE OFFICE: Piper Bldg. 
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No. 6666 h) 
































BUY 
JUST 
ONE 














PERSIAN 
RUG 
MANUFACTORY 




















































ALL GRADES OF 





Tow, Moss, Kapoc 
Sea-Moss 











Wood- Wool 


Excelsior 
















QUALITY and SERVICE 


H. W. WHITNEY 


305-315 So. LaSalle St, CHICAGO | | 
DETROIT OFFICE, 619 Dime Bank Building | 











The Evolution of 
an Idea 


Born! —an idea. It occurred a half century ago, 
and was christened — Hartshorn. And it has come 
pulsing and throbbing down through the years—a 
power for good. 


Originating in the cleverly contrived automatic shade- 
roller spring, variously known as ‘‘the wizard of 
wire’’, or the ‘‘ heart of the roller’’, the Hartshorn 
Idea has developed into an industrial Giant. 


Hartshorn Shade Rollers are known today wherever 
there are women— wherever there are windows. The 
Hartshorn thought teaches the importance of light, 
harmony, color effects and artistic decoration in the 
home. 

Every live merchant interested in the growth of his shade 


roller and shade cloth department should get in touch with 
Hartshorn, It means better goods, better profits and better 


methods. 
It is all explained in the book—‘ Shade 


*Craft and Harmonious Decoration.” s 
Write for it today. Address’ Deft. 2.” 


STEWART HARTSHORN! COMPANY 
°[250 Fifth Avenue,,New York City 


WRITE FOR PRICES AND SAMPLES pr rw 
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DU PONT AMERICAN INDUSTRIES © Ea 








am 


To Show Fabrikoid Is to Sell It 


Tie up your store with our $1,500,000 
nation-wide advertising campaign. 
Get ready to take care of the inquiries 
we will send you—of the customers 
who are coming. 


These Handsome Display Racks 


are loaned to dealers carrying a mini- 
mum stock of six half pieces (180 
yards) of Craftsman Quality Fabrikoid. 
Racks hold twenty-one rolls of fifty- 
inch goods. We furnish them in the 
style illustrated finished in mahogany 
and in golden oak, and in mission style 


finished in fumed and flemish oak. 


WRITE FOR SAMPLES AND PRICES TODAY 


DU PONT FABRIKOID CO. 


WILMINGTON DELAWARE 
Canadian Factory and Office, New Toronto, Ont. 
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A Convenient Display Rack for Your Store 














OU DONT CO a 











STAPLES & HANFORD CO. 


r) NEWBURGH, N. Y. M 


CORRUGATED WIRE SUPPORTS FOR UPHOLSTERY SPRINGS 








ESTABLISHE O /877/" 








R. J. & R. RITCHIE COMPANY, Manufacturers 


4080 ORCHARD STREET, FRANKFORD, PENNA. 


DTAL BATH KU 


A close examination of the 
Style, Weave and Quality will 
convince the most critical. 


Tapestry Contains, Coucn, 
TABLE AND Furniture Cov- 


“Ua Eninas. SUNFAST CURTAINS 
aud Piece Goons. CHENILLE Curtains AnD TABLE Covers 






A. JACOBSON - - + + Hartford Bldg., 41 Union Sq., New York 
OTTO JACOBS - -_- on Lees Building, Chicago 
GEO. E.KRICK -_ - 3712 Virginia Ave., Kansas City, Mo., for far West 


Phoenix Carpet Co., 18 East 18th Street 
New York Agency for Bath Rugs 








. 


Furniture“ Upholsterers Nails 





The Mattatuck Mig. Co. 
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‘THE unfailing quality of the 

Mattatuck products has made 
our Trade Mark a guarantee of 
satisfaction. Our line of Furni- 
ture and Upholsterers’ Nails is 
unusually complete, and in all 
sizes, styles and finishes. Our 
Leatherene Upholsterers’ Nails, 
japanned to imitate leather, will 
win your approval. It is to your 
advantage to investigate our line. 
Write for catalogue. 


Waterbury, Conn. 
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PROMPT SHIPMENTS 











The good service we are 
giving others we can ex- 
tend to you. Wehavethe 
most complete stock of 
Drapery and Carpet 
Hardware in America. 


SEND ORDER NOW 











No. 124 
POLE RING 


H. L. JUDD COMPANY 


87 Chambers Street - - 


New York 

















Tel. 2343 Stuyvesant 


JACOB F. FUESSEL, Inc. 


MANUFACTURER OF 


NON PAREIL 
WINDOW SHADES 


HOLLANDS, ROLLERS, FIXTURES, Etc. 
FOR THE TRADE 


House of Fuessel Estab. 1853 


MAIN OFFICE 


103 Fourth Avenue, New York 


HOBOKEN, N. J. 
BRANCHES ELMHURST, L. L. 


RUSH-SEATS OUR 
SPECIALTY 


We put RUSH-SEATS in antique and 
modern chairs. We weave these 
RUSH-SEATS by hand exactly as it 
was done in the olden times. Write 
to us for details and Prices. 


MADALIE BROS, $S%is. ents 5 

















E. ERNEY © CO. 


Successors to JAMES E. BOWER 
WHOLESALE 


Linoleum, Oil Cloth, Window Shades 
and Brass Curtain Fixtures 
31 So. FOURTH ST. PHILADELPHIA, DA. 








PRRARRARARRAD RRR RE 


© CLIFFORD & LAWTON 
Publishers, 373 FOURTH AVENUE 


SUBSCRIPTION BLANK 





oR at Twenty-Sixth Street, NEW YORK 


oe ENCLOSED FIND TWO DOLLARS FOR ONE YEAR’S SUBSCRIPTION TO 
\ 
"3 - : 
SS Tore UPHOLSTERER 
2) MAIL TO THE FOLLOWING ADDRESS: 


ae NAME, ~- 








a ADDRES, -.------------------------------------------—-- =n enna mnnanennnnenn nen 


Loneresemmnes 








LEER EOE OEE OEE ES 





“ saw it in THE UPHOLSTERER” 


110 

















WORKROOMS 
for the 


TRADE 


Upholstery 
Draperies 
Curtains 


French Shades 
a Specialty 


WORKMANSHIP OF THE 
HIGHEST CHARACTER 


PROMPT SERVICE 
Sketches and Estimates on Request 























JULIUS GUTTMANN 
49 West 45th St., New York 

















Telephone: Bryant 4565 











HENRY SCHIMPF - 


Manager 


4» NEW RESTAURANT 


1225 Chestnut Street 
PHILADELPHIA 


Caters especially to the 
UPHOLSTERY TRADE 
Visiting buyers and salesmen cordially invited 









FREE 


With an order for the 
following selection of 


SANITARY” 
PILLOWS 


we will include a 


Sanitary — 
Display Rack 
like cut, K. D. 


3 prs.61b. Comet at $1.05 
3 prs. 7 1b. Standard at 1.25 
3 prs. 71b. Beatsall at 1.50 
3 prs.71b. Comfort at 2.00 
3 prs.7lb. Empire at 2,25 
3 prs. 6lb. Cascade at 2.75 





This rack will increase 
your Pillow Sales 100%. 


It may be referred to as SELECTION ‘‘W. O."’ without 
specially naming Grades and Qualities. 


SEND US AN ORDER FOR SELECTION “ W. 0.” 


422-428 South Canal Street - CHICAGO, ILL. 


GULLABI GULBENKIAN & CO. 


OLDEST WHOLESALE DEALERS IN 


Oriental Rugs 





225 FIFTH AVENUE, NEW YORK CITY 


Corner Twenty-Sixth Street 


oraz ramos DAMRIC CAMBRIC 
RICE & DAME COMPANY, manutscturers of 
WINDOW SHADES 


Distributors of 


Shade Cloth, Shade Rollers, Lace Curtains and Upholstery 
Hardware 


1015-1017 FILBERT STREET 





PHILADELPHIA, PA. 








Brass-Plated and Brass Covered ¥-inch 
Rodding, Brass and Iron-Lined Tubing 
in all sizes, Extension Rods, Brass- 
Covered Poles, Pole Ends, Sockets, 
Rings, Brackets, Traverse Rings, French 
Heading Rings and Hooks, Valance 
Brackets, Bone Rings, Flat Brass Rod. 


Zie(GUDMERSEREAU G 
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Goose-Neck Brackets, Vestibule Brack- 
ets, Rings, etc.; Weight Braid, Slip Cover 
Fasteners, Rubber Edging for Linoleym, 
Brass Bindings, Stair Nosings, Rods, etc. ; 
Drawer Pulls, Furniture Castors, Locks, 
Keys, etc.; Special Railing Work of every 
description and in any finish desired. 


4856W38S!NEWORK a" 














“T saw it in THE UPHOLSTERER” 





























Spanish Inlay Cedar Chests 


The only chests shown at the January Furniture Markets 
with this new innovation. 


A distinctly new feature with great advertising possibilities. 
Be the first store in your city to advertise these artistic chests. 


We supply complete advertising material, newspaper cuts, 
window cards, sales ideas, etc. 


Write for blue-print catalog and description 
of the Spanish Inlay Chests 


STANDARD RED CEDAR CHEST CoO. 
ALTAVISTA, VIRGINIA 


























Genuine Hand-made 


AUBUSSON SAVONNERIE and AUBUSSON TAPESTRY Ru6s 
JACQUARD (WILTON) CARPETS and CHENILLE CARPETS and RUGS 
canes mone Soenens | AUBUSSON HAND WOVEN TAPESTRIES 


5) Leather Covering for Chairs : Prompt Delivery Prices Beyond Competition 


| Leather Wall Hangings : NICOLAS HEMANCE 
" Embossers of Velvets, etc. 225 5th Ave. Manufacturers’ Representative NEW YORK 








Variety of Fruit and Flower Panels : 
Suitable for Over Mantel 


| Decorations : THE MAIBRUNN CO., Inc. 
TOOLED LEATHER DESK SETS Silk Lamp, Candle and Electric Light Shades 


Charles R. Yandell & Co Gold and Mahogany Lamps and 
: “ ART NOVELTIES 
7-11 West 45th St., New York — T NO 


40-42 EAST 19th ST. NEW YORK CITY 












































THE QUAKER MILLS, ““*vintapevema ra 


MANUFACTURERS OF A FULL LINE OF 


p Selling \New York, General Merchandise Exchange, 19 West 19th Street. San Francisco, Cal., N. L. Walter, 833 Market Street 
Quaker Quality Agents ( Chicago, Ill., R. Brownlee, Jr., 404 Medinah Bldg. Boston, Mass., Leslie Tyler, 38 Chauncy Street 











SCOTCH ART RUGS for Decorative Purposes 


We are are Specialists in the Manufacture of Art Rugs. | 
Doone, Thistle, Lanark, Kiltie and Seminole Mission Rugs. 


WILLIAM HENDERSON & CO., Frankford, Philadelphia, Pa. 
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New York Boston Philadelphia 


Rees, © REeSo 


Cleaners—Dyers 


tablished 1864 
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Oriental Rugs Our Specialty 
Send for Our Price List 


We operate the largest plant in the Union and our 
54 years of practical experience is at your service. 
If you desire advice write us, we have an informa- 
tion bureau for all inquiries. 


Re eS, @ Re €.5o 


234 - 236 sechagaes 40th STREET 


Phone <~ 4562 » Murray Hill YORK 
( 4563 ) | 


















































GROLIER CRAFT PRESS, INC., N. Y. 








BUY 
THIRD 
LIBERTY 
LOAN 
BONDS 


THE JOHN KRODER & HENRY REUBEL CO. 


MANUFACTURERS OF 


EVERYTHING IN THE DRAPERY AND CARPET HARDWARE LINE 


MAIN OFFICE AND FACTORIES NEW YORK SALESROOM 
108-128 MEEKER AVE., BROOKLYN, N. Y. 107 EAST 17th ST., NEW YORK CITY 














Made up in six different styles of cretonne, with 





= 
: 
| 


cotton felt mattress, button tufted. 


When desired we furnish a canopy of the same 
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material to fit over the stand. 


The half-tone shown herewith represents an all- 
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chain hung hammock, no ropes being used. It 
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is made with an adjustable head-rest which can 
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be readily adjusted to three different positions; 
there is also a triangle attachment to which our 
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new back-rest can easily be attached. This is also 
made up in same style cretonne as the hammock. 


In our 1918 catalogue the above hammock is 








shown in actual colors, including all other patterns 
Size 2 ft. 3 in. x 6 ft that we will manufacture. 


J. R. Bunting Bedding Co. 


MANUFACTURERS OF 


BRASS AND IRON BEDS, SPRING BEDS 


BEDDING, COUCH HAMMOCKS, ETc. 
1505-1523 Wharton Street; Philadelphia, Pa. 














